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OFFICIAL WATCH
SCUDERIA FERRARI

MPO5-LaFerrari.
A truly exceptional watch.

A world record-holder. 50-day power
reserve and a high-tech design
developed with Ferrari.
Limited edition of 50 pieces.
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INTRODUCTION

hanks to its elegance and authentic Ferrari character, the California is
a model that has enjoyed fantastic success in recent years. Perfectly
versatile, and suitable for everyday use, it has also attracted a number
of new clients to our Company, the sort of customers who had wanted
to own a Ferrari for some time, while also convincing those who
already owned one of our cars.

The California T, unveiled at the Geneva International Motor Show, features design
solutions that are ever more current and innovative, and allow Ferrari to achieve a new
supremacy when it comes to engines. The turbo technology has been reinterpreted by our
engineers, working in parallel with Formula One, to accentuate the recognised excellence
of our aspirated engines, with strongly progressive torque characteristics, a significant
increase in horsepower and a reduction of emissions and consumption. All this without
altering the traditional appeal of the classic Ferrari sound. Finally, there is the pleasure of
driving a harmonious coupé that, in just 14 seconds, can become a thrilling spider.
| am really delighted with the work our technicians and designers have carried out
on this important new model of ours.

errari must win: finishing second may seem a success to others, but for us it can

never be excused. |, for one, want the Scuderia, with its renewed infrastructure

(including a new wind tunnel) and now improved with the arrival of some key
individuals, like the Technical Director James Allison, who have integrated the best
resources available, to return to full success.

With two World Champions like Alonso and Ridikkonen, both experienced and
determined, and new opportunities, which will also bring with them an element
of risk, due to the new technologies to be tested following the latest regulation change,
our objective can only be one.

Luca di Montezemolo
Chairman
Ferrari




EVENTS

275 GTB - 50TH
ANNIVERSARY

One of the most
significant Ferraris

in the history

of the brand. With its
daringly long

nose and independent
suspension all round,
the 275 debuted at
1964's Paris Auto
Show, establishing e
a glorious new
template for
Ferrari's front- .
engined V12 GT.

et —— S B L i g SRSl o E g L S

NIVERSARI

IN 2014

60TH ANNIVERSARY OF
FERRARIIN NORTH AMERICA

In 1954, Ferrari and North
America began a love affair that
is renewed every year with
record sales figures. The 60th
anniversary will be marked in the
autumn, but we fully expectit to
be just as memorable as the 50th
anniversary, when the Empire
State Building was lit up in red.

JOHN SURTEES

F1 WORLD
CHAMPION - 50TH
ANNIVERSARY

World champion on
two and four wheels,
Surtees switched to
Formula One in 1960,
joined Ferrari in 1963,
and won the Drivers
Title the very next year.
Still known as il Figlio
del Vento (Son of

the Wind) among tifosi
around the world.

For more information
on events celebrating
the anniversary, visit
henrysurteesfoundation.com

- e —
-I-h--#u
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60TH ANNIVERSARY OF THE 750 MONZA

Named in honour of the win scored by Mike
Hawthorn and Umberto Maglioli, this 3.0-litre sports
car, which used a four-cylinder Aurelio Lampredi
engine and was realised by Sergio Scaglietti, isa
milestone in the history of Ferrari.

AN ICONIC
FERRARI FOR
AN ICONIC
FILM-MAKER

Celebrated Italian
film-maker Roberto
Rossellini, the
one-time partner
of Ingrid Bergman,
commissioned

two extraordinary
one-offs, based

on sports models.
In 1954 he realised
the car pictured:
arebodied 375 MM.

SPANISH GP,
1974: THE FIRST
OF MANY
VICTORIES FOR
NIKI LAUDA

In his fourth race
for Ferrari, Lauda
scored his first
grand prix victory
in his 312B3-74,
commencing a
winning streak that
would net three
Constructors
Titles and included
two Drivers titles.

i.u

Alamy; Corbis; Ferrari SpA; Michel Zumbrunn; Darin Schnabel Courtesy of RM Auctions
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CULTURE: DESIGN

FERRARI MUSEUMS:
NOW THERE ARE TWO

t is the museum in Modena that allows
visitors to retrace the adventure of Enzo
Ferrari the racing driver, the creator of the
Scuderia in the 1930s, and the constructor
from 1947, to his passing in 1988. You can
visit the family home, where Enzo Ferrari
was born, and see the most representative cars
from Enzo’s history in the extraordinary main
pavilion. You enter a kind of time machine that
will take you through his remarkable history
and numerous successes, with the help
of projections that literally envelop the visitor.

MUSEO CASA ENZO FERRARI
B VIA PAOLO FERRARI 85, MODENA

Tel: 0039 0594 397979

Open: every day, excluding 25 December
and 1 January

Hours: from 9.30am to 6pm from

1 October to 30 April, and 9.30am to
7pm from 1 May to 30 September

For tickets, including combined tickets
for the Museo Ferrari in Maranello, visit
museocasaenzoferrari.it. For bookings,
email info@museocasaenzoferrari.it.
For event information, email
eventi@museocasaenzoferrari.it

1 e e ]

t is the Ferrari museum of today and of
tomorrow, with its roots in the
extraordinary story of the Company’s race
and road cars. The enlarged structure
offers unique experiences, like the
Formula One simulator and a new area
dedicated to children, who can also sit in an
authentic racing car simulator. There are seven
rooms, four of which are dedicated to the California
Dream exhibition, with the cars that made Ferrari
history in the US. And, naturally, there's also Fl1,
with the World Champion racing cars.

| TR A P [ i

MUSEO ENZO FERRARI

MODENA

Gabniela Noris: Rex Features
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NEW MODEL

IN'TRODUCING
THE CALIFORNIA'T

With its refined elegance and Formula One-inspired turbocharged engine,
the new California T reinforces the quality of the aspirated Ferrari
engines, while delivering the same sound, progressive torque, 560hp
and a remarkable reduction in emissions and consumption. The California T
is the perfect model for those who like a gutsy Berlinetta, faithful to
the Prancing Horse tradition and, at the same time, an exciting Spider to be
used for the sheer pleasure of driving

Words Antonio Ghini Photography Alex Howe
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NEW MODEL

the softness of

the new lines and
the elegant
interior transforms
the California T
into an authentic
granturismo,

with the added
power and the
continuous and
progressive torque
of the revolutionary
turbo engine




NEW MODEL

t would be oversimplifying things
to discuss the Ferrari California T purely by
describing what it includes. That would be what
car makers do. Ferrari, which makes dreams, has
no need to sing the praises of the tremendous
power of the new turbo engine, or the refinement
of the lines, which, although very different, echo
those that made its predecessor so extraordinarily
successful. Nor do they need to draw attention to
the wonderful details and softness of the leather.
We let other people do all of that. It's much more
fitting, and much more seductive too, to consider
the California T's name, its genesis, and the
emotions it can arouse.

