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48% Remain , 52% Leave

Universities UK

SHET How different age groups voted
Leave 5@% Remain
ORK 18-24 73%
25-34 62%
35-44 2%
45-54 44%
55-64 43%
65+ 40%
GIB Source: Lord Asheroft Polls (B|B|C]
ﬁiMajOmy I — Turnout: 18-24 64% >65 90%
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Immediate challenges E

Universities UK

People:
15% of the academic workforce and 5% of the student body are from other EU countries

« Current and prospective international and EU staff and students feeling less welcome

« Uncertainty on the future immigration status of EU students and staff

« Challenging environment for recruitment and retention of EU and non-EU staff — 8%
decrease in applications registered in October 2016 as compared to 2015

« Attractiveness of UK as a destination for EU and non-EU students

Access to networks and funding:
EU research support central growing proportion of UK university research income & central to
high profile international science

» Perceptions of the UK as a less stable/secure partner for collaborative projects

» Uncertainty regarding future UK access to H2020; Erasmus+; Structural Funding

« Uncertainty regarding future access to finance: European Investment Bank loans, credit
ratings

Wider considerations

* Macro economy and currency fluctuations

« Uncertainty regarding future regulatory environment for science post-UK’s exit
« Anti-expert feeling; social cohesion, national and regional divisions

Universities UK | The voice of universities 6



Transitional support needed from

-
Govern ment Universities UK

People

 Provide immediate reassurances to EU students starting in 2016/17 on their eligibility to access student
loans for the duration of their course (statement made June 2016)

* Provide immediate reassurances to EU students starting in 2017/18 on their eligibility to access student
loans for the duration of their course (statement made October 2016)

 Provide immediate reassurances to EU students starting in 2018/19 on their eligibility to access student
loans for the duration of their course

 Confirm that there will be no change to the residency and immigration status of those EU nationals
already in the UK before the date of Brexit and actively promote the UK as a destination for study

Networks and funding

» Take steps to avoid significant disruption to UK patrticipation in Horizon 2020 and projects funded by the
Structural Funds by underwriting UK patrticipation in funded projects post-exit (statements made in
August 2016/September 2016)

«  Commit to full UK participation in Horizon 2020 until the end of the programme in 2020 regardless of
the date of exit

 Continue to promote EU funding opportunities to UK researchers and engage pro-actively with the EU
research and higher education policy

Universities UK | The voice of universities 7
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UUKI and British Council

Presence at EU students at 15 exhibitions and fairs across
Europe

Student-facing key messages
Nothing will change while the UK is still in the EU - expected to leave 2019

UK universities are proud to be international communities, welcoming and benefiting
from students from all over the world

EU and international staff and students are and will always be an integral part of
university life

Current EU students studying at UK universities and those applying for 2017/18
courses will continue to be treated in the same way as UK students and will pay the
same fees and have the same access to loans

What our long-term relationship looks like will depend on what is negotiated
The UK's relationship with the EU is changing but not ending

Universities UK



Political context - exit negotiations E

Universities UK

‘Brexit means Brexit’: Article 50 by March 2017, formal
exit March 2019

Negotiating positions unclear: probable end to freedom of
movement but clear divisions within the Cabinet

Position of EU27 and EU institutions: no rights without
responsibilities — ‘no cherry-picking’

Uncertain impact of French and German elections

Balancing 3 priorities. ..

1. Addressing immigration concerns
2. Avoiding economic damage from Brexit

3. Promoting a globally engaged UK




Post-Brexit objectives for UUK E

Universities UK

Exit negotiations
 To secure residency rights for EU nationals currently working in the sector post-Brexit

 To minimise barriers for future EU university staff and students coming to the UK,
regardless of wider arrangements for EU nationals

 To secure an outcome that enables continued participation in European science and
higher education policy and programmes post 2020

- To secure an outcome which preserves and builds on regulatory and standards
equivalence with other EU countries

Domestic priorities

*  Ensure the UK remains an attractive destination for global talent — reform the
Immigration system to recognise contribution of overseas staff and students

* More global opportunities for UK staff and students

« Achieve greater coherence in international HE/research policy through a
Government-owned, cross-Departmental strategy

* Increase public investment in research base and support international collaboration

Universities UK 11



EU Recruitment in context

Applicants by domicile at the 30 June deadline

1.1.1 Applicants by domicile group
Difference between cycle and 2015 cycle

UK

EU (excluding UK)
" Not EU

All domiciles

Universities UK

Difference between cycle and 2015 cycle
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Increasing international competition D)

Universities UK

it B .

