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branding design

Client:  Wall ’s
Date:  Summer’18
Role:  Graphic  Designer & Ar t  Direc tor
Ur l :  sezenbalc i .com/algida-atomix-packaging-ad-campaign

Algida Turkey decided to  produce a brand new ice cream
in bar format .  They al so wanted to  put  some local  tastes
into i t .  They needed something to  boost  youngsters energy
easily  and joy ful ly.  There was already ver y famous taste
in Turkey which cal led as ‘Atom’.  Youngsters would dr ink
‘atom’ before their  soccer match,  etc .  So we inspired f rom
that  ‘Atom’ cocktail  and created ‘ increased version of
Atom cocktail ’  as an ice cream bar with the mix of  chocolate,
almond,  honey and banana milk .  And we added ‘- ix’  to  the name
of  the cocktail  and cal led i t  as ‘Atomix’.

I  put  components;  logot ype,  ingredients,  let ter ing and other
graphic  elements which are inf luenced by l ight ining symbol .
I  al so add some hexagon pat tern which is  referred to  honey to
the background by using black and yel low color  palet te.



Client:  Wall ’s
Date:  Summer’19
Role:  Graphic  Designer & Ar t  Direc tor
Ur l :  sezenbalc i .com/wall s-froot ie

C overed with juic y  black mulberr y,  Algida Frootie  has creamy
ice cream with pieces of  s trawberr y inside.

Algida Froot ie  is  a  low-calor ie  snack whose packet  s tands out
in  the f r idge.  I t 's  so modern and enter taining that  just  the packet
alone is  wor th post ing on Pinterest .  

I ' l l  br ing this  charac ter  of  the produc t  to  our communicat ion.
We used f rozen ef fec t  in  combine of  f resh f ruits  and colors
of  summer.

branding design



Client:  Yemeksepeti
Date:  Oc tober’19
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/yemeksepeti-banabi

A leader Turkish meal  del iver y company,
Yemeksepeti .com, decided to  del iver
grocer y produc ts besides i t s  meal  ser v ice.
When the ser v ice is  named,  we think
it  should be an ear worm name,
so i t  wil l  be catchy.

“Bana bi…” [ I ’d  l ike to  have a/an.. .]
is  commonly used to  get  something you
want .

I t  is  al so suppor ted by a  f inger gesture;
f inger point ing up.

To stand out  in  a  market  that  has so
many competi tors,  moreover the qual i t y
of  ser v ice i t  al so needs not iceable
v isual  identi t y…
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Client:Reklamcılar  Derneği
Date:  June’18
Role:  Graphic  Designer & Ar t  Direc tor
Ur l :  sezenbalc i .com/kr istal-elma-2018-fest ival-of-creat iv i t y

Cr ystal  Apple is  the most  prest igious adver t ising
award ceremony in  Turkey.  We selec ted ‘ love’
as key theme.  And cal l  i t  as ‘ the produc t  of  our love’.

Creat iv i t y  is  love.
And the f ruit  of  our love:  Cr ystal  Apple

In Logo,  changed award logo’s  apple form with
hear th-shaped apple form and created
Cr ystal  Apple Awards’  30 th years logo.

We took ‘arrow’  f rom the award logo and used i t
on our key ar ts.  We shooted arrows to  famous
local  creat ives.  And we used a sof t  colored
background and ser if-font  to  suppor t  the love theme.

And we adapted the key ar t  concept  to  social
contents.  We used romantic  quotat ions about  impor tant
announcement  posts by creat ing t ypographic  wor ld.
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poster  design

Client:  Net f l ix
Date:  June’19
Role:  Graphic  Designer

Poster  made for  net f l ix's  new ser ies.

I t  was a ser ies that  depic ted the journey a woman
made in  herself,  and I  wanted to  ref lec t  i t  using t wo charac ters.



poster  design

Client:  Net f l ix
Date:   Oc tober’17
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/net f l ix-br ight-the-local-documentar y

Poster  ser ies I  made for  br ight  campaign.
I  made posters of  the brands I  created here with Orc s.



poster  design

Client:  Net f l ix
Date:  Oc tober’17
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/net f l ix-br ight-the-local-documentar y

Poster  ser ies I  made for  br ight  campaign.
I  made posters of  the brands I  created here with Orc s.



poster  design

Client:  Wall ’s
Date:  Summer’18
Role:  Graphic  Designer

Energetic  and dynamic poster  design was expec ted for
the new ice cream. ice cream is  so energetic  that
the poster  is  pierced.. .

I  gave impor tance to  the content  of  the ice cream.
I  used ice cream as much as possible  to  at trac t
the at tent ion of  young people.