The name California was born, in the late 1950s,
in response to a specific request from people living

-
-
-
— .

The California T has
a seductive name, one that
can arouse many emotions
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NEW MODEL

CALIFORNIAT
ENGINE & SPECIFICATION

Engine type - V8, twin turbocharged
Total displacement - 3,855cc
Maximum power output - 560CV/552hp @ 7,500rpm

Maximum torque - 755 Nm.
With specific Variable Torque Management Software

Specific power output - 145CV//
CO0, emissions - 250g/km
Fuel consumption 10.5//100km

Weight distribution - 47% fr, 53% r
Power-to-weight ratio - 2.9hp/kg
0-100km/h - 3.6 sec

fast and powerful
when the roof

is down, the
California T has
all the qualities
one expects

from a Ferrari




NEW MODEL

the V8 turbo
demanded an
in-depth study

of the fuel and
cooling systems.
To the side of

the radiator grille
are two air intakes
for the intercooler,
and the deep
vents on the bonnet
help expel air




NEW MODEL

The turbo engine has all
the qualities of Ferrari'’s
aspirated engines

in the US state that is a world apart, even in that
nation’s history. People whose lifestyle was
governed by a special climate, by a landscape rich
with its own individual charm and by a way of
being in which brilliance and intuition unite with
the worlds of glamour and film.

During the 1960s the unique cars produced by a
small Iralian manufacturer in Maranello,
which always took the lead in motorsport, became
a global symbol of an exotic kind of success.
To own a Ferrari was the dream of many, but a
possibility for only a few. However, in California,
these captivating sports cars, high in horsepower
and with a very distinctive character, really weren't
ideal. They were too hot, even with the windows
open, and, above all, too aerodynamic and closed-
in for the drivers to be visible behind the wheel as
the lucky and much-envied owners.




NEW MODEL

the convertible 2+
California T's inviting
interior utilises the
central space and
bridge areas to create
extra room. Note also
the new wraparound-
style seats. Right,

a view of the new
engine, which is
completely original
and adopts innovative
twin turbocharging
technology, which helps
to avoid turbo lag and
guarantees both
additional power and
a reduction of emissions
and consumption.
Below, details

of the Frau leather

\

The Italian driver Luigi Chinetti, who, with a always considered himself a panel beater rather
number of major endurance race wins to hiscredit, than a genius: Sergio Scaglietti. This coachwork
moved to the US and established himself as a designer from Modena with genius in his soul, not

successful salesman, felt there was a gap in the just in his hands, who invented truly magical Montezem()’o Wanteda car
market for a different type of Ferrari, one that bodywork for sports boats, took up Pininfarina’s based on the desires of

a new generation of drivers

would suit those living on the West Coast. As Enzo  idea and worked his magic on the shapes, giving
Ferrari's trusted friend and, just as importantly,as birth to the California, either with a long
the Prancing Horse's importer to the US, Chinetti  wheelbase or the short wheelbase of the SWB.
began to press for an open-topped model to be How valuable was his work? It made an
produced at Maranello. irresistible car for those who really wanted to be
Pininfarina's 250 Cabriolet proved thatsuchacar looked at on Sunset Boulevard. His marketing was
could be a success. However, the California miracle instinctive, a way of tailoring the perfect garment
was born in Modena, thanks to someone who for big stars, the one they would have dreamed of.

s,zz




NEW MODEL

So, the first ingredient of a car named “California”
is that it knows how to give pleasure to the people
inside it. The pleasure of being in that car, in that
place and at that time.

That magical name stayed in our hearts and
memories from that time, until, in the mid-2000s,
Luca di Montezemolo called together the people at
the Company who develop new models
and suggested that a Ferrari should be made that
wouldn’t take more traditional technical and
sporting requirements as its starting point, but
instead base itself on the desires of a new
generation of drivers. Drivers who wanted to have

a real Ferrari, with all the attributes for which it's
so widely admired, but that can be used on Rodeo
Drive, along the Croisette at Cannes, in Ginza in
Tokyo or on the streets of Qingdao, China.

Like Chinetti in his day, Montezemolo now
wanted the Company to line up alongside its most
extreme racing cars a model that could be both
pleasing to the eye and to the soul, one that
translated the Company’s sporting pedigree into
thrilling performance. In 2008 a convertible was
born, with a fast-action retractable hard-top,
suitable for all types of use. Not just in terms of

looking good, but also for sports use, so much so
that at events like the Ferrari Tribute to 1,000
Miglia or Targa Florio, a host of clients turned up
with this model from the start.

Its name? California, of course. A model that
immediately proved that even a Ferrari primarily
created for pleasure and everyday use is still a
Ferrari and one that doesn’t lose its pedigree
values. This car, with its beautiful aspirated V8
engine and, thanks to the rear space, the ability to
accommodate more than two people, or luggage,
without ever needing to open the boot, has




NEW MODEL

become Ferrari’s most successful model ever.

The car was powerful testimony that desire to
own a Ferrari isn’t always motivated by the same
reasons. Indeed, a significant number of those
buying the California were actually purchasing a
Ferrari for the first time.

This phenomenon is being repeated today with
the new California T. As with all great successes,
whatis required is evolution, not revolution. What
counts, as we said from the start, is the soul inside
the model and what that soul transmits.

