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Information design is an integral part of a designer’s visual vocabulary. The 
ubiquitous nature of on-screen media delivery to users globally indicate the need 
for designers to sharpen their skills as information architects. I was given the 
opportunity to choose a preexisting webpage to redesign as well as develop a  
new iconographic system to guide the viewer along numerous webpages across  
the website. 

C O M M A N D I N G  I C O N S
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• iPhone 5s
• iPad Mini 
• iPad Air 
• iMac

• iPhone 5s
• iPad Mini 
• iPad Air 
• iMac
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I was given the opportunity to design a four-page editorial spread based on a 
fictional summer tour of the magnificent “Mile High City”, Denver, Colorado. 

M I L E  H I G H  C I T Y  T O U R  E D I T O R I A L  S P R E A D

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Proin at neque sollicitudin, 
pellentesque tellus et, porta dui. Quisque 
malesuada diam rutrum varius iaculis. 
Vestibulum sit amet metus pellentesque.

LOREM IPSUM DOLOR SIT AMET, 
CONSECTETUR ADIPISCING ELIT. Proin 
at neque sollicitudin, pellentesque tellus et, 
porta dui. Quisque malesuada diam rutrum 
varius iaculis. 

06/
Quisque malesuada 

Quisque malesuada 

LOREM IPSUM DOLOR SIT AMET, 
consectetur adipiscing elit. Proin at neque 
sollicitudin, pellentesque tellus et, porta 
dui. Quisque malesuada diam rutrum 
varius iaculis. Vestibulum sit amet metus 
pellentesque, lobortis enim a, rhoncus leo. 
Curabitur consequat placerat viverra. CRAS 
ELEMENTUM, ODIO AC DAPIBUS AUCTOR, 
arcu quam aliquet nisl, eget mattis purus 
lorem eget dolor. In malesuada lacinia est 
ac malesuada. Fusce pretium interdum arcu 
ut porta. Proin a eros sit amet turpis facilisis 
pulvinar sit amet in quam. In luctus, lectus sed 
laoreet lobortis, nisl nisi laoreet ante, in auctor 
risus turpis nec orci. FUSCE A VARIUS ANTE.

04/

03/

Quisque malesuada 

Quisque malesuada 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Proin at neque sollicitudin, 
PELLENTESQUE TELLUS ET, porta dui. 
Quisque malesuada diam rutrum varius iaculis. 
Vestibulum sit amet metus pellentesque, 
lobortis enim a, rhoncus leo. In malesuada 
lacinia est ac malesuada. Fusce pretium 
interdum arcu ut porta. 

12/

Quisque malesuada 

Quisque malesuada 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Proin at neque sollicitudin, 
pellentesque tellus et, porta dui. Quisque 
malesuada diam rutrum varius iaculis. 
Vestibulum sit amet metus pellentesque, 
lobortis enim a, rhoncus leo. 

Quisque 

Quisque 

Quisque 
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I was delighted to be given the opportunity to develop several logos over the course 
of my college career for numerous businesses and organizations. I am proud to 
present five of the final logos I have designed over the years.

• Turtles: Secrets of the Shell Exhibition Logo | National Mississippi River Museum
• Aarron Kimball Memorial Logo | Community Foundation of Greater Dubuque
• Great Give Day Logo | Community Foundation of Greater Dubuque
• Aarron Kimball Memorial Logo | Community Foundation of Greater Dubuque
• Niki Hunt Photography Logo Redesign | A Simple Pleasure Photography

P R O F E S S I O N A L  L O G O  C O L L E C T I O N
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I was given the opportunity to design a new brand identity for a fictitious denim 
company based on personal research. I developed and crafted a unique labeling 
system that incorporated experimental mark-making and printing techniques.

I R O N ,  L A C E ,  P A P E R ,  &  D E N I M
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Collateral Material
• Hang Tags
• Button
• Inside Front Pocket Lining
• Magazine Advertisement
• Leather Tag



10

I was presented with the opportunity to design a new stationary package for a 
fictitious or authentic company derived from personal research. Based upon my 
fondness of traveling, I chose to create a fictional general aviation and commercial 
airport named ‘Jet Set Airways’.

Silver Student ADDY Award - Regionals 2013 (Logo)
Gold Student ADDY Award - Regionals 2013 (Stationary)

J E T  S E T  A I R W A Y S  S T A T I O N A R Y  P A C K A G E
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Collateral Material
• Envelope
• Bag Tags
• Boarding Pass
• Letterhead

• Business Card
• Salted Peanut Snack Bag
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Upon visiting the energetic city of Madison, Wisconsin, I chose to design a city guide, 
which informs its viewers about the most delicious frozen yogurt and smoothie 
shops along Madison’s famous State Street strip.