The reason for  the predominance of  yel low color  was
the propor t ion of  honey.



poster  design

Client:  Wall ’s
Date:  Summer’19
Role:  Graphic  Designer

I  used f ruits  and strawberr y ice cream for  the background to
make the ingredients of  the ice cream stand out .

I  highl ighted the f ruits  to  emphasize that  they are low-calor ie
and healthy.



poster  design

Client:  Unilever
Date:  December’17
Role:  Graphic  Designer

In the new package,  Yumoş and Omo's poster
designs are what  I  pay at tent ion to:

The produc t  did  not  change,  but  the package
was now environmental ly  f r iendly.

I  highl ighted the produc t ,  which increased in
grams compared to  the old package,
with the help of  coins.



poster  design

Client:  Wall ’s
Date:  May’18
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/smile-with-algida

Poster  designs of  algida and smile  campaign.

We asked people to  eat  ice creams in the posters and
we carr ied those moments to  the posters.



poster  design

Client:  Net f l ix
Date:  June’19
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/stranger-things-sadet t in-teksoy-is-at-hawkins

In the Net f l ix  Saddet t in  Teksoy campaign,
I  adapted the stranger things to  the posters using our ac tor.



poster  design

Client:  Ulker
Date:  Februar y’18
Role:  Ar t  Direc tor  & Graphic  Designer

I  determined the mood of  the photo shoot  and worked with
a photographer.  Af ter  that ,  I  made a poster  design with
the f rames f rom the photo shoot .



poster  design

Client:  Ulker
Date:  July ’18
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/ulker-cizi-sur v ivor-turkey

In the campaign we prepared for  sur v ivor.
I  f irs t  designed the but ton,  then I  moved the but ton to
the poster  and made this  design.



poster  design

Client:  Net f l ix
Date:  December’19
Role:  Graphic  Designer
Ur l :  sezenbalc i .com/vestel-x-at iye

Net f l ix  wanted to  make a joint  adver t ising
campaign with vestel .  this  is  the poster
design of  that  campaign.

I  used the produc ts in  the poster  to  give the
feel ing of  a  ser ies publ ished on the screens of
digi tal  produc ts belonging to  vestel .



poster  design

Client:  Reklamcılar  Derneği
Date:  June’18
Role:  Graphic  Designer

Posters that  I  designed to  f i t  the theme
of  the campaign.



infographic  design

Client:  Türk Kızı lay
Date:  May’20
Role:  Graphic  Designer

detail s:



infographic  design

Client:  Türk Kızı lay
Date:  May’20
Role:  Graphic  Designer

detail s:
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Client:  Net f l ix
Date:  June’17
Role:  Graphic  Designer

detail s:



social  media design

Client:  Turkish Air l ines
Date:  2017-2020
Role:  Graphic  Designer



Client:  Turkish Air l ines
Date:  2017-2020
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/turkish-air l ines-social-media

We f irst  determined the concept  and color  scheme of  the page.
Af ter wards,  we found the photos that  f i t  this  layout  and star ted shar ing.

I  d id  things l ike adjust ing the color  of  the photos,  f i t t ing some
photos into  the concept  with l i t t le  touches.

social  media design



I  designed v isual s  to  explain that  si tuat ion in  impor tant
days or  events that  wil l  make a sound.  I  have retouched
these designs.

C l ient:  Turkish Air l ines
Date:  2017-2020
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/turkish-air l ines-social-media

social  media design



Client:  Turkish Air l ines
Date:  2017-2020
Role:  Graphic  Designer

I  designed v isual s  to  explain that
si tuat ion in  impor tant  days or  events
that  wil l  make a sound.  I  have
retouched these designs.

social  media design



Client:  Turkish Air l ines
Date:  2017-2020
Role:  Graphic  Designer

I  designed v isual s  to  explain that
si tuat ion in  impor tant  days or  events
that  wil l  make a sound.  I  have
retouched these designs.

social  media design



Client:  Volkswagen Türkiye
Date:  2017-2018
Role:  Ar t  Direc tor  & Graphic  Designer

We f irst  determined the concept  and color
scheme of  the page.  Af ter wards,  we found
the photos that  f i t  this  layout  and star ted shar ing.

I  d id  things l ike adjust ing the color  of
the photos,  f i t t ing some photos into  the concept
with l i t t le  touches.

social  media design



Client:  Yemeksepeti  -  Banabi
Date:  2020
Role:  Ar t  Direc tor  & Graphic  Designer

We f irst  determined the concept  and color
scheme of  the page.  Af ter wards,  we found
the photos that  f i t  this  layout  and star ted shar ing.

