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SEO copywriting - writing content with the goal of increasing "hits" on your website by search
engines - is very different from regular copywriting, but reader-friendliness should be the goal
of both. In essence, an SEO copywriter will take an already original bit of writing and then
they will make minute alterations that will allow the search engines to find it easier. Utilizing
the proper keywords and phrases is essential to the success of SEO copywriting. SEO
copywriting involves more than just adding a lot of keywords and similar words to your
content. Major search engines like Google, Yahoo! and Bing are high on punishing websites
that have content with overused keywords. The art of SEO copywriting blends good-quality
writing with the proper amount of keywords and phrases used in with your relevant text. The
big difference between normal copywriting and SEO copywriting is that it focuses not only on
the viewers but it also weighs what sort of impact the writing will have on the search engines. 
 
SEO copywriting is not that complex but there are a few vital points that you need to
remember. You must utilize keywords which are important for your market segment and
which engender a reaction from the search engines, when you create your copy. What are
the targeted keywords? Usually, these keywords include the name of your website for which
you're writing the copy, and as well as other related keywords such as the main buzz words
and the products sold on the website. Your website will place higher with the important
search engines like Google if you make better use of the correct types of keywords in the
best locations. The hard part is in mixing in these keywords so that the content is interesting.
This means you can't just publish a list of keywords and expect your ratings to soar. The
copy must be written so it avoids any appearance of spam and needs to be of high enough
quality to hold the attention of the reader and interest them. Good SEO copywriting will be
hard to recognize; the bottom line is that although it has more power, it appears to the reader
as nothing more than interesting website content. 
 
But don't write just for the search engines; you need to make sure all of your content is
readable and enjoyable by your human visitors as well. Copy that fails to keep your visitors
on your site won't bring you any new sales, no matter how great your keywords may be.
Quality is as if not more important than your keyword quantity; you want your customers to
buy from you, after all. Keep it interesting and readable, with a smooth flow in conjunction
with the title. Content must be focused toward the person who will read it to keep their
interest; good optimization for Google and other search engines is also a goal but should not
be your main focus when writing. Also, the major search engines keep a constant vigil on
how they can provide the best content to the searcher. So remember that it's not about
overusing key phrases and words - this doesn't do you any good. 
 
By internet standards, Search Engine Optimization is a fairly new industry which is growing
and going through constant change; making it imperitive that you stay current if you continue
to benefit from it. And so SEO copywriters must be flexible enough to adapt to the industry
changes and create persuasive website copy that converts.  
 
Good content is all about writing for the people and making it interesting to read. While
utilizing good SEO copywriting techniques to help build up your site's ranking in search
engines, it could also result in greater revenue and a larger number of traffic. You will not get

https://youtu.be/GILGG7wIqEo


the end results that you expect regardless of how impressive your website or blog proves to
be if it does not have high quality copy.


