
Four Categories of Posts (ads)

1. What Do You Do For A Living?

2. PROOF you’re Amazing at #1 



Implementation Case Study 1



Graphic / Photo

Type 1 -













The most POWERFUL combination of 

the results from SOLD FLYERS / 

VIDEO TESTIMONIALS & 

CALL TO ACTION with 

OVERWHELMING PROOF



Video Sold Flyers

Type 2 -









Different Types







Different Types





•Script to book appt

Getting Overwhelming PROOF



•Book meeting for catch up, best 
to be in public so they are 
dressed and hair done, but not 
somewhere super, super busy 

• Ask for feedback and start 
with……

Getting Overwhelming PROOF



“I know we got the job done, but I 
have this coach he’s continually getting 
me to look at ways to improve, so if 
we could wave a magic wand and fix or 
improve anything about the whole 
process of selling, the service, your 
experience, anything, what would those 
things be if anything?” 

Getting Overwhelming PROOF



“Got it, and I really do thank you 
for that. It will help me help other 
people in the future, or even you 
next time. 
On the other hand, what doesn’t 
need fixing? What kind of went well, 
or you got that you didn’t expect 
you would?” 

Getting Overwhelming PROOF



•Rephrase……

“So I’d love a short grab just so 
I can show my coach the short 
version…Would it be 
fair to say that……”

Getting Overwhelming PROOF



If it’s a dicey one, start by saying you’re 
just capturing it for internal reasons, get 
it filmed THEN based on how amazing it 
is, lightly get implication agreement you 
might use elsewhere 
(Get legal advice if  you are worried about this, re legal releases etc) 

Getting Overwhelming PROOF



Q1 –

What fears, worries or concerns 
did you have before you came to 
the decision to choose an agent? 

Getting Overwhelming PROOF



Q2 –

What process did you
use to select us? 

Getting Overwhelming PROOF



Q3 –
What was it that I did differently that 

you’ve noticed? What did you 
expect might happen that I DIDN’T 

do….
or I DID do that you DIDN’T expect? 

Getting Overwhelming PROOF



Q4 –

How did we handle the 
transaction from start to finish? 

Getting Overwhelming PROOF



Q5 –

What would you say to someone 
to recommend us? 

Getting Overwhelming PROOF















• Get 5-10 and put in your dropbox
• Either leave it to our video guy OR 
• Time stamp them when you think the 
GOLD is 

• eg - 1:09–1:53 – Grab 1
• A VIP function is a great place to get 
some en masse 

Homework
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