
NISSAN	MICRA	-	NO	MORE	NICE	CAR	
	
	
Sales	increased	by	106%,	doubling	Nissan	share	of	the	small	car	segment	to	10%	whereas	other	
European	countries	maintained	a	2-4%	share	after	launch.	

	
	
	
The	film	became	a	viral	hit	turning	a	generation	of	brand	rejecters	into	brand	supporters.			

	
	
	
	
 
	
	



 
	

 
 



 

	