Canada: Germany: e D - "
Increasing Government Plans to 'attract the i .t - Sats
investment in marketing international academic elite’, Korea:
Canadian higher education. and increase international Target to double
Ambition to double student student numbers to at least student numbersto Gk
numbers to more than 450,000 350,000 by 2020 200,000 by 2020 .
by 2020 : ' o2
- o,..‘L‘
China:

' Target to almost double
the number of
international students to
500,000 by 2020

Japan:
Target to more
than double
student numbers to .
300,000 by 2020

France:
Introducing a special
™ two-year residence
e permit for Indian
USA: - == graduates who have
STEM graduates can L studied in France
now apply fora 17-
month extension to
existing post-study
work entitlements

Taiwan:

Target to more than

double numbers to
130,000 by 2020

Australia:
Graduates now able to switch to >
a work-based visa for 2 to 4 New Zealand:
years. Student visa system has Govmgy to
been streamlined, marking them double the value of T
education exports over
15 years

as a lower immigration risk



Growth in English language provision

E

Universities UK
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Growth of English-Taught Master’s Programs in Europe
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Key factors for success E

Universities UK

Positioning universities to the UK Government
 Avoid the perception that universities are simply arguing to retain the status quo

+ Underline the role that universities can play in a ‘Brexit success package’— in promoting a global role for the UK,
stimulating local growth and through developing a skilled workforce

» Keep up the pressure in relation to international students and the net migration figures: this is a major export industry

EU-UK negotiations

» For UK Govemment focus on the ‘EU added value’ of key programmes & difficulty of replicating these at national
level

» Recognise that research & HE likely to be seen as ‘second order’ issues: maintain visibility of these issues at
national level as well as UK participation in EU programmes

» Negotiations will depend on position of EU27 — joint lobbying with university sectors across the continent

Strong and networked universities are more important now than ever
 Adaptability and flexibility in universities’ internationalisation: new markets, free trade deals, TNE, bilateral?

» ‘Post-truth politics’ OED’s word of the year: universities and academic expertise must continue to inform public
debate

 Importance of civic engagement: demonstrating what universities do for their communities

Universities UK 15
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Who are we?

It is our mission to be the global leader in inspiring and supporting people to go on
courses that will change their lives.

hotcourses

group UIDE

USTED
» Audience of 66 million visitors a year
» 12 international websites guiding and inspiring every person to find hﬂtcoursesabroad .Lom
the right course for them for students looking to study abroad

» 300 staff worldwide — London, Delhi, Chennai, Boston & Sydney

» Hotcourses foundation in Kenya supports education of over 1250
children each year who have been affected by HIV

@ nyumbans, TONGationw,

Reqistered Chacity Mumber 1104396

hotcoursesabroad Hotcourses International Portfolio | 30 November 2016
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Introduction to Parthenon-EY (©) Parthenon-£v ofces
Parthenon-EY has completed more than 1,000 education I
projects in over 95 countries and in every education sector

Education projects
completed by Parthenon-EY

EDUCATION
PROJECTS
—Iﬂ‘

95+

COUNTRIES

»
Pre-Kindergarten Vocational and : : Career and
o University :
and K-12 Schools employability professional

Education support service
(e.G., Assessment, test prep,
publishing, ed-tech etc.




Survey
Background

» Survey of 2,700 prospective international students.