Gold Student ADDY Award | Regionals 2012

M A D I S O N ,  W I S C O N S I N  C I T Y  G U I D E
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A complimentary coupon and punch card are placed in each Capitol Creams city 
guide to use at any of the local businesses mentioned. 
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Inspired by the geometric, functional, and modern characteristics of the Bauhaus 
movement, I designed three poster variations to advertise a fictional Museum of 
Modern Art exhibition in New York City, New York. 

B A U H A U S  M U S E U M  E X H I B I T I O N  P O S T E R S

MoMA
The Museum of Modern Art

A MODERN ART EXHIBITION

Reception
Saturday, May 26
5:00 pm–9:00 pm

11 West 53 Street New York, NY 10019
212-708-9400

A historic display of original artwork from 
Laszlo Moholy-Nagy & Herbert Bayer

UPCOMING EVENTS:

Sunday, May 27, 2012
Bauhaus 1919–1933: Workshops for Modernity 
5:00 p.m.–8:00 p.m.

Thursday, June 7, 2012
Bauhaus Women, 1919–1933 
4:30 p.m.–6:00 p.m.

Tuesday, June 19, 2012
Johannes Itten: Bauhaus Curricula
5:00 p.m.–8:00 p.m.

Wednesday, July 11, 2012
Josef Albers Color Workshop 
6:00 p.m.–9:00 p.m.

Thursday, July 26, 2012
Abstract Reportage
5:00 p.m.–7:00 p.m.

Friday, August 3, 2012
Bauhaus Bags: Design Your Own Tote &

Closing Reseption
4:00 p.m.–9:00 p.m.

A MODERN ART EXHIBITION

MoMA
The Museum of Modern Art

11 West 53 Street New York, NY 10019
(212) 708-9400

RECEPTIO
N

:

Saturday, M
ay 26
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. – 9:00 p.m

.

Featuring:
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herbert b
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Sunday: 
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.–5

:30 p.m
.

Monday: 

10:30 a.m
.–5

:30 p.m
.

Tuesday: 

Closed

Open Tu
esd

ay, M
ay 2

9

10:30 a.m
.– 5

:30 p.m
.

Wednesday: 

10:30 a.m
.–5

:30 p.m
.

Thursd
ay: 

10:30 a.m
.–5

:30 p.m
.

Open until 
8:30 p.m

. th
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rst
 

Thursd
ay o
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ver

y m
onth

Fri
day: 

10:30 a.m
.–8

:00 p.m
.

Saturday: 

10:30 a.m
.–5

:30 p.m
.

05.26.12–08.03.12

MoMA
The Museum of Modern Art

Sunday: 
10:30 a.m.–5:30 p.m.

Monday: 
10:30 a.m.–5:30 p.m.

Tuesday: 
Closed

Open Tuesday, May 29
10:30 a.m.– 5:30 p.m.

Wednesday: 
10:30 a.m.–5:30 p.m.

Thursday: 
10:30 a.m.–5:30 p.m.

Open until 8:30 p.m. the first 
Thursday of  every month.

Friday: 
10:30 a.m.–8:00 p.m.

Saturday: 
10:30 a.m.–5:30 p.m.

RECEPTION:
Saturday, May 26

5:00 p.m. – 9:00 p.m.

A MODERN ART 
EXHIBITION

may 26 – august 3, 2012

Featuring:
lásló moholy-nagy &

herbert bayer

11 West 53 Street New York, NY 10019
(212) 708-9400
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I was given the opportunity to update a vintage brand logo of my choosing as well as 
brush up on my screen printing technique. The previous color palette as well as the 
overall playful character of the Zip Coff ee label remains intact as to not take away 
from the preceding tongue-in-cheek nature of the brand.

Z I P  C O F F E E  S C R E E N  P R I N T E D  L O G O  P O S T E R
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Based on memorable quotes of my choosing, I developed a typographic print based 
on F. Scott Fitzgerald’s well-known novel and film, The Great Gatsby. Within this 
print, you will notice a few of my select favorite quotes as well as vector images to 
accompany them. 

‘ G R E A T  G A T S B Y ’  T Y P O G R A P H I C  P R I N T



17

I was given the opportunity to clearly articulate an ordinary, daily task, or routine 
through sequential, linear visual storytelling as well as strengthen my visual and 
written communication skills within an HTML 5 and CSS format. I chose to put 
my knowledge of cosmetics to the test to create a visually appealing tutorial, which 
would attract young women, and educate them on how to create the ultimate bronze 
smokey eye.