The California T transmits, first and foremost,

rThese pages

with the lower
supplementary
lights underlining
the sensuality

of its design, the
California T presents
a strongly innovative
rear shape. The rear
diffuser with its three
vents guarantees
high levels of aero
efficiency, without
penalising the drag
coefficient

-

the spirit of California, with a design that makes
pleasure and enjoyment its first objective. The
turbo suggests that Ferrari wanted to make a
connection between the return of the forced
induction engine in Formula One and the turbo-
charged road engine.

Since first appearing in the 1970s, that
technology has made incredible advances. The
turbo quietly helps by providing so much
horsepower and wisely managing consumption
and emissions. The characteristic, unmistakable
noise of the Ferrari V8 sounds even more exciting

when stopping and starting at lights in
fashionable locations where Californias are
driven; it makes it a model that’s completely in
step with the new rules regarding social etiquette.

The profile, created from the refined style of the
Centro Stile Ferrari, retains Pininfarina’s

aristocratic touch. Everything has changed, yet no
breaks are apparent in the California’s success.
Visibly wider, softer, more muscular, more
graceful, the California T has the virtue of
maintaining continuity, while making important
changes. The same is true of the interior too, with




NEW MODEL

The California T has all
the spirit and charm of its
illustrious predecessors

seats designed to combine comfortand sportiness,
the central bridge that makes the seating area
more graceful and functional, and careful research
into the comfort of those sitting behind.

In conclusion, this is an authentic California,
with all the spirit and charm of its illustrious
predecessors. Now’s a good time to remember the
words of Paul Newman, who, don't forget, was not
just a great actor, but also such a good driver that
he achieved important results behind the wheel of
Maranello models as well: “I have always dreamed
of being able to use a convertible Ferrari in Los

Angeles. | even bought one, but after | left the
dealership, happy and with the roof down,
| stopped at a red light. What with the people who
came up to see the car and those who recognised
me, there was such a traffic jam that, reluctantly,
| turned round and went straight back to the
dealer. ‘I'm sorry, but I'm giving it back to you.
| can’t have a Ferrari Spider. I don't think I would
ever get to a single appointment again...”

You see? When you talk about cars like that,
describing technical specifications isn't just
unnecessary. It's pointless!




RACING

SECOND PLACES

The F14 T provides an original interpretation of the new
Formula One rules, with the aim of providing the perfect answer
to Chairman Montezemolo’s ultimatum: no more second
place finishes! Together with the single-seater and the team,
the two World Champions Kimi Raikkonen and
Fernando Alonso will both contribute to this objective

Words Antonio Ghini & Giorgio Piola lllustrations Giorgio Piola
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RACING

These pages -

Ferrari Team Principal
Stefano Domenicali,
with his drivers,

the two World
Champions Fernando
Alonso and Kimi
Raikkonen. The car
has completely
changed, including
the livery. Right,
Alonso and
Raikkonen's helmets.
The drivers have

chosen their numbers:

7 for Raikkonen,
14 for Alonso

>>



RACING

here are always two sides to
a rule change. There is the
positive side that fHows
from an opportunity to take
everything back to basics
and, as a result, begin a new
technical and strategic
battle. Then there is the
negative side, one of uncertainty, especially acute
if the changes add considerable complications to
the work of the engineers and designers.

In the case of the 2014 rules, it is, without a
shadow of a doubt, the negative side that prevails.
The introduction of a 1.6-litre six-cylinder engine
with a 60 degree V angle (mandatory for all teams)
that must increase its own power with the help
of two electric motors driven by the
energy produced in slowing down and braking

The F1rule changes for
2014 present a much higher
level of complexity

|
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RACING

SANANA SAN SN E

These pages -

the illustrations on the following
pages provide a comparison
between the 2013 and 2014 F1
cars. The F14 T is a nonconformist
Ferrari, with no prominent nose
but instead a flat, wide one (1),
notably low, in keeping with

the 185mm limit laid down

by the FIA for safety reasons.
This solution has the job of
channelling air beneath the car.
(2) Also, due to rule changes,

the front wing is 15¢cm narrower.
This complicates the work of

the side deflectors in mitigating
the damaging turbulence
produced by the tyres.

(3) Both the endplates and the
front wing, from its main profile
to its raised flaps, are new.

(4) For the third season in a row,
Ferrari has retained pull rod
suspension; together with

the low-profile nose this
integrates better with the front
aerodynamics. (5) The F14 T uses
airflow conditioners mounted
above each other at the front of
each sidepod. (6) The rear wing
has also been penalised by the
rules; it must be contained within
a “box” reduced in height by 2cm.
In addition, the lower “beam
wing” is now banned. (7) The air
inlet is triangular and smaller

>>
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The F14 T's new nose
IS an extreme
interpretation of the rules

& Santander
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These pages -

it’s not visible in the photograph, but Ferrari have interpreted the new
restrictions on nose height in an extreme way. Indeed, to the low “duck”
nose (1) they have added the innovation of cutting into the body (2-3) in such
a way as to circumvent the rule and limit the negative effects of lowering

the body, the aim being to make the most of the underside aerodynamics.
(4) The sidepods are of similar dimensions to those on last year’s F 138.
Despite the increased need for thermal diffusion linked to the new “power
train” they have conditioners mounted at the front and a reduced intake vent.
(5) The air inlet is triangular in section. (6) The tapered engine cover

has an obvious dorsal fin. (7) There are also innovations in the vertical
boomerang-shaped supports. (8) The rear wing deflectors are also a first

for Ferrari. (9) Hot air from the radiators is all channelled into the rear
section of the sidepods
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RACING

(that is to say, kinetic energy), and by thermal
energy produced by the turbo system, presents
us with much higher levels of complexity than
we were used to with normally aspirated
engines. As if this was not enough, the entire grand
prix must be raced with only 100 litres of fuel,
much less than the 140 or so used until the end of
2013, although with performance levels that will
not be so impressive, to begin with at least.

