=EKINHZE THN NMPOHITOYMENH EBAOMAAA TO NMPQTO AlNO TA TPIA
TMHMATA EMNIMOP®QTIKQN ZEMINAPION AAEK ME OEMA
"MARKETING" INMOY AIOPIANQNEI O EMMNOPIKOZ ZYAAOIOZ

AMYNTAIOY
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Zekivnoe tnv Tponyouuevn €ROoudda TO TIPWTO OTTO Ta Tpia TUAMATO
EMPOPPWTIKWYV oepivapiwv AAEK pe Béua "Marketing” 1mou dlopyavwvel o
Eptropik6G  2ZUA\OYOG ApuvTaiou O€ Ouvepyooia ME TO EUTTEIPO  Kal
moTomroinuévo MASTER KEK T1ou €xel opioel utretBuvn tnv [Mayavou



2appiva. O Eptropikdg 2UANOYOG OTOXEUEI OTNV TTPOCTTABEIN ETTIHOPPWONG
TWV YEAWV TOU HE €EEIBIKEUPEVA TEPIVAPIA TTOU OTOXO £XOUV TNV EVOUVANWON
TWV ETTIXEIPAOEWY, TOV aAvTaywviouod, To marketing, Kal TNV QVTIHETWITION
TTPoBANUATWY O€ £TTOXA KPioNng.

2Tn OUuvEXela Ba gekIVAOEl TO OEUTEPO ETTIOOTOUPEVO  OEPIVAPIO UE
Bepartikn evotnta TV "EEutnpéTnon MNeAatwv" kal 6a oAokAnpwBei autds o
KUKAOG e TIG "lMpwTeg Bonbeleg”. ZTnv TTpWwTn ouvavTnon TTapeupédnkav Ta
MEAN Tou AloiknTikou ZupBouAiou Ndavrong Anuntpng, Navou [ewpyitoa,
Mtraving lopdavng kai Teydmoulog [Mavayiwtng. H véa Oloiknon Tou
EptropikoU ZUAAOYOU TTOU TTPAYHATOTTIOINCE PJETA ATTO XPOVIA TO CUYKEKPIMEVA
OEMIVAPIA, KAAWOOPIOE KOl EUXOPIOTNOE TOUG KATAPTICOPEVOUG YIa TN
OUMMETOXN TOUG, TTOU aykAAlaoav Tnv TTpwToBouAia auTh, n otroia Ba apiBuei
ouvoAikd 60 aropa (20atopa/TuRua).