S T O R Y  B L O C K I N G  D I Y  T U T O R I A L

I was given the opportunity to clearly articulate an ordinary, daily task, or routine 
through sequential, linear visual storytelling as well as strengthen my visual and 
written communication skills within an HTML 5 and CSS format. I chose to put 

S T O R Y  B L O C K I N G  D I Y  T U T O R I A L
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I was given the opportunity to develop a unique typeface based upon two different 
font families with distinct artistic differences. I chose to combine a sans serif 
typeface along with a Blackletter typeface.

T Y P O G R A P H I C  E V O L U T I O N
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I was given the opportunity to develop a cohesive collection of trading cards based 
on a topic of our choice. I chose to design my cards around the history of popular 
sunglass trends. I include a brief history of each trend as well as celebrities who have 
come to popularize the iconic sunglasses. 

T R A D I N G  C A R D S
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I was given the opportunity to research, identify, and respond to an existing 
market with an entrepreneurial design perspective as well as successfully design an 
integrated brand system for a fictitious, Italian food truck franchise, Suit & Bowtie.

Silver Student ADDY Award | Regionals 2013

C U I S I N E  A  L A  C A R T
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Collateral Material
• To-Go Bag
• Serving Bowl
• Medium Soft Drink and Coffee Cup
• Take-Away Menus
• Permanent Exterior Truck Menu

• “Ritzy” Rewards Card
• Coasters
• “Punches For Lunches” Punch Card
• Letterhead
• Official T-Shirt
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Collateral Material
• Truck Exterior
• Employee Apron
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Collateral Material
• Official Website and iPhone Application
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I was given the opportunity to successfully design a new, trendy brand strategy for 
an existing candy company and help refine my design skills and craft related to 
the field of packaging design. I chose to update the packaging of one of my favorite 
childhood treats, Swedish Fish. 

B R A N D  R E V I V A L  K I T
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Collateral Material
• Point of Purchase Displays
• Individual Candy Jars
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I was given the opportunity to fine-tune my HTML and CSS expertise by first, 
illustrating the folk story, The Tale of Cupid and Psyche, and transforming the tale 
into an online narrative in an HTML 5 format. 

Gold Student ADDY Award - Regionals 2013

C U P I D  &  P S Y C H E  O N L I N E  N A R R A T I V E
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• Webpage Screenshots
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I was presented with the opportunity to design a cohesive cookbook based upon one 
of my favorite cuisines. My cookbook, Hotter Than Hell!, begins by introducing a 
recipe for the ones who are only able to handle a mildly spicy dish, while only the 
bravest will dare to turn to the back of the book to sink their teeth into the spiciest 
dish. My cookbook is not for the faint of heart.

Gold Student ADDY Award - Regionals 2012

“ H O T T E R  T H A N  H E L L ! ”  C O O K B O O K
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Based on the “Hotter Than Hell!” cookbook, I designed a typographic print using the 
letterpress printing technique. 

Gold Student ADDY Award - Regionals 2012
Gold Student ADDY - Districts 2012

“ H O T T E R  T H A N  H E L L ! ”  L E T T E R P R E S S  P O S T E R
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TOGETHERGOOD
MAKE A DIFFERENCE WITH GoDaddy CARES!
> Volunteer through the GoDaddy 
 Employee Volunteer Program. Check it  
 out at GoDaddy.VolunteerMatch.org  

> Earn grants for your charities of choice  
 by volunteering and tracking hours 
 through the GoDaddy Inspires Program 

> Help out a local charity for your 
 GoDaddy EAI or team outing 

> Take advantage of your two days of 
 volunteer paid time off and help someone 
 in need for your charity of choice

> Make a donation for your 
 charity of choice through 
 GoDaddy.BrightFunds.org 

> Encourage customers to round 
 up their purchase to the nearest 
 dollar with our Round Up for 
 Charity program 

> Join a nonprofit board – contact 
 Charity@GoDaddy.com  
 

Following basic GoDaddy branding, I was presented with the opportunity to create 
a visually interesting poster to be hung in various GoDaddy office locations across 
the globe, which informed employees about the ways they can get involved with 
GoDaddy Cares, their company’s charitable arm.

“ G O D A D D Y  C A R E S ”  P O S T E R
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I created a collateral piece that highlights GoDaddy’s internship program for 
prospective interns. GoDaddy wanted to make sure the brochure highlighted 
the importance of creating connections that lasted a lifetime and working with a 
company who could offer multiple resources and opportunities to its’ employees.

G O D A D D Y  I N T E R N S H I P  B R O C H U R E
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Following John Deere’s branding standards, I was given the opportunity to design 
multiple product fl yers for new and upcoming products as well as promotional deals. 