I  d id  things l ike adjust ing the color  of
the photos,  f i t t ing some photos into  the concept
with l i t t le  touches.

social  media designsocial  media design



Client:  Milka
Date:  March’17
Role:  Graphic  Designer

We f irst  determined the concept  and color
scheme of  the page.  Af ter wards,  we found
the photos that  f i t  this  layout  and star ted shar ing.

I  d id  things l ike adjust ing the color  of
the photos,  f i t t ing some photos into  the concept
with l i t t le  touches.

social  media design



banner design

Client:  Volkswagen Türkiye
Date:  2017-2018
Role:  Graphic  Designer

Banner designs that  I  have prepared specif ical ly
for  the campaigns of  Volkswagen.



banner design

Client:  Turkish Air l ines 
Date:  November’19
Role:  Graphic  Designer

The banner I  made for  the adver t isement  promotion
of  the movie prepared by Turkish Air l ines.

Thanks to  the banner,  there was a ser ious increase
in the number of  c l icks of  the movie and over 1  mil l ion
v iews of  the movie were watched.



banner design

Client:  Reklamcılar  Derneği
Date:  June’18
Role:  Graphic  Designer

Banner that  I  prepared in  paral lel  with
the concept .



banner design

Client:  Ülker
Date:  July ’18
Role:  Graphic  Designer

Telev ision subband and digi tal  banner designs
that  I  prepared in  the Sur v ivor  campaign.



banner design

Client:  Dove
Date:  September’17
Role:  Graphic  Designer

Banners that  appear in  f ront  of  people in  the form
of  day,  night  and night .



banner design

Client:  Net f l ix
Date:  Februar y’19
Role:  Graphic  Designer

Page banners that  I  designed for  websites.



guidline design

Client:  Volkswagen Türkiye
Date:  2017-2018
Role:  Graphic  Designer & Ar t  Direc tor

I  had to  prepare a guidl ine to  give to
Volkswagen's photographer.  I  wanted the
photos to  be at  cer tain angles and without
disturbing the instagram layout .

I  i l lustrated the cars according to  their  angle
and suppor ted them with graphic  expressions.

KADRAJ 
YATAY
DİKEY
KARE
Fotoğraflarda 4:3 oranında olmak 
koşuluyla yatay ve dikey kullanım 
yapılabilir. Bir diğer kullanım şekli
ise karedir.

KADRAJ
KARE
KADRAJDA
ARAÇ
KULLANIMI
Kare kadraj içerisinde yakın ve uzak 
kullanım yapılabilir. İdeal oranlar 
yandaki şekilde gösterilmiştir.

ARACIN
AÇISI
ÖNDEN ve
ARKADAN
4’te 3 ORANI
Bir araç çekiminde 4:3 oranına özen 
gösterilmelidir. Önden çekilen bir 
fotoğrafta, fotoğrafın 4’te 3’ünü 
ön kabin, 4’te 1’ini  kasa kısmı 
oluşmalıdır. Aynı şey arka taraftan 
yapılan çekimde de geçerlidir.

İDEAL
ÇEKİM 
SAATLERİ
SABAH
AKŞAM
Yandaki şekilde gösterilen saat 
aralıklarında yapılan fotoğraf 
çekimi, ideal sonucu verecektir.
Öğlen vakti yapılan çekimler 
özellikle yaz aylarında sonucu 
olumsuz etkiler.

MEKANDA
ARAÇ
KULLANIMI

Mekanın atmosferine uygun 
çekimler yapılmalı. Örneğin bir 
manzara anlatılmak istenirse, 
araç kompozisyonda daha küçük 
kullanılabilir. (Ör: Peri bacaları - 
Araç) Aracı ön plana çıkarmak için 
de mekanı arka plana attığımız 
kompozisyonlar yaratılabilir.
(Ör: Sokak arası - Araç)

YAKIN / UZAK

MEKANDA
ARAÇ
KULLANIMI

Mekanın atmosferine uygun 
çekimler yapılmalı. Örneğin bir 
manzara anlatılmak istenirse, 
araç kompozisyonda daha küçük 
kullanılabilir. (Ör: Peri bacaları - 
Araç) Aracı ön plana çıkarmak için 
de mekanı arka plana attığımız 
kompozisyonlar yaratılabilir.
(Ör: Sokak arası - Araç)

YAKIN / UZAK



campaings

Client:  Net f l ix
Date:  Oc tober’17
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/stranger-things-sadet t in-teksoy

Net f l ix  decided to  build  up a local  campaign
in Turkey,  for  i t s  one of  the most  popular  t i t les;
Stranger Things.  The chal lenge was,
Stranger Things has so many cues that  l inked
with Amer ican culture.  But  the Turkish audiences
are not  famil iar  with those cues that  much.

