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Learning from
Social Media 

Thomas A Oetting

University of Iowa

No Financial issues to disclose

Objectives
• Intro to Iowa Social Media

•Discuss 5 things I learned 
1. Give the people what 

they want
2. Stay up to date
3. Details Matter
4. Attribution
5. Get a read

When in Rome do as the Romans

•Marketing
• Reach alumni/patients
• Reputation/Recruiting

• “Academic” media 
• Curate content
• Share created content

•Virtual Meetings

http://mdigitallife.com/how-are-physicians-using-social-media/

Not all playtime on social media
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Iowa Ophthalmology Social Media

Web Sites
EyeRounds.org

Curriculum.iowaglaucoma.org 

StoneRounds.org

Gonioscopy.org

Facebook
EyeRounds

Cataract.Surgery

YouTube

Vimeo
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Iowa Ophthalmology Social Media

Web Sites
EyeRounds.org

Curriculum.iowaglaucoma.org 

StoneRounds.org
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Iowa Ophthalmology Social Media

Web Sites
EyeRounds.org

Curriculum.iowaglaucoma.org 

StoneRounds.org

Gonioscopy.org

Facebook
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#1
Give the people 
what they want
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#2
Stay up to date
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#3
Details matter
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#4
Attribution
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#5
Get a read
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Summary
1. Give the people 
what they want

2. Stay up to date

3. Details Matter

4. Attribution

5. Get a read

Thank you!
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