NISSAN MICRA - NO MORE NICE CAR

Sales increased by 106%, doubling Nissan share of the small car segment to 10% whereas other
European countries maintained a 2-4% share after launch.
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The film became a viral hit turning a generation of brand rejecters into brand supporters.

Campaign results

“An emotionally uplifting video
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has become a huge viral hit for a
young Dublin film director and its
cast who have rewritten the book
for how car commercials are
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Nissan
! The New Nissan Micra features Bose speakers built into their headrests.
Introducing the New Nissan Micra. No honestly!

it'sa MICRA
Say it loud, proud and in
surround sound.

It would walk the walk.
If it didn't have wheels.

Meet the new
Nissan Micra.

R —

Meet the new
Nissan Micra.
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Micra share of small car segment was 5% pre launch and post
launch it doubled share to 10%.
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NISSAN ¥HUSKIES SPARK

2017 Micra launch sold double the amount of cars versus the
launch in 2010.
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