» Concentrated in countries where agents are not widely used in the University application
process. Key source countries include: Indonesia, Brazil, Vietnam and Thailand

» The aim of the survey was to understand what mode of study is attractive for these students
in terms of online, blended etc.




Survey
Distance & online

Distance and online education has
hitherto been a niche, but growing,
provision of degrees

Parthenon-EY believe we are
approaching an inflection point,
where distance and online
education will gain significant
traction as a delivery method of
undergraduate degrees

Parthenon-EY’s conjoint survey
yielded five main student clusters,
with Online Learners emerging as a

new segment

vVvyvyVvyy

~80% of Universities in the UK have fewer than 10% total enrolments in distance / online courses

Those institutions with a focus on distance / online (with the exception of the OU) have tended to
use Online Programme Managers (OPMs) who manage the online qualification process

The use of OPMs has increased in the UK with 9 partnerships in 2016

Those Universities with the largest programmes e.g. University of Liverpool and the University of
Roehampton have focused on post graduate qualifications. However, our analysis would indicate
there is also an appetite from international undergraduate students for an online / blended solution at
this level of study

Elite Students

Quality Conscious

Online Learners (emerging segment)
Experience Seekers

Job Prospectors




Survey
Parthenon and HotCourses conducted an online conjoint survey of ~2.7K prospective
students

Survey respondent demographics
Q: At what level are you currently studying?
Q: What is your current age?
Q: What level of university course are you looking to apply to?
Q: What is your country of origin / permanent residence?
Q: Where are you thinking of applying to university?

100% n=2,709 n=2,709 n=2,709 n=2,709 n=2,709
° Other 35 or over \
o 25-35 G
80- Not a student, | Postgraduate a_.--""- i di
am employed ﬁffffﬁ
o
21-25 The majority of
60- HotCourses users
Russia are based in Asia
ndergraduatg Malaysia and looking to
Thailand pursue an
40- Vietnam undergraduate
: Abroad degree abroad
20-
Indonesia
0- , :
Current Level Current Age Level Applying To Source Country Location of
University Applying
To

Source: Parthenon-EY-HotCourses Online Student Survey June 2016 (n=2,709)

hotcoursesabroad Hotcourses International Portfolio | 30 November 2016
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Survey

The survey confirmed a number of trends in global HE, including the continued

preference amongst international applicants to study in Anglophone countries...

Most important selection criteria for destination country,

Most important selection criteria for destination country,

Postgraduate respondents only
Q: When thinking about destination countries,

Undergraduate respondents only

Q: When thinking about destination countries,

what are the most important criteria in
making your decision? Please rank the top 3 factors.

what are the most important criteria in
making your decision? Please rank the top 3 factors.
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Conjoint
A conjoint survey was designed to test four components of an international student’s
decision process and their preferred mode of study (online, location of degree)

0
Q
g University Mode of Location of Annual cost of
= Rankings course delivery degree* tuition
<
Ranked in the top 100 Face to face (70% All years of the course in > $7,000
globally lectures, 30% seminars) your home country
> $13,000
Ranked between 101- A mixture of face to face Two years in home
400 globally and online, but mostly country, one year at a > $17,000
face to face university abroad
0 Not in top 400 globally, > $25,000
[J) but in top 25% in home Entirely online Two years in university,
> R
o country one year in your home > $35,000

Not in top 400 globally,
and not in top 25% in
home country

A mixture of face to face
and online, but mostly
online

A mixture of face to face
and online, but mostly
face to face

country

All three years of the
course at a university
abroad

Respondents are shown 3 ‘university options’ with random Levels assigned from the above Attributes and asked
to choose the option they most prefer. Each respondent will go through this exercise 8 times. The data is then

analysed to understand what trade-offs respondents would rather make, and therefore which of the above
attributes and levels are most important to them when making their choice.

