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“James arrived at UKOM, alongside 
Douglas McArthur, at the start of a ground-
breaking journey. Our industry knew it 
wanted online audience measurement 
sorted, but had little idea how to sort it. 
James brought to the task determination, 
expertise, vision and liberal doses of wisely 
applied patience”

UKOM Commercial Board Chair, Bill Murray



0

2000

4000

6000

8000

10000

12000

14000

16000

UK Mobile Advertising Spend (£m)

• Mobile adspend during 2010 was worth £83 million

• In 2021, mobile accounted for 60% of total spend, 
up 43% year-on-year to £14.13 billion

(Source: IAB UK adspend report) 
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Top 20 UK organisations by audience in 2022
8 of the Top 20 organisations didn’t feature in the top 20 in 2010

Reach % Audience (000s)

Source: Ipsos, Ipsos iris Online Audience Measurement Service, May 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Top Social Media Sites/Brands 2010 v 2022
No TikTok, Instagram, Snapchat, Pinterest or Nextdoor in 2010. 

Source: June 2010 – UKOM APS Nielsen. May 2022 – UKOM Ipsos iris Online Audience Measurement Service *YouTube was in the video category in 2010

Base – June 2010 – All aged 2+ using a pc or smartphone. May 2022 - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month. 

May 2022 Social Media Brands

Media Audience (000S)

1 Facebook & Messenger 47,013

2 YouTube 46,054

3 Instagram 36,041

4 Twitter 28,289

5 LinkedIn 19,511

6 TikTok 17,980

7 Pinterest 14,782

8 Snapchat 11,253

9 Nextdoor 9,356

10 Google (Blogger) 6,087

June 2010 Social Media Brands

Media Audience (000S)

1 Facebook 24,227

2 YouTube* 16,604

3 Blogger 7,046

4 Twitter 3,721

5 BBC Communities 3,583

6 Wordpress 3,378

7 Myspace 2,762

8 Linkedin 2,135

9 Bebo 1,465

10 Friends Reunited 1,412



A career high – Giggsgate?





UKOM from 2021
Granular & flexible time periods

• Daily and weekly data

• Dayparts

• Specific date ranges

More audiences & categories
• 400 + variables for target creation

• Regional – regions and cities

• Geodemographics

• Visitation behaviour segments

• Media consumption & Lifestyle

• 318 categories

• Single source 10,000 person 
multi-device panel

• Respondent level data

• Built to UK industry specifics

iris



Quick Quiz



1. What happened on 8th March 2021?
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Source: UKOM Ipsos iris Online Audience Measurement Service, March 2021, 15+

A.   Dancing on Ice Final

B.   Love Island application open

C.   Harry and Megan Interview

D.   Joss Stone revealed as The Sausage



1. What happened on 8th March 2021?

Source: UKOM Ipsos iris Online Audience Measurement Service, March 2021, 15+

C.   Harry and Megan Interview

0

10

20

30

40

50

60
Online minutes (MM)



2. What happened on 25th June 2021?

A.   Exclusive Matt Hancock video

B.   Glastonbury ticket giveaway

C.   Premier League fixtures reveal

Source: UKOM Ipsos iris Online Audience Measurement Service, June 2021, 15+
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D.   Emma Radacanu won the US Open 
Open   



2. What happened on 25th June 2021?

A.   Exclusive Matt Hancock video

Source: UKOM Ipsos iris Online Audience Measurement Service, June 2021, 15+
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3. What happened on 18th & 29th June 2021?
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Source: UKOM Ipsos iris Online Audience Measurement Service, June 2021, 15+

A.   2 for 1 KFC Promotion

B.   England at the Euros

C.   Deliveroo app crashed

D.   Both in MoneySavingExpert email



3. What happened on 18th & 29th June 2021?
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B.   England at the Euros



4. What happened on 4th October 2021?

A.  Line of Duty final show

B.  I’m a celebrity line up announced

C.  Facebook outage
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Source: UKOM Ipsos iris Online Audience Measurement Service, Sept - Oct 2021, 15+

D.  Harry Styles concert announced



4. What happened on 4th October 2021?

C.  Facebook outage
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A.  Manchester

B.  London

C.  Liverpool

Source: UKOM Ipsos iris Online Audience Measurement Service, April 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month

5. Which of these cities had the highest reach 
for people reading ‘football news’ in April 2022?

D.  Newcastle



5. Which of these cities had the highest reach 
for people reading ‘football news’ in April 2022?

Source: Ipsos iris Online Audience Measurement Service, April 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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6. Which brand has the highest % of users who 
agree that celebrities influence their purchases?

Source: UKOM Ipsos iris Online Audience Measurement Service, April 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month

A.  Instagram

B.  Snap

C.  TikTok

D.  Twitter
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C D



6. Which brand has the highest % of users who 
agree that celebrities influence their purchases?

Source: UKOM Ipsos iris Online Audience Measurement Service, April 2022

Base - All aged 15+ years using PC/laptop, smartphone or tablet device(s) in that month
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Thank you

http://www.ukom.uk.net/