J O H N  D E E R E  D E A L E R  P R O D U C T  F LY E R S

Insert contact information for locations, offer information, etc.Insert dealer logo

Take command.
John Deere SectionCommand

™

Goodbye, skips and overlaps.  
Hello, savings and yield!
It’s a new and better way to seed. Farmers using Section 

Command report they’re saving acres and getting picture- 

perfect fields with precision planting.

For use with John Deere 1910 Air Carts and all 
hydraulic carts. SectionCommand gives you:
  
Improved consistency during emergence and growing.

  
More uniformity of maturity at harvest.

  Reduced seed and fertilizer input costs.
  Less time spent filling.

 

See us for details.

Purchase SectionCommand from us  
now and installation won’t cost you  
a penny.**

Get 365 days no payment/no interest 

when you put SectionCommand or any 

other attachments on your multi-use 
account from John Deere Financial!  
Ask us for details.***

*Customer: This is good for free installation on a one-time purchase of John Deere 
SectionCommand for MY2013 550-bu carts and all MY2014 hydraulic-drive carts. Valid 
only at your local, participating* John Deere dealer. Coupon valid on the purchase of 
John Deere SectionCommand made between November 1, 2014, and April 15, 2015. To 
be eligible for discount, the original coupon must be surrendered at time of purchase*, 
a valid, original receipt, dated between November 1, 2014, and April 15, 2015, must 
be presented*, and John Deere SectionCommand must be installed by the John Deere 
dealer. Dealer participation may vary. Other restrictions may apply. See your John Deere 
dealer for details. Offer may be discontinued or modified without notice at any time. 
Offer cannot be combined with any other offer. No facsimiles accepted.

**Note to Dealer: Offer valid when customer makes a one-time purchase of John Deere 
SectionCommand for MY2013 550-bu carts and all MY2014 hydraulic-drive carts. Cus-

tomer must present this coupon* at time of purchase or with the original receipt from a 
purchase made between November 1, 2014, and April 15, 2015. Dealer must also supply 
the coupon number, transaction, and salesperson information. April 30, 2015, is the last 
day to claim reimbursement. For complete program rules and to claim reimbursement, 
visit http://couponredemption.deere.com. Select the “Free SectionCommand Installation 
(61552)” offer.

***Offer ends May 31, 2015. Subject to John Deere Financial multi-use account 
approval and John Deere dealer participation. Minimum purchase may be required. 
Program options are available for John Deere Financial multi-use Agricultural and 
Commercial account holders only. John Deere Financial multi- 
use account is a service of John Deere Financial, f.s.b.

Insert contact information for locations, offer information, etc.Insert dealer logo

Stay sharp. 
Save hours of downtime. 
John Deere Diamond Series Disk Blades
Redefine longevity and wearability.
YouŤll find the perfect balance of hardness and durability with these high-
performance American-made blades. These boron-steel blades are Ơe[ible 
enough to withstand heavy blows in the field, and hard enough to stand 
up to your toughest conditions. Diamond Series blades:
  Penetrate harder ground.
  Are designed with precision-sharp edges for superior residue cutting  
and sizing.

  Retain their outside diameter for longer wear life.

Savings too good to miss! 
From now through April 15, 2015, John Deere is offering a jewel of a deal  
on our Diamond Series Disk %lades. DonŤt miss out! 
 
See us today for details.
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With numerous Illinois banks preparing to begin a new year as Illinois Bank & Trust, 
it was time to create a new image to go along with the name as well. I was presented 
with the opportunity to design multiple fl yers for each Illinois branch taking the leap 
to become Illinois Bank & Trust. 

I L L I N O I S  B A N K  &  T R U S T  B R A N C H  F LY E R S

IllinoisBank.com

Expect the same exceptional people you already know and 
trust, backed by the banking products and services that help 
you get ahead. Stop in today to make Great Things Happen™! 

Perryville Banking Center 
815.637.7000

State Street Banking Center 
815.397.5000

Harrison Banking Center 
815.484.7500

Route 173 Banking Center 
815.654.8030  | | |

Robin Arco, Vice President of Treasury Management 
at Illinois Bank & Trust, discusses Illinois Bank & Trust’s 
vaccine for check fraud with SwedishAmerican Hospital 
Director of Corporate Accounting Patti DeWane.
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Using John Deere’s branding standards, I was given the opportunity to create a tri-
fold brochure advertising Deere’s quick-coupler hitches.

