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Happiness =
by Design

Finding pleasure
and purpose in
everyday life

‘Bold and original’

‘Few books change one’s life;
in 48 hours this has improved mine’
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Defining the consumer behaviour

Qual

20 adults
90 minute interviews

Bringing the Optimisers concept
to life
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OPTIMISERS
DO NOT CONSIDER THEIR OPTIMISING
SPEND TO BE A LUXURY
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OPTIMISERS
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LOVE LIVING IN LONDON
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OPTIMISERSJ )
° ARE OPEN TO ADVERTISING ﬂ
AND INSPIRED TO PURCHASE BY IT
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CONSUMER CONFIDENCE
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