One of the major elements in this complexity is
the management of the very high internal
temperatures generated by this kind of
“power train”. This has forced the designers of the
F14 T to create a kind of second car body that lies
beneath the one that everybody can see.
This “thermal vest” separates high temperature
zones (essentially, those that house the exhaust

and the related deviation towards the turbine
that determines the compression of the turbo)
from the areas that contain the elements sensitive
to excessive heat and that therefore always need
to be carefully protected.

To give you a better idea, think of the electronic
control systems, used not only for car
management and all the controls available to the
driver, but also for the many checks laid down by
the FIA. Today's racing cars must carry control
systems both for rules and safety. For example, if in
the event of an accident the control system
indicates that the driver has sustained a G number
above five, it activates an emergency system that
ensures he immediately gets the best assistance.

In fact, the new rules are so complex that, when
the F14 T was unveiled on 25 January, what could

Under the rossa skin is
a pulsing world that meets
new technical challenges

(3.,32
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be seen was very little compared to what was
concealed, and what constitutes one of the key
elements in aiming for success in the 2014 season.

Under the rossa skin (and the substantial black,
a result of the need to cut down weight by
reducing even the amount of paint), there is
a pulsating world that plays a major role in
another significant chapter of the new technical
challenge: that of managing the air around the
car during the race.

The primary function of this air is to contribute
to the recovery of downforce, by means of the
countless forms, wings and fins, all devised to
make the air as useful as possible to the objective.
The second function, obviously, is to ensure the
cooling of the air/water and radiators. To this
end, the air supplies the engine, which is super-

heated by the pressure imparted by the turbo. The
third destination of the air through the car occurs
when racing is at its most mysterious and least
understood. It concerns the air’s passage across the
mechanical parts (but not just these), ensuring
temperatures that do not endanger the
functioning of the electronic elements.

It's a far cry from the era when teams could easily
change engines between free and official testing
in the space of a single morning. One wonders to
what extent an operation previously considered
routine will now be complicated in the age of
power trains that combine multiple sources to
produce the horsepower needed to be competitive
during a grand prix.

It's a complexity that is destined to reach road
cars sooner or later, because Formula One, with its

These pages -

(1) the F14 T's nose is low, flattened and even
shorter than that of the F 138. (2) The front wing
is located 7.5cm within the outside line of the
tyres. For this reason, the endplates have
become even more convoluted and sophisticated;
they will certainly undergo constant development
throughout the season. (3) The rules require
that the cameras should be placed in the high
part of the nose near where it is attached

to the chassis; before, the cameras were located
strategically like flaps in relation to the main
profile. (4) Airflow conditioners similar to those
tested in the latter part of the 2013 season.

(5) There’s an amazing reductionin

width on the sides (highlighted in yellow),
notwithstanding the complex cooling

of the power unit. (6) The so-called “cola zone”
is highly tapered compared to last year.

(7) All the heat from the sidepods is eliminated
by circular vents. (8) Vertical pylons support

the rear wings. (9) The new wing endplates are

a development of those seen in the 2013 season

>



RACING

on the first day of testing in 2014, in Jerez, the team wanted to send a signal of .
affection and of hope to the unforgettable Schumacher, for so many years part of the
“family”. Then the F14 T took to the track for the first time, to better understand the
car’s reactions and behaviour. A demanding task for Kimi and the team, work was
then continued by Fernando in the weeks leading up to the start of the new season

The rule changes offer a
chance to develop the cars
over the course of a season

new rules, is looking to the future of road cars,
aiming to make them more efficient in energy use,
in terms of emissions and fuel consumption.

The rule changes, of course, offer another
opportunity: begin the process relatively
conservatively, ensure that all the new systems are
harmonised, then accelerate development. The
small zoo suggested by the various nose shapes lets
you see this already. For safety reasons, the new
rules have made it compulsory to lower the nose of
the car. However, the designers have not restricted
themselves to merely obeying the rules; in order to
exploit the substantial air flows at the front of the
car, they have come up with every kind of solution.

When we saw the F14 T for the first time, the
edges of the hole above the wing reminded us of
the nostrils of a hippopotamus blisstully
wallowing in the water. Others’ noses are
reminiscent of anteaters, armadillos, and so on.
However, nobody has laboured simply to make a
distinctive nose; they have instead been in pursuit
of effectiveness, but in different ways. This allows
one to understand, while keeping things in
proportion, just how many other less remarkable

Ferrgri SpA
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and visible technical novelties lie hidden in each
of the cars. It's the tip of the iceberg.

There is one thing that all of this year’s cars do
have in common: reliability concerns. Consider
the factors. Completely new engines developed at
the test bench, then taken into competition after
only three test sessions. They are also obliged to
save fuel to reach the end of the race, and managed
using strategies designed to make them thrifty and
highly efficient. They are complex cars exposed to
demanding thermal stress.

However, driving techniques revolutionised by
major use of electronics, previously restricted to a
few seconds of KERS initiated by the driver,
provide another element of jeopardy at the start of
the new championship.

In other words, merely getting to the finish in
the early races will be a challenge. Having become
used to F1 cars that rarely broke down, we will see
how grands prix have returned to the past. In
addition, there is now a limit of only five engines
per driver for the whole season, with heavy
penalties in grid position should any significant
element of the power train be replaced.
Remember, this includes the three power sources
- the endothermic, plus the two electric motors -
as well as their various control systems.

This too will be part of a strategy that will
ensure the Gestione Sportiva can avoid Chairman
Luca di Montezemolo having to repeat that, for
Ferrari, second place equates to a defeat.

With fingers crossed, we're aiming for a season
that will be different to recent years. A 2014 in
which two World Champions like Fernando and
Kimi can take great satisfaction; because their
satisfaction is the joy of the whole of Ferrari.
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CLUB
CLASS

The Ferrari Formula 1 Club is the most exciting way
to experience all the colour and drama of a grand prix
race weekend up close and personal, from within the
exclusive surroundings of the Ferrari VIP Hospitality Lounge

Words Matthew Barker
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t has to be the ultimate race-going
experience for any discerning Ferrarista. Getting
to the Paddock itself can be quite a challenge at
times, but to spend a whole grand prix weekend
enjoying the best VIP hospitality, deep in the
pulsing heart of the Scuderia, is surely what every
racing fan’s dreams are made of.