Note: *Given the shorter length of postgraduate degrees, only 3 levels were tested in the ‘Location of Degree’ Attribute. The options were ‘entire degree at home’, ‘mixed course’ and ‘entire degree abroad

hotcoursesabroad
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Conjoint
Overall, Undergraduates prioritised cost of degree and cared least about ranking.
Students greatly preferred a classical F2F degree with 3 years abroad

Average importance Average utility
of attributes of levels

Top 100 globally

101-400 globally

Global
university
ranking

Top 25% in home country

-_—
—_—

Not top 25% home

Face-to-face (F2F)

Mix mostly F2F

—_—
-_—

Entirely online

delivery

w
(o0}

Mix mostly online

Q
2
—
>S5
o
o
Y—
o
(5]
o
(©]
=

Mix F2F, no lectures

N
~

—_—
—_—

3 years home

o
N

2 years home, 1 abroad

2 years abroad, 1 home

degree

(o))
)

Location of

3 years abroad

(00}
w

114
104

$7,000

$13,000
$17,000
$25,000
$35,000

(00}
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Conjoint
However, when separating respondents into clusters, a new segment emerged on top of
the traditional international students, preferring online degrees

Undergraduate responses, Cluster
By cluster type name
100%- n=1,781 Online
- learners
respondents
80+ Job Prospectors Job
prospectors
60- Quality Conscious
Quality
conscious
40- Elite Students
Elite
students
20+
Experience Seekers
0- Experience
Undergraduate seekers
Respondents
hotcoursesabroad

—STUDY ABROAD STARTS HERE —

Cluster description

This segment is comprised of those students that are most amenable to
studying online, either in a blended or pure-play format. They are very fee
sensitive, and not particularly sensitive to institution rankings

This segment is comprised of students focusing on securing employment
after their degree. Their motivation to go abroad is driven entirely by their
conviction that universities abroad will place them at an advantage when
searching for a job. This student group tends to be weaker academically than
the other clusters, with a stronger subject interest in Business /
Management courses

This segment is comprised of students that are reluctant migrants. They are
pushed out of their country of origin because of the poor quality / reputation
of domestic HEIls. They are similar to ‘Experience Seekers’ in most ways
except for their motivation, which is driven less by wanting to experience living
abroad and more by having a lack of decent alternatives in their home country

This segment is comprised of the top international students who are looking
for an elite international academic experience. They are more likely to want to
continue their education with a second degree, and are skewed towards
Engineering and Medicine as subject interests

This segment is comprised of the ‘classic / traditional’ international
students. Predominantly Chinese, above average student that will not
qgualify for a domestic elite university. Have strong desire to go to the best
university possible abroad. Preference for F2F teaching, and looking to stay
overseas upon completion of their degree. This segment has the highest
proportion of students interested in Humanities subjects, are not
particularly budget constrained

Hotcourses International Portfolio | 30 November 2016
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Conjoint
This cluster of students is the most fee sensitive

Highest utilities for globally Undergraduate clusters
ranked universities as this £ ) lit
i i xperience . . uall
CIUBIET 2 TR0 s Bif tie P Elite students  Online learners QUEIT Job prospectors
academic elite seekers conscious

= Top 100 globally 55 58
ERZRER 101400 globally 41 44 46
PR = .. "
5 E Top 25% in home country - 21 . 22 .
=
Not top 25% home . 8 ' 10 . 8
SN Face-to-face (F2F) |— oo 82 (—s: .
& Clear willingness to
=B Wi mostly F2F o [ o 20 (I co {— 3 do online or blended
o o courses
PSRl Entirely online I 4 l 5 Al 40 ] g %
[} | S—
S8l Mix mostly online - 36 - 35 il 54 T b - 38
O .
= Mix F2F, no lectures - 48 - 49 34 - 45 - 54
3 3 years home .6 .8 .10 .7
E, g 2 years home, 1 abroad - 47 - 47
=)
(1]
S 0 2 years abroad, 1 home - 65 - 70
SN s abroas — & s s
N $7,000 _114 _115 _100
o o
R 51000 = I E 0+ [ 05
=
SRel] 517,000 k& — Online is the most
=} fee-sensitive of the
E 8 fze ey - 49 - 49 clusters, as evidenced
RO ¢35 000 . 1 . 1 . 18 . 18 by the large
1 1 1 1 1 1 1 | 1 1 1 1 1 | | 1 1 | 1 1 1 1 1 | 1 1 1 1 dlfferences In Utllltles
0 255075100125 0 255075100125 (0 50 100 150 0 2550 75100 125 0 2550 75100 125 within this attribute
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Conjoint
International undergraduates are more willing to study a purely online course than
postgraduates, who require a blended offering at the least