J O H N  D E E R E  W A R R I O R  Q U I C K  H I T C H  B R O C H U R E

JohnDeere.com

This literature has been compiled for worldwide circulation. While general information, 

pictures, and descriptions are provided, some illustrations and text may include finance, 
credit, insurance, product options, and accessories NOT AVAILABLE in all regions. PLEASE 

CONTACT YOUR LOCAL DEALER FOR DETAILS. John Deere reserves the right to change 

specification and design of all products described in this literature without notice.

DKAJDLINK Litho in U.S.A. (14-09) JohnDeere.com

John Deere 
Quick-Coupler Hitches

Tough. Fast. Reliable.
Staying productive in the field means going 
from one tractor implement to another with 
speed and ease. John Deere quick-coupler 
hitches are built to keep you and your 
workflow moving from sunup to sundown.  

$ll models are engineered and field-tested to 
meet rigid $S$( standards. See your John Deere 
dealer today for more information.

Category 2, 3N, and 3

Fabricated from tubular and box-welded steel, 

these three-point quick-coupler hitches are 

rugged competitors:

– Heat-treated bushings prevent cracking and breaking

– Steel-alloy pins are hardened for heavy load shocks

– Zinc-plated pins withstand exposure to the elements

– Easy implement release — locking handles rotate 100           

   deg. to open locking lugs 

Plus, these hitches have top and lower hooks manufactured 

with harder steel to increase lifting strength, and are heat-

treated to improve pin-surface wear resistance.

Category 1 Quick Hitch

Designed for tractors under 60 hp, these hitches 

work with John Deere and all makes of Category 

1 tractors — including Case IH, New Holland, 

and Kubota. All feature:

– Adjustable height and 271Ŵ8 in. width

– High strength, 2-in. x 4-in. tubing

– Adjustable top hook

– Spring-loaded latch for quick hookup and release

Implement

Tractor

%oth 304+��� and 304+��� hitches are designed to accept a pin diameter of � in. 
�upper and lower pins�.

4uick-&oupler +itches

Part No. Category Lower Hook 

Pin Size

Upper Hook 

Pin Size

Inside Lower 

Width

Mast 

Height

TY16042 2 11Ŵ2 in. 19Ŵ32 in. 323Ŵ4 in. 15 in.
TY16044 3N 11Ŵ2 in. 19Ŵ32 in. 323Ŵ4 in. 18 in.
TY16043 3 11Ŵ2 in. 19Ŵ32 in. 381Ŵ4 in. 18 in.

Part No. Description Pkg. Qty.

PMQH100 &ategory � quick hitch �black� 1
PMQH101 &ategory � quick hitch (green) 1

Part No. Description Pkg. Qty.

PM9045X12 8pper hook 1
PM9206 /ower link pink 1
PM9289 Spring bar 1
PM9024X02 /ocking lug 1

Part No. Category Lower pin 

size

Upper pin 

size

Inside lower 

width

Mast 

Height

TY16042 2 11Ŵ8 in. 1 in. 323Ŵ4 in. 15 in.
TY16044 3N 17Ŵ16 in. 11Ŵ4 in. 323Ŵ4 in. 18 in.
TY16043 3 17Ŵ16 in. 11Ŵ4 in. 381Ŵ4 in. 18 in.

Tractor

Service Parts
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Following the all-new branding standards for Illinois Bank & Trust, I was presented 
with the opportunity to design a brochure highlighting the benefi ts and rewards a 
business owner could receive when they choose to bank with Illinois Bank & Trust.

I L L I N O I S  B A N K  &  T R U S T  B U S I N E S S  B A N K I N G  B R O C H U R E

IllinoisBank.comH
T

L46973 (14-11) 

Business Banking Services

Great Things Happen!™

Personal service.  
Creative solutions.  
Rapid decisions.

Perryville Banking Center
815.637.7000

Harrison Banking Center
815.484.7500

State Street Banking Center
815.397.5000

Rt. 173 Banking Center 
815.654.8030

Rock Falls Banking Center
815.626.5626

Sterling Banking Center
815.625.1860

Seaton Banking Center
309.586.5511

Galena Banking Center 
815.777.0663

Galena Banking Center Downtown 
815.777.9202

Elizabeth Banking Center 
815.858.2221

Stockton Banking Center 
815.947.2000

Use Telephone Banking 24 hours a day!
815.637.6600 | 815.777.4300 | 800.800.3992

637-14

Your business is unique. That’s why Illinois Bank & Trust offers 
personalized, flexible, cost-effective and responsive solutions—
delivered by people who take a personal interest in your success. 
 
Person-to-person and face-to-face. That’s how we like to do business, 
and that’s the best way to provide the superior service you expect. We 
create exceptional value for our clients by exceeding their expectations 
while making it easy and enjoyable to do business with Illinois Bank 
& Trust.