The Ferrari Formula 17 Club offers you the
chance to rub shoulders with the motorsports
elite and to experience being in close contact with
the racing world, becoming part of the Scuderia
family, meeting key personnel and receiving VIP
treatment all the time. With Ferrari Hospitality,
everything is created around the guests.

From a privileged location itis possible to watch
the race unfold with all the drama that Formula 1~
offers on and off the track. And there's more: the
chance to witness one of the live interviews with
the Scuderia Ferrari drivers and key team
members, who will be talking about race strategies
and car set-up, and sharing with the public whatis
going on behind the scenes of the “Circus”. There’s
also the pit-lane walk, together with the private
visit to the Ferrari pits, which will take the guests
as close as possible to the track action.

Attending the Ferrari Formula 17 Club ensures
that every grand prix remains a very special
occasion: exclusive gifts, gourmet lunch and fine
wines, as well as an open bar with Champagne
served all day long, will help you celebrate the
most exhilarating races of the season in style.

Ferrari staff are ready to assist you constantly,
ensuring your time as a guest is never less than
perfect. Should the on-track bustle and
commotion ever get a little too much, you can step
back and enjoy the comfort zone within the Club’s
plush surroundings. It's the ideal way to indulge
yourself while soaking up the atmosphere of one
of the world’s greatest sporting occasions.

To give you an idea of what the Ferrari Formula
1" Club represents, here are a few comments
taken from the guest book: “The introduction and
photographs with Alonso are a lasting reminder
for my son James and the photograph is already his
Facebook profile picture!” Chris from the UK.
“I must say that | have been astonished at how
open, warm and friendly the atmosphere has been,
not only in the Club, but also down in the pit
garages, where the technicians and engineers were

Enjoy the best of VIP
hospitality deep in the heart
of the Scuderia Ferrari
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This page -

the many
messages left

in the guest books
by participants

at the various
grands prix
(bottom, left)

are testimony

to the magical

— atmosphere

Opposite page - awarm welcome is in the Ferrari
guaranteed at the Ferrari Formula 1 Formula1Club

Club, with Prancing Horse staff always
on hand to help you celebrate in style

only too happy to speak with us and answer
questions, and they welcomed us to come in and
chat,” John from the US. “The atmosphere, and the
food, was great,” Lawrence from Australia. “My son
and | enjoyed the event with the garage tour and
meeting with the drivers as key highlights we will
cherish,” Rajeev from Singapore. “You did a
wonderful job of welcoming us to the ‘family’ and
we thoroughly enjoyed it,” Alex from Canada.

You can choose from 19 races in 18 countries
across five continents, with each individual grand
prix bringing its own surprises and its own
unique flavours. The Ferrari VIP Hospitality will be
your golden key to open the gates of Formula 1°
glamour and passion, stepping into the world’s
top-class motor entertainment event.

For further information and to book, visit
ferrarifl.club.com or send an email to
ferrariflclub@ferrari.com
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These pages -

the 250 GT
California Spider
realised by
Scaglietti in the late
1950s is now one of
the most coveted
collector’s pieces.
With the same
spirit, Ferrari today
launches the new
California T, which
combines the
latest technology
with elegance

and driveability

5,40
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CALIFORNIA
FOREVER

In the late 1950s, Luigi Chinetti, Ferrari importer to the US, posited a
Prancing Horse model that would provide Californians with the ultimate
in enjoyment. In 2008, Luca di Montezemolo proposed a new version
that would provide the whole world with the same sense of enjoyment.
Three famous designers tell the story of this celebrated Ferrari model

Words Leonardo Fioravanti, Paolo Pininfarina, Flavio Manzoni
Photography Alex Howe

>>
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LEONARDO FIORAVAN'TI

Chief Designer at Pininfarina for 24 years, Fioravanti
remembers the genesis of the first California, born in 1957

THE OFFICIAL FERRARI MAGALZINE:
What did the California
represent when it was born,
in terms of style?

LEONARDO FIORAVANTI: It was

a type of aesthetic “summa”

& of all of the research

. g W4 developed by Pininfarina

and Scaglietti on the Ferrari

Spider concept. It still constitutes the reference
point for this type of car today.

rorm: What lifestyle messages did a person
choosing the car transmit at the time?

Lr: Above all, it was one of elegance, with a touch
of true outdoor sportiness, transmitted with a
certain nonchalance.

These pages -

the 250
California’s famous
3.0-litre V12
engine and, right,
the beautiful
wooden steering
wheel, with
aluminium spokes.
At the centre,

the black Cavallino
on a yellow
background that
touches the heart
of those who
occupy a Ferrari
driving seat
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‘The California meant the
American Dream and
endless beautiful weather’

Alamy; Corbis; Steven Goldring

rorm: What importance did the name “California”
have for the image of this particular model?

vr: That of the American Dream, of power and
endless beautiful weather, of a car to be used
always with the top down.

rorm: Could we say that the California is a kind
of wolf in sheep’s clothing?

Lr: It’s not enough to call this car a wolf just for the
few races run in the US. Of course, the spiders of
the time didn’t have the same performance!

ToFm: In your opinion, what was the most seductive
characteristic of this model?

Lr: The sheer beauty translated by the people at
Pininfarina at the time, with absolute rigour in
their ideas, in the proportions and in the details.

>>
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PAOLO PININFARINA

In 2008, Pininfarina revealed a new California style.
The current CEO tells us about the creative process

THE OFFICIAL FERRARI MAGAZINE:
What did the California
represent in 2008, when the
name reappeared?

| .

PAOLO PININFARINA: The 2008
California was a major
iInnovation from the
architectural point of view.
Ferrari returned to the open-
top GT car by front-mounting the eight-cylinder
engine - an unheard of solution. In addition, the
model featured an element that had never before
appeared in a Ferrari: the retractable hard top that
transforms the car into a versatile coupé-cabriolet.

