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Contents
Prelude Hello I’m Marius and I’m a designer with a 

love for play, it is how I learn and ideate. The 
projects you will see in this portfolio are of a 
wide variety – never settling on the obvious I 
aim for the essence of a brief. My second 
love is craft as it allows for legibility, 
immersion and meaning. Combined they 
create original, yet pragmatic solutions.
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Brief Create a communication strategy that 
celebrates the experiences of the O2 
arena in a post lockdown Covid-19 world

Obstacles Linking The O2 to something that bares 
deep meaning and real importance.
Helping people realize the O2’s reason for 
being - Creating human experiences.

Insights Our ‘being in the world’ has changed due 
to the lockdown, we aren’t a part of the 
same society as we used to. The definition 
of us has changed, we have changed.

Solution An abstract reproduction of what the 
O2 represents.



https://vimeo.com/430345712



https://vimeo.com/433395814
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Bryony Jones
Jood Alasfoor
Oscar Sandqvist
Taohid Miah

Team:

Brief Create the brand for Ravensbourne 
University’s advertising & brand design 
employability conference

Obstacles A conference about employability 
sounds boring so we went for some-
thing that truly interests us as a spe-
cies, the person behind their story

Insights Everyone has a hard time to clearly define 
themselves,  I AM is empowering & plays 
on that insight.

Solution A brutalist and almost dystopian 
atmosphere with absract shapes 
representing what more there is beyond 
“I AM ...”



This was the screensaver inbetween 
speakers: https://vimeo.com/556288150



We created one post per speaker with 
animated typography.
https://vimeo.com/556291631
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Brief Create eyecatching social media content 
(instagram) for an Acrnm jacket.

Obstacles Capture attention.
Many don’t know of the brand.
Help them realize why a jacket from 
Acrnm might be for them.

Insights On ephemeral media, it is important to 
capture someone’s attention within a 
couple of seconds.
Simplicity is the key for showing 
something new.

Solution A constructivist 3d illustration 
highlighting the two features that set the 
jacket apart from the competition.



https://vimeo.com/510806014



https://vimeo.com/510807907
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Piq.peq - my social media account 
relating to my design practice.
Köpmanholms Honung  - a small batch 
honey from the swedish archipelago.
Arnold Circus - an undiscovered area 
of Shoreditch. 
A christmas tree which was then stenciled 
and painted on to  christmas letters for f&f.
KOKO! or Keep On Keeping On is a 
hypothetical music label
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Description The next images are a series of 
experiments, I began creating these as I 
felt that my technical ablilities often 
exceeded my understanding in what I 
was creating.



PP GEOS [alpha]
Ca Sans serif Ke Modular, geometric
Te Digital Da 2021
De Marius Nordström Fo piqpeq

This is a typeface, primarily inspired by 
nature — it is based on the hexagonal 
shape giving it the same ability as 
snow�akes, tesellation at a high level.
It isn’t a part of nature but it could be.

[This is only an alpha version, further optimization and lowercase letters will come]

One might call it a futuristic
typeface, it can be used as such.
It can also be used as a sports or
a fashion typeface. Heck, why not 
use it for a waste management brand.

The high contrast in line width creates 
a tingly feeling, the sixty degree 
angles create dimension. GEOS �ts 
select purposes, it would be a 
lousy Helvetica.
 



A flower created 
by horizontal lines

A disfigured 
arrangement of 
lines, varying in 
length and width



A gradient effect 
sourced from grids, 
creating an image that 
immitates a forcefield

A study of 
intersecting lines 
and colours



A 
de

pi
ct

io
n 

of
 th

e ‘
Fe

ar
 o

f M
is

si
ng

 O
ut

’ s
yn

dr
om

e

A typographic 
representation of the 
‘FOMO’ phenomenon

A typographic 
representation of 
the swedish saying: 
‘like a fart in space’
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Thank You for your consideration.