Stranger Things has monsters in  i t s  core and
Turkey has a well-known monster-hunter  f rom
ear ly  of  the 80’s;  Sadet t in  Teksoy.  Sadet t in  Teksoy
is  an invest igat ive journal is t .  So we buil t  a  s tor y
about  these duo’s  combination.  Sadet t in  Teksoy
went  to  Hawkins and invest igated for  Eleven’s
dissapperance,  Wil l ’s  si tuat ion,  Demogorgon
and the new monster;  Shadow man.

A s a result ,  Stranger Things 2  was announced
with a  local  taste and Turkish people loved i t .



campaings

Client:  Net f l ix
Date:  Oc tober’17
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/stranger-things-donence-the-local-trailer

Stranger Things is  about  the 80’s.  So to  increase
excitement  in  Turkey,  we made a local  touch to
the ser ies.  We created our own trailer  by using
v isual s  f rom season 1& 2.  We composed i t  with
“Dönence”;  Turkey’s  one of  the most  popular
song at  the 80’s.

The song’s lyr ic s f i t  per fec tly  to  the ser ies.
People matched the song and ser ies in  their
mind just  l ike us.



campaings

Client:  Net f l ix
Date:  June’19
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/net f l ix-black-mirror-black-bairam

Ramadan Bairam (Eid al-Fitr )  is  a  nat ional  hol iday
for  Turkish people.  According to  Turkish tradit ions,
people v isi t  each other at  that  per iod,  especial ly  older
members of  their  famil ies;  parents and grandparents.

But  nowadays,  Ramadan Bairam means a vacat ion
oppor tunit y  for  the most  of  the Turkish people,  especial ly
for  the new generat ion.  They prefer  vacat ion instead
of  v isi t ing their  famil ies.  What  i f  technology gives
us an oppor tunit y  to  v isi t  our  grandparents while
we are on vacat ion in  Ramadan Bairam per iod.



campaings

Client:  Net f l ix
Date:  December’17
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/net f l ix-br ight-the-local-documentar y

Net f l ix  was made i t s  f irs t  blockbuster  movie,  which
they named before ‘Br ight ’.  In  the movie,  in  an alternate
present-day wor ld,  an Orc pol ice of f icer  and a human
pol ice of f icer  as t wo beat  cops must  overcome
their  dif ferences and the dark forces working against
them to save the c i t y  they’re sworn to  protec t .

So to  announce movie in  Turkey,  we br ing Br ight
wor ld into  İs tanbul .



campaings

Client:  Wall ’s
Date:  Apr il ’17
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/algida-ever ychildsr ight

A s a brand that  embraces the v ision of  "Happiness
For Al l ,"  we have buil t  a  campaign to  draw at tent ion
to the r ights of  children on Apr il  23,  the only  nat ional
day that  dedicated to  the children of  the wor ld.

'C onvention on the Rights of  the Child'  has 5 4-i tems,
but  i t  was wr it ten by elders.  We bel ieve that  children
has l imitless r ights according to  their  imagination,  so
f irst ,  we gave the word to  the children and publ ish
a v ideo on the Algida's  Social  Media Channel s.

We inv ited the elders to  expand the 'C onvention on
the Rights of  the Child'  with the #Ever yChildsRight
(#Her Ç ocuğunHakkı)  hashtag on social  media.
On the f irs t  day we became a Trend Topic  on Twit ter.

With Amanda Parer,  an Austral ian ar t is t ,  we made
a Children's  Rights monument .  On Apr il  23,  people
saw the giant  children bal loons.



campaings

Client:  Wall ’s
Date:  May’17
Role:  Ar t  Direc tor  & Graphic  Designer
Ur l :  sezenbalc i .com/smile-with-algida

When we were children,  we were happier.  Because i t  was
so easy to  smile  genuinely  and play together.  But  as we grow,
we star t  building barr iers bet ween each other and l i fe  with
al l  adult  tensions.  So we asked ourselves that  when did
we stop smile?

We bel ieve that  i f  we spread childish smiles in  a  wor ld
where adult  tensions burden us.  Because ever yone
has a child  inside and ice cream takes you to  your child
inside.  Al so a  childish smile  is  contagious and inclusive
and smil ing can be the best  s tar t .



motion design

 
Date:  May’17
Role:  Motion Desinger & Graphic  Designer

I  have always been interested in  motion dur ing
my high school  l i fe  and I  tr ied to  improve
this  aspec t .

Some motion designs that  I  have prepared for
the brands I  work with.



spark ar

 
Date:  2020
Role:  Motion Desinger & Graphic  Designer

I  had the oppor tunit y  to  learn spark ar  program
dur ing the corona v irus process and
I  s tar ted to  design fun f i l ters.



spark ar



thank you