The project was developed from 2005 in
collaboration with Ferrari by a Pininfarina team
managed personally by my brother Andrea, a team
that was involved in the programme with great

These pages -

the design
revolution on the
2008 California
was the integration
of coupé and
convertible.

It also featured

a sumptuous and
highly versatile
interior and
generous space
inthe rear

enthusiasm and dedication. Unfortunately, in
September 2008 my brother was unable to attend
the presentation of the car, which he was
particularly fond of, and so it fell to me to
represent the company at Maranello.

Overall, the styling is characterised by smooth,
harmonious and muscular forms that indirectly
make one think of the great GTs of the early 1960s,
not just the California Spider, but also the 250 SWB
and even the 275 GTB from 1964: my grandfather
Pinin’s great masterpiece. There are also some
fairly explicit echoes of the past, such as the oval-
trapezoidal-shaped radiator grille surrounded by
a chrome border, the air outflow with three vents
on the front wing and the cut-off rear.

However, these legacy elements are placed
within a design context that is not just
contemporary, but is pretty advanced, with very
careful treatment of the surfaces.

‘The California driving
experience suggests
a sporting-elegant lifestyle’
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rorm: What kind of lifestyle message does it send
out to someone choosing the car today?

pp: The use of a front-mounted eight-cylinder
engine that, compared to Ferrari standards,
appears to perform relatively moderately, and
which positions this model as a road car and not
necessarily a high-performance one. The California
driving experience is one of a sporting-elegant
lifestyle, and definitely not an extreme one.

rorm: What importance does the name California
have to the image of this model?

pp: The name California is absolutely appropriate.
In the imagination, but also in reality, California is
a world that’s made of nature, of strong light and
colours, of desire for life in the open air. All these
sensations can be lived intensely via the driving
experience. Even the metallic blue colour used in

its presentation model at Maranello was perfect,
an obvious reminder of the windswept clear
blue sky typical of California.

rorm: Could we say that the California is a kind
of wolf in sheep’s clothing?

pp: In a certain sense, yes. It certainly puts comfort
first and assumes a more relaxed driving style. But
even so, the 2012 version was fitted with a 490hp
V8 and had a specific power of 114hp/I!

rorm: What is the most seductive feature of this
new model?

pp: | love the compact volumes of the flanks,
achieved by reducing dimensions, the rear over-
hang and, in particular, the strong side line that
supplies tension and dynamism to the body. I also
like the fact that these elements are all there in the
new model currently being presented.

>>
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FLAVIO MANZONI

Thanks to the dedication of its Director, Ferrari Design has
applied a new philosophy in the development of style

THE OFFICIAL FERRARI MAGAZINE:
What does the new
California T represent in
terms of styling and design?

FLAvio mANzoni: This model
has been totally redesigned,
while also respecting the
memorable features that
made the previous model
famous. The car’s bodywork is the expression of an
elegant balance of concave and convex surfaces
that gives the California T the appearance of a
refined Ferrari GT. In terms of dimensions, the new
car is wider, lower and more sporty, without being
excessively aggressive,and so remains in its formal
expression the most “classic” and elegant Ferrari.

rorm: What kind of lifestyle message does it send
out to someone choosing the car today?

#m: The California models have always attracted a
clientele that places beauty above sportiness. This
is what happened in the 1960s, it happened again
five years ago, and this desire to combine pleasure
in aesthetics and luxury with driving satisfaction
will be repeated with the newT.

rorm: What importance does the name California
have to the image of this model?

rm: The impulse to develop this model came from
the US, where the importer at that time, Luigi
Chinetti, had uncovered demand for a highly
sporty and seductive car you could experience
with your hair blowing in the wind! The very

‘The California T conveys a
total sense of freedom, of
the sun, of luxury and style’




Getty Images; Steven Goldring
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name California speaks volumes about the kind of
customer anticipated. They were the years of James
Dean in Rebel Without a Cause, of the emergent
rock 'n’ roll culture, of hot rod culture. The name
California was perfect for people of high social
standing, but with a healthy element of freedom
and nonconformism and, in a certain sense, of
rebellion. These values remain highly significant
and the language of the contemporary California
responds to these demands.

rorm: Could we say that the California is a kind
of wolf in sheep’s clothing?

#m: Absolutely, at least in the sense that, from the
beginning, the engine was that of the 250 GT,
produced in what were essentially racing versions,

These pages - refinement and obsessive attention

to detail are the California T's main characteristics.
The new model maintains a sense of continuity with
the past, but has been completely redrawn to present
a more harmonious, contemporary style

such as the Tour de France and the GTO. Today, with
the significant increases in horsepower and
performance from the turbocharged engine, the
California T is a wolf that’s scarcely tamed at all.

rorm: What is the most seductive feature of
this model?

rm: | would say you need to look for it in the sense
of the total freedom it conveys by interpreting an
ideal of life one strives to achieve. Freedom
in the dream of technology, of the sun, of luxury
and style. What could be more beautiful than
driving, together with the right companion, your
hair flowing in the wind, with the entrancing
music of the Ferrari engine, along a road that
unfolds before you, perhaps set high above the
Pacific, as sunset approaches?
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CULTURE: DESIGN

These pages -
Silicon Valley has
never looked

more like a space
station positioned
in a future that,

in reality, is our
present. Lord
Norman Foster's
building for Apple,
due to open in 2016,
seems to deliver
this exact message
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INTO 1HE
VALLLEY

Cave drawings, hieroglyphics, cuneiform script: man learnt
to use symbols before the invention of the alphabet. The advent
of information technology has given new impetus to this
form of communication. The journey undertaken by the genius
creators of Silicon Valley re-employs this “language”
e to reach new and unimaginable heights. At Maranello, just like
et o in Silicon Valley,every day one thinks only of the future
Sy } - _ = > Words Stephen Bayley
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panish explorers called it the
“hot oven”. In the Conquistador Hernan Cortés’
day, California stretched from roasting Baja (now
Mexico) to deep-frozen Alaska, the 49th and most
northerly member of what is now the US. That's a
whole 10 degrees of latitude.