CHECKING, SAVINGS AND MONEY MARKET ACCOUNTS
Illinois Bank & Trust offers a variety of deposit accounts that fit the needs 
of every business. Accounts are FDIC insured to the maximum allowed  
by law.

INSURANCE
We offer a variety of insurance solutions to protect you, your family and 
your business, as well as disability, life and long-term care insurance for 
your employees.* 

WEALTH MANAGEMENT
Competitive investment returns, comprehensive financial plans, straight-
forward fees and a partnership with clients based on respect and trust are 
the cornerstones of our personal trust and retirement plan services.*  

Business Banking Services

 
SERVICES
Illinois Bank & Trust’s team of business professionals is ready 
to help you every step of the way with expert advice. Serving the 
financial needs of our business clients is what we do best. Our 
experience, knowledge of the local market and commitment 
to YOUR success allows you to spend more time running your 
business and less time managing your bank accounts.  

HEALTH SAVINGS ACCOUNTS
Reduce your company’s health insurance costs by offering a high-
deductible health insurance plan. Illinois Bank & Trust’s Health 
Savings Account allows the convenience of debit card access to 
cover your employees’ allowable expenses. Employer or employee 
contributions can be made to the account, with Illinois Bank & 
Trust providing the reporting for contributions and distributions. 

COMMERCIAL LOANS AND LEASES
Illinois Bank & Trust offers a variety of business loans and financing 
packages at competitive rates, with repayment schedules customized 
to fit your cash flow needs. Businesses looking for commercial 
loans and flexible financing appreciate our local decision making 
and our high priority on responsiveness. 

BUSINESS DEBIT CARD
An Illinois Bank & Trust Business Debit Card provides convenient 
access to your business checking account at millions of merchants 
throughout the world that accept VISA®. You can allow designated 
employee cardholders to make business purchases without having 
to carry checks or petty cash.

 
ONLINE BANKING
InBusiness Online Banking is an integrated treasury management 
system that provides a single point of access to all your accounts.  
You have total access to your accounts 24/7 from the convenience  
of a computer at your office, at home or wherever you choose to 
manage your business. InBusiness empowers you to originate ACH 
transactions, wire transfers, monitor account balances and daily 
transactions, reconcile account balances, initiate transfers between 
accounts and view digital images of cleared items, all within a secure 
“real-time” environment.  

CHECK RECONCILIATION SERVICE
Check Reconciliation provides an automated way to reconcile your 
monthly bank statement quickly and conveniently. An electronic 
file can be created and made available on our secure FTP site. 
Alternatively, a transmission of the paid items (checks) can be sent 
directly to you for immediate posting to your accounts payable file. 

TARGET BALANCE OR ZERO-BALANCE ACCOUNTS 
Rather than tie up funds in multiple ancillary checking accounts, 
Illinois Bank & Trust will structure these accounts for automatic 
internal transfers to and from your main operating account as  
deposits are processed or items are presented for payment.

LOCK-BOX
If you receive large numbers of incoming checks, Lock-Box service 
frees up your time by having Illinois Bank & Trust process all 
payments. Accelerate collection time on incoming funds, increase 
audit control and free up staff for more productive tasks. Payments 
and accompanying media are scanned, and a file of these digital 
images is posted on the bank’s secure FTP site for you to retrieve  
and/or review. 

WIRE TRANSFER SERVICES
Our dedicated wire services department is staffed full time to  
provide timely and accurate delivery of your wires, both domestic  
and international.  

MERCHANT PROCESSING  
Increase your sales and serve your customers better by accepting all 
popular credit cards. Merchant Processing services for credit card 
transactions are supported by our local team of cash management 
experts and are provided at competitive rates, with next-day deposit 
and availability of sales proceeds. Detailed reporting is available 
online 24 hours a day. 

 

Cash Management Services

 
Illinois Bank & Trust offers a full range of tools to manage cash flows 
and streamline your day-to-day cash management needs. We can help 
you increase the productivity of your cash by collecting customer 
payments faster and maintaining control of payments to your 
suppliers and employees. 

Cash Management Services from Illinois Bank & Trust can help 
streamline your company’s financial management. Using our person-
to-person advantage, we take the time to understand your company’s 
unique needs and structure a customized solution for you. Here is  
a brief description of some of the tools available to power your 
company forward:

ACH PROCESSING SERVICES
We provide our business customers a secure means of transmitting 
ACH into the NACHA network via our password-protected FTP (File 
Transfer Protocol) site. The ACH network is a cost-effective way of 
moving funds between financial institutions electronically within 
the United States. ACH is the most commonly used method to credit 
your employee accounts for payroll or to debit customer accounts for 
payments.  

eSTATEMENTS
There’s no need to wait for the mail. We will send you an email 
reminder when your new statement is available. Statements can 
be printed and/or saved in various file formats for easy electronic 
archiving.