Postgraduate

Average importance Average utility
of attributes of levels

Top 100 globally 71
Global 101-400 globally | 53
U:;xili';gy Top 25% in home country _ 23
Not top 25% home - 12
Face-to-face (F2F) _ 105
Mix mostly F2F _ 87
MOddee(IJil:lgl(')yu S Entirely online - 8
Mix mostly online 53
Mix F2F, no lectures 70
3 years home 9
Location of 2 years home, 1 abroad 68
degree* 2 years abroad, 1 home 42
3 years abroad
$7,000 86
- $13,000 81
foruslin, [T g
$25,000 36
$35’000 T T T 1 I T 26 T T T |
0 10 20 30 40 0 25 50 75 100 125

Note: *Given the shorter length of postgraduate degrees, only 3 levels were tested in the ‘Location of Degree’ Attribute. In order from top to bottom, the options were ‘entire degree at home’, ‘mixed course’ and ‘entire degree abroad’
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Appendix
USA, UK and Australia consistently rank as top 3 preferred destinations countries

Preferred destination country, Preferred destination country,
Undergraduate respondents only Postgraduate respondents only
Q: Where abroad would you like to apply to university? Q: Where abroad would you like to apply to university?
Please rank your top 3 destinations in order of preference. Please rank your top 3 destinations in order of preference.
80%- 80%-
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Appendix
The ‘push’ factor is evidently stronger when respondents are asked where they want
to study — over 70% of both clusters want to study abroad

Primary motivation for studying abroad, by cluster type
Q: What is your primary motivation for going to study abroad?

Attending a university
Pull factors abroad is cheaper Push factors
n=468 n=344 n=202 n=283 n=230

universities of better

100%- Other “
U
| want to attend 4;2-?’ %
e

reputation
80+ | will have bette
job prospects | want to
iy IO el attend
university . o
- universities of
604 | want the | want the better | will have
experience of experience of reputation better job
living / living / prospects if |
studying in studying in gotoa
40 another another | e university
country country expe.ri. R Universities in abroad
living /- my home
studying in country do not
another offer quality
20 country degrees in my

subject

Experience Seekers Elite Students Online Learners Quality Conscious Job Prospectors
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Appendix
Subject Interest by Cluster

Primary subject interest, by cluster type
Q: What subjects are you looking to study at university? Please select no more than three options.

100% n=388 n=289 n=247 n=237 n=221 n=205 n=204 n=203 n=192 n=155
o
80+
604
40+ I Job
Prospectors
M Quality
Conscious
20- M Online
Learners
M Elite Students
M Experience
Seekers
Business & Engineering Medicine & Languages Social Creative Arts English Commun- Computer Architecture
administrative & dentistry Studies & Design as a ications Science
studies  technology Foreign
Language
hotcoursesabroad Hotcourses International Portfolio | 30 November 2016
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Appendix
Student Country of Origin

Student country of origin, by cluster type

Other countries Other countries . P .
: ?
include Venezuela include Egypt Q: What is your country of origin / permanent residence”
(48), Colombia (16) (45), Algeria (26)

n=210 n=175 n 176 n=148 n=121 n=87 n=74 n=60

Indonesia Brazil Other Other Other Vietham Malaysia Thailand Other Russia Nigeria Singapore Saudi
country African Asian EU Arabia
not listed country country country
above

3>
1

w

w

100%~

80+

60+

>
1l

o

w

=]
1

w

BN

I Job
Prospectors

M Quality
Conscious

M Online
Learners

M Elite
Students

M Experience
Seekers

n=404 n=130

20+
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Appendix
Preferred Destination Country

Preferred destination country, by cluster type
Q: Where abroad would you like to apply to university? Please rank your top 3 destinations in order of preference.

