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Value	of	e-Commerce	in	Thailand	2013-2015	

Value of e-Commerce

2013 2014 2015

768,014

2,033,493

2,107,692

Growth Rate

2014

2015

Remarks : 
2013 surveyed by National Statistical Office of Thailand 
2014-2015 surveyed by ETDA

Unit : Million Baht

Source : ETDA, The Survey of Value of e-Commerce in Thailand, 2015

Online	Sales	 is	only	1.7%	of	
total	retail	but	growing	fast.		
Big	opportunity	to	serve	the	
other	98.3%	of	offline	retail	

market



Cross-Border e-Commerce

Source: aCommerceIQ

*** Cross Border Sales will hit $1Trillion by 2020



Building Trust for Digital Economy :
Soft Infrastructure   

Laws
Standards

Security





LAWS FOR E-COMMERCE    

Harmonization & 
Modernization 

Privacy & Data 
Protection

Cyber Security

Electronic 
Transactions



Technology 
Neutrality

ELECTRONIC TRANSACTIONS LAW

Functional 
Equivalent 
Approach

Party 
Autonomy

Functional 
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Legal Harmonization     Cross Border e-Commerce 
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CYBERSECURITY LAW

Availability 

Information
Security 

• Computer Crimes Prevention
• Deal with Cyber threats

 (Pre/Present/Post)
• Cooperation & Information 

Sharing 
• Awareness



Data 

Subject’s 

Rights

PRIVACY & DATA PROTECTION LAW

Security 
Safeguards

Duties of  
Data 

Controller 

Privacy 
Management 

Program



Legal Issues and Challenges 
e-Commerce in Thailand

GOAL
Compliance with national legislations

Eliminating complicated procedure
(Reducing Red tape) 

Strengthening trust & secure 
transactions  

e.g. Trustmark, Guidelines, Soft Laws

Legal Harmonization & Modernization

Cross border interoperability



Disclosure of information 

Practices 

Security 

Privacy 

ADR (Alternative Dispute Resolution) 

Monitoring 

Soft Law

CODE OF CONDUCT



Self-Regulated 
Society

Founded	since	1996.	The	merchant	
requests	free	evaluation.	BizRate	collects	
and	aggregates	online	point-of-sale	
consumer	feedback.	Depicts	online	
buyers'	ratings	of	online	merchants.	
BizRate	does	not	accept	money	from	
merchants	for	evaluation	or	listing.

www.bizrate.com



THANK YOU   
ratthasart@etda.or.th



e-Commerce of % total retail in ASEAN



1212	OCC
(Online	Compliant	Center)

Primary	Missions

• Consult	and	relieve	the	problem	or	
complaints	related	to	any	e-transactions

• Notify	the	cyber	threats	or	unlawful	
websites

• Build	awareness	and	understanding	
about	e-transactions	related	
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Framework	for	Consumer	Protection	Services

File	Complaint

P u b l i c  &  P r i v a t e  P a r t n e r  O rg a n i z a t i o n s

Cooperation & Coordination

Feedback

+ e-Market places

Information	Provider	/	
Relieve	Problem

Certified/
Registered

TrustmarkPublic	Awareness/		
Warning	Threats