To Cortés, California was, quite literally, the end
of the geographical world. It was an end full not
of disaster, but of astonishing richness and
promise. One of the very first Spanish printed
books, a volume dating from 1510, describes
California’s bizarre vegetation and spectacular
prospects, offering the intrepid a beguiling
invitation. Every possibility collided here.

But “hot oven” is not really the right metaphor.
California is much more of an experimental
laboratory than a mere kitchen. Its geographical
extremity both attracts and stimulates pioneers of
all stripes, cults of every type. In fact, perhaps
it really is an island of sorts: an isolated place
with a culture all of its own.

Freakish behaviour, exuberant pop culture and
unequalled high technology (plus, latterly the
wilder shores of venture capitalism) share
prominence in the composition of the state's
personality: inventions and innovations define
California.In 1911 there was the first movie studio.
Planning of State Route 1 began in 1934. This later
became the Pacific Coast Highway, surely the
planet’s greatest road (if you enjoy driving).

NS page

top, the advanced technology of the LaFerrari,
presented last year. Just like in California, at Maranello
one can only look to the future, because, in every sector,
the opportunities for technological progress must

be grabbed immediately. Above and right, examples

of progress: one of the first Macs and a 3D printer

Disneyland opened at Anaheim in 1955. The
Summer of Love took place in 1967 and, seven
years later, two drop-out long-hairs called
Wozniak and Jobs started computer hobbying in
a garage at 2066 Crist Drive in Los Altos, a
humdrum Bay Area 'burb. (This, the home of
Apple, is now recognised as being a national
historical landmark.)

In the four decades since, the area has become
synonymous with the technology pioneers and
brands that have come to dominate our lives. Can
you remember a world before eBay, Facebook,
Google, Intel, Netflix, Pixar, Twitter, or YouTube?

(s,sz
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Corbis; Ferrari SpA; Getty Images; Rex Features

Commerce, consumption, social interaction, and
entertainment: this is an omnipotent global hub.

The South Bay Area of San Francisco was first
called Silicon Valley in a 1971 article in a trade
paper called Electronic News, although the area’s
technical credentials are much older. The Naval
Air Station at Moftett Federal Airfield was an early
stimulus to communications research. And so
too was the presence of Stanford University.
In 1956, William Shockley, inventor of the
transistor at Western Electric, set-up his own labs.
Emigrants from  Shockley Semiconductor
eventually created Intel. Xerox’s Palo Alto Research
Center pioneered many of the technologies Steve
Jobs was later so adroitly to lift.

But lifting is fine. As Picasso knew, the great
artists don’t borrow, they steal. Everyone knows
how the garagistas of Apple and more recently
Google (another Silicon Valley institution) have
changed work and play, but - despite their
irreverent approach to habits and their superlative
technical authority - they have not changed the
way we drive. At least, not just yet.

Significantly, “garage” is a notion that connects
the early history of computers with cars. Long
before Wozniak and Jobs, Bill Hewlett and his
friend Dave Packard builtan audio-oscillator (used
in Disney's Fantasia) in their Addison Avenue
garage in Palo Alto. On such romantic stuff are
enduring myths established. But in Silicon Valley,
the garage metaphor goes only so far. Historically,
the car certainly had its part to play. The great New
Yorker journalist E B White said, “Everything in life

Ihis page -

courageous visionaries:

ﬁp, Facebook founder
ark Zuckerberg;

middle, Google executive
chairman Eric Schmidt;
Apple founders Steve
Jobs and Steve Wozniak

“Garage” is a notion that
connects the history
of computers with cars

Google‘“

is somewhere else, and you get there in a car.”

Everybody in California is looking for
something and, naturally, they look for it in a car.
However, even if Apple’s Jony lIve, perhaps the
most influential product designer of all time, is
an old-fashioned car lover, Silicon Valley is not
interested in the automobile. Realtors in San
Francisco now advertise as a consumer benefit
properties with easy access to the company bus
stops serving Apple’s Cupertino and Google’s
Mountain View campuses.

Instead of churning the starter on your 250
California and listening to those Webers hissing
and sucking until exactly the right charge is
ignited in those cylinders and the glorious Ferrari
erotic rattle follows, Silicon Valley is, when it has
ended its affair with plush wi-fi connected buses,
becoming preoccupied with the driver-less car.

True, Americans have been interested in robot
automobiles since pioneer designer Norman Bel
Geddes showed a radio-controlled electric car at
the 1939 World’s Fair while Harley Earl's 1950s
concept cars had primitive electronic guidance
systems. But these were fantasies of Popular
Mechanics magazine. This time it is real.

Never mind that anyone who has used adaptive
cruise control or Parking Assist knows what it is
like sitting on a smart bomb, the fully functional
autonomous car is becoming an R&D imperative
throughout the car industry and also outside it.
Google has a fleet of pilot vehicles using a remote
sensing technology called LIDAR (Light Detection
and Ranging). They have roof-mounted 64 beam
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lasers continuously generating 3D maps of the
car’s surroundings.
[his autonomous tleet (which, I am inclined to

write, “inevitably” comprises mostly the
vegetarian Toyota Prius) is tested around scenic
Lake Tahoe, crossing the Golden Gate Bridge and
on the twisty turns and hills of San Francisco’s

Lombard Street. In 2010, Audi sent an autonomous ety - At " :
[T at racing speed up Pike’s Peak, a fine technical = \m}&\ﬂm\\ﬁ\\\% \ ““
demonstration that excited no spectators except £ S . *. - | :
palpitating nerds in lab coats. ' : R
[he driver-less car is a concept defined in " :
negativity: you find your journey boring and your
car lifeless? You have no sense of thrill in the
control of a powerful machine? You think travel is
an experience to be endured rather than enjoyed?
Hand it over to the robots and lasers. You may also
be the sort of person who prefers a vitamin
injection to a glass of Napa's finest.
A Ferrari, by contrast, will always be defined in

In four decades, Silicon
Valley has become an
omnipotent global hub
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This image

the influence

of companies
like Apple and
Facebook
continue to
change the way
we communicate
and now even
perceive our
daily lives

The question is:
just how automated do we
want life to be?

an excess of extreme positives. Appearance,
power, sensation, risk. Absurd when we could have
micro servo-mechanisms and gigabytes steer for
us? Of course. That's part of the intense pleasure.