[ Job
Prospectors

M Quality
Conscious

M Online
Learners

M Elite
Students

M Experience
Seekers

USA UK Australia Canada  Other EU Singapore New Malaysia Netherlands  Other
country Zealand Asian
country
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Appendix
Most Important Criteria for Destination Country

Most important selection criteria for destination country, by cluster type
Q: When thinking about destination countries, what are the most important criteria in
making your decision? Please rank the top 3 factors.

563 n=562 n=506 n=361 n=315 n=294 n=205 n=191 n=165 n=121

n=708 n=688 n-631 n

100%-+

Online
Learners

80+

Job
Prospectors

60+

Quality
Conscious

40-

Elite
Students

20+

Experience
Seekers

International Fees  Ability to Safety of Post-study Ease of Subject Distance
recognition of work whilst destination work options student visa rankings from home
qualifications studying country in country of application
university process
Exposure to University Reputation Ease of Post-study
culture / life in rankings of post-study work options
destination destination work visa in home
country country application country
process
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Any questions?

» Aaron.porter@hotcourses.com

» MRobb@parthenon.ey.com



mailto:Aaron.porter@hotcourses.com
mailto:MRobb@parthenon.ey.com

EY | Assurance | Tax | Transactions | Advisory

About EY

EY is a global leader in assurance, tax, transaction and advisory
services. The insights and quality services we deliver help build trust
and confidence in the capital markets and in economies the world
over. We develop outstanding leaders who team to deliver on our
promises to all of our stakeholders. In so doing, we play a critical
role in building a better working world for our people, for our clients
and for our communities.

EY refers to the global organization and may refer to one or more of
the member firms of Ernst & Young Global Limited, each of which is
a separate legal entity. Ernst & Young Global Limited, a UK
company limited by guarantee, does not provide services to clients.
For more information about our organization, please visit ey.com.

Ernst & Young LLP is a client-serving member firm of Ernst & Young
Global Limited operating in the US.

Parthenon-EY refers to the combined group of Ernst & Young LLP
and other EY member firm professionals providing strategy services
worldwide. Visit parthenon.ey.com for more information.

© 2016 Ernst & Young LLP.
All Rights Reserved.

This material has been prepared for general informational purposes
only and is not intended to be relied upon as accounting, tax or other
professional advice. Please refer to your advisors for specific advice.
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International student survey - Trump effect

*  44.8% still confident heading to the US (+13.3% more likely to
study)

« 32.2% less likely or now ‘'no chance’ of heading to the US

Will you still consider studying in the US? (HC Overall)

® VYes definitely
® More likely
" Not sure

@ Less likely
@ No chance

Fig. 1
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Country by country

Smallest negative impact in Russia (11+7%)
Biggest negative impact in Vietham (31+10%)

Would you still consider studying in the US? (by site)

Overall

HC Vietnam

HC Thailand

HC Latin America
HC Russia

HC Brazil

HC Middle East
HC Turkey

HC China

0%
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Fig. 2
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Session 3: Panel analysis on the
international student landscape -
across the spectrum

Mostafa Rajaal, International Students’ Officer, NUS
lan Koxvold, Head of Education Strategy, PwC
Steve Phillips, Chair, English UK
Stephen Carey, British Council IELTS
CHAIR: Amy Baker, PIE News
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Session 4: Tracking trends In
international student demand using
Insights

Simon Emmett
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Session 5: Debate, UK higher
education will be better off in the
long run post Brexit

Propose: Professor Gwythian Prins, Emeritus Professor,
LSS

Oppose: Professor Michael Arthur, Provost & President,
University College London
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Session 6: Where next for
International recruitment and
internationalisation?

Delyth Chambers, Warwick University
Mark Leach, Wonkhe
Enzo Raimo, Reading University
Lil Bremermann-Richard, BPP University
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