REMOTE DEPOSIT CAPTURE
Now you can deposit checks without leaving the office. eDeposit is  
our innovative and cost-saving service that uses a desktop scanner  
to read checks and transmits them to your checking account using  
a personal computer and high-speed Internet connection.   
 
POSITIVE PAY 
Eliminate or reduce check fraud by providing electronic files with 
check numbers and amounts, which we match with each item 
presented for payment. At your discretion, exception items are  
either paid or returned. 

SWEEP ACCOUNTS 
Put more of your funds to work by sweeping excess cash from your 
main checking account to pay down your line of credit or earn interest 
on overnight investments. 

*Not FDIC Insured. No Bank Guarantee. May Lose Value. Not a Deposit.
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I was presented with the opportunity to design an updated fl yer and poster to 
promote new membership deals and packages for Signature Health & Fitness in 
Dubuque, Iowa. 

S I G N A T U R E  H E A LT H  &  F I T N E S S  F LY E R  A N D  P O S T E R

VOTED THE BEST BECAUSE WE MAKE YOU YOUR BEST............

DUBUQUE’S ULTIMATE
HEALTH BARGAIN

JOIN WITH NO CONTRACT FOR JUST

*Plus enrollment fee and applicable sales tax.

Hours:   

      

Phone:  563.587.8052

2055 Holliday Drive
Dubuque, IA 52002
signaturehealthandfitness.com

Shape up at Signature Health & Fitness!  
We offer over 14,000 square feet of the 
latest in state-of-the-art equipment and 
facilities, including:
– 55+ pieces of new cardio equipment

– 30-minute Xpress Full-Body Workout

– Certified personal trainers—one-on-one or in  
a small group at a competitive price, along with 
multi-session discounts

– Virtual reality spin room with Trixter X-1000 bikes

– Explanar golf swing trainer

– Supplement store

– Signature juice-and-protein smoothies served at 
our juice bar

–  Unlimited tanning† for an additional $15 monthly 
in our ProSun® V5-Series beds

  †According to tanning-frequency limits set by the manufacturer.

EVERY REASON TO WORKOUT

– Unlimited tanning†Unlimited tanning†Unlimited tanning  for an additional $15 monthly 
in our ProSun® V5-Series beds
†According to tanning-frequency limits set by the manufacturer.†According to tanning-frequency limits set by the manufacturer.†

The future you is fit!
Join one of our hot yoga, Yoga Up™, full-body workout, kickboxing, 
Turbo Kick®, or other fitness classes. $7 per class (drop-in 
rate) or 10-class punch card for $50 for both members and 
nonmembers. For an additional $30 per month, Gold Members 
get full access to the gym, plus unlimited fitness classes!

Buckle up to burn that fat!  
High Intensity Interval Training (H.I.I.T.) 
Monthly $60 rate for members or $75 for 
nonmembers.

Join our Lose-To-Win weight-loss challenge!
Complete Fitness Program—DIET/CARDIO/STRENGTH
Call for complete details.

4:30 a.m.–11 p.m.
4:30 a.m.–9 p.m.
6 a.m.–7 p.m.
6 a.m.–5 p.m.

Mon.–Thurs.
Friday
Saturday
Sunday

JOIN WITH NO CONTRACT FOR JUST

*Plus enrollment fee and applicable sales tax.

2055 Holliday Drive
Dubuque, IA 52002
signaturehealthandfitness.com

Shape up at Signature Health & Fitness! We 
offer over 14,000 square feet of the latest in 
state-of-the-art equipment and facilities.

The future you is fit!
Join one of our hot yoga, Yoga Up™, full-body 
workout, kickboxing, Turbo Kick®, or other fitness 
classes. $7 per class (drop-in rate) or 10-class 
punch card for $50 for both members and 
non-members. For an additional $30 per month, 
Gold Members get full access to the gym, plus 
unlimited fitness classes!

Buckle up to 
burn that fat!  

Complete Fitness Program—DIET/CARDIO/
STRENGTH. Call for complete details.

High Intensity Interval Training (H.I.I.T.) Monthly 
$60 rate for members or $75 for nonmembers.

Join our Lose-To-Win 
weight-loss challenge!

Hours:   Mon.–Thurs.
         Friday     
                Saturday           
         Sunday            

Phone:  563.587.8052

4:30 a.m.–11 p.m. 
4:30 a.m.–9 p.m.
6 a.m.–7 p.m.
6 a.m.–5 p.m.

PLATINUMSTANDARD PREMIUM GOLD

$2499*

GOLD PLUS PLATINUM
PLUS

Gym all-access pass

Unlimited fitness classes

Fitcamp

NO CONTRACTS

Unlimited tanning**

*Monthly Membership Rate. Sales tax + enrollment fees not included in monthly pricing. 
**In compliance with the tanning-frequency limits set by the manufacturer.

NON MBR
UNLIMITED

CLASS

$3599* $3999* $4999* $6499* $9499* $10999*

STANDARD PREMIUM

$31999*

Standard gym membership

Unlimited fitness classes

*One-Year Individual Prepaid Contract Membership Rate. Sales tax not included. No full or partial refund if membership is cancelled.

(included in price)

NO CONTRACTS

Unlimited tanning**

One-year membership

GOLD

**In compliance with the tanning-frequency limits set by the manufacturer.

NO enrollment fees

BEST VALUE

One-time yearly contract 
rate from the day you start 

your membership. 

Enrollment fee included.
Sales tax not included.

$45999* $55999*

One-year membership One-year membership

2 PERSON 3 PERSON 4+ PERSON

$5997*$4699* $7499*

+ $15/month per person + $15/month per person + $15/month per person

+ $30/month per person + $30/month per person + $30/month per person

*Monthly Membership Rate. Sales tax + enrollment fees not included in monthly pricing. 
**In compliance with the tanning-frequency limits set by the manufacturer.

Gym all-access pass

Unlimited fitness classes

NO CONTRACTS

Unlimited tanning**
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I was presented with the opportunity to create a newsletter for the Summit Bank & 
Trust branches in Colorado. With October being Breast Cancer Awareness Month, it 
was an honor to utilize and promote the “Hope Is in My Hands” campaign.

S U M M I T  B A N K  &  T R U S T  “ H O P E ”  N E W S L E T T E R

SWIPE  THE  CARD, 
HELP  SAVE  LIVES.
By using Summit Bank & Trust’s Pink 
Ribbon debit card, you help women in 
the Colorado area fight breast 
cancer. Every time the card is used 
to make a purchase, the bank makes 
a contribution to the Platte Valley 
Medical Center Foundation. 

Funding from this parternship helps 

enhance the comfort of mammograms  

in the Foundation’s Women’s Imaging 

Center, and secures the provision of a

nurse navigator who guides women through 

every step of their treatment journey. 

Pink Ribbon debit cards are free and 

available with all Summit Bank & Trust 

personal checking accounts, and 

contributions are made at no cost to 

the customer.

Put the power to fight breast cancer 
in your hands by signing up for a Pink 
Ribbon debit card today.

BANK  AT WORK  AND 
REAP  THE  BENEFITS
We are proud to offer this employee 
benefit that provides special banking 
services and valuable rewards, and 
saves you money. Bank At Work has 
been designed to help busy individuals 
like you achieve your financial goals. 

There is no cost to participate—only 
rewards. Take a look at a few of the 
special benefits you receive with this 
special program:

–   $1001 for opening a new free checking 

account with eStatements2, debit card 

and direct deposit of your payroll check 

–  Free Bank At Work program checks

– $250 off mortgage closing costs3 

–  .25% discount on any new consumer loan 

– Free Savvy™ Mobile Banking4 

–     Educational seminars and “Lunch and 

Learn” sessions customized specifically  
to your financial needs 

–   A Bank At Work team of professionals 

dedicated to assisting you with all your 

banking needs

MAKE  YOUR  HOLIDAY 
SPENDING MEAN  MORE
This holiday season you can make 
each purchase mean even more by 
remembering to use your Pink Ribbon 
debit card. Each swipe means a 
donation from Summit Bank & Trust, 
giving you the power to help women 
in our community fight breast cancer.

1Minimum balance to open and obtain bonus is $25. Bonus will be 
paid once Direct Deposit has been set up. Bonus is considered interest 
reportable on IRS Form 1099-INT. 2eStatement enrollment required 
to avoid $2.50 paper-statement fee. 3Subject to normal underwriting 
guidelines. Offer can be voided at any time. Some restrictions may 
apply. Cannot be used in combination with any other offers. One 
coupon per loan. Coupon must be presented at time of application 
to receive the discount. Contact lender for details. 4Your carrier’s 
message and data rates may apply.

MAKE  YOUR  HOLIDAY 

SUMMIT BANK & TRUST

SummitBT.com

303.439.4888
303.460.4700
303.439.4800

Erie
Broomfield

Larkridge