The inventor and engineer Matthew Boulton
had governors controlling his steam engines 250
years ago, ingenious mechanical devices that
prevented over-speed. They were primitive robots.
Thirty years ago, the technology existed fora DC-10
to take-off and land with no humans on the flight
deck, but even the most rudimentary consumer
research found resistance to the idea. Just how
automated do we want life to be?

Elon Musk, PayPal entrepreneur and restless
incubator of big ideas, has an answer. His Tesla is
the first car company to emerge from an
electronic, rather than industrial, culture: squeaky
Silicon Valley rather than factories and race tracks.
It promises 90 per cent autonomous capability by
2016. Anticipating this, two years ago Nevada was
the first state to allow driver-less cars. Is anyone off
to bed tonight to dream about being driven by a
Tesla around Las Vegas? I'd be surprised.

The history of the car is full of paradoxes. Henry
Ford created the gasoline buggy to make us free,
but in every city cars imprison us. Computer
culture has its paradoxes too. The internet was
meant to be a universal source of goodness, but it
has become a sinister church of enslavement with
chapels dedicated to abuse and theft.

The driver-less car is the most paradoxical of all:
supreme technology that drains enchantment
from life. When | dream about California, I think
aboutwrestling a spitting and howling Ferrari 250
from _my house in Old Palo Alto to 1090 Point
Lobos Avenue and eating soft shell crabs from the
hot ovens of The Cliff House Restaurant.

As 1 look at the crashing ocean | will muse.
In an uncertain world, two things are certain. One,
we will never eat online. Two, there will never
be a driver-less Ferrari. Anywhere. For once,
California is wrong.

'hese images
above, we immortalise and follow virtual roads with our
smartphones. Fortunately, there are still signs to show us the way

(s,sa
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the Pebble
Beach Concours
d’Elegance
prize-giving parade
is the ultimate goal
for participants.
A In this photograph, ,
the prestigious g
Enzo Ferrari Award 1
is presented to Nick
Mason and his 250 —
R
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- California has a special passion for beautiful cars, and the August Car Week, which
is held in Monterey every year and culminates with the famous Pebble Beach N
Concours d’Elegance, is an unmissable event. Ferrari models have taken part since s "
the very beginning, both with GT cars and with the rarest racing models '
Words Keith Bluemel



alifornia is a place that has
always embraced car culture. Nowhere more so
than in the small town of Monterey, on the Pacific
coast. Each August sees a number of concours
events, auctions, functions and historic racing at
the Mazda Raceway Laguna Seca.

Monterey became synonymous with the
automobile back in November 1950, when the
Pebble Beach Road Races were first held on a road
course in the Del Monte Forest, just inland from
the Del Monte Lodge.

[hat same year, on 5 November, the first Pebble
Beach Concours d’Elegance took place. Now, 64
years after this original event was staged in an area
of California lined with luxurious villas and where
golf is an almost obligatory pastime, Laguna,
Pebble Beach and Monterey have established
themselves as unmissable dates on the calendar of
anyone who loves cars.

Among the many events of this kind, the
Pebble Beach Concours d’Elegance, which this
year takes place between 13 and 17 August, will,
without doubt, be the most important.

lhat first Pebble Beach Concours d’Elegance
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featured some 30 cars on the lawns in front of
the Del Monte Lodge. Entrants brought picnics
and crisp linen tablecloths to spread out on the
lawn. Ladies wore all their finery and gentlemen
their lounge suits, as befits such an exclusive
gathering. The number of entrants grew steadily
over the first few years.

By 1955, numbers reached such a level that it
was deemed necessary to introduce classes, with
13 covering nearly 130 cars. Prior to this, the
entries had been a mix of currentand historic cars.
One could say that it was at this moment that the
Concours fully came of age, gaining national
recognition across the US.

Since then, the Concours has become a massive
event, with around 200 carefully selected cars and
motorcycles gracing the fairways at the Pebble
Beach Golf Links. Global recognition grew during
the 1960s and 1970s, with improved travel links
allowing international entrants to take part.
Concurrently, the standard of judging reached
new levels, with marque specialists using their
knowledge to gauge originality as well as the
aesthetic qualities of the cars being judged.

Today, the Concours is preceded on the Thursday
by the Pebble Beach Tour d’Elegance, when the
majority of entrants take to the roads for a gentle
drive, taking in the stretch of Highway 1 down to
Big Sur and back. The Tour is occasionally used as a
tiebreaker on the Concours field on Sunday.
Should two cars have equal points, and if one has
completed the tour and the other has not, then
the place goes to the tour car.

Ferraris have been entered in the Pebble Beach
Concours since the very early days, and currently
occupy two classes on the Concours field each year,
one for road cars and the other for race models. It
is not unusual to find examples in other classes,
like the preservation class, or for there to be a
special class for a significant model's anniversary.

Over the years there have been some spectacular
and unique examples gracing the fairways, far too
many to list, but including King Leopold of
Belgium’s 342 America Cabriolet, chassis # 0234
AL, Gianni Agnelli's 375 America Coupé, chassis
# 0355 AL, and the wildly finned Ghia bodied 410
Superamerica, chassis # 0473 SA.

There have also been many highly desirable
competition examples shown, like the 166 MM
Barchetta, 250 Testa Rossa, 250 LM, 330 P4 and, in
2011, 19 of the 36 Series One 250 GTOs produced,
together with two 4.0-litre examples.

The history of the actual races began in 1950,
initially on the roads of the peninsula and later on
the Laguna Seca circuit. It would be nice to be able
to say that a Ferrari won the first race, but
unfortunately we can’t... However, it was won by
Phil Hill driving a Jaguar XK120 and, as history

Ferraris have entered
the Pebble Beach Concours
since the very early days




shows, he went on to have much success driving
Ferraris, including three Le Mans wins, three 12
Hours of Sebring victories and the 1961 Formula
One Drivers Title. He also drove wins for Ferrari at
Pebble Beach in 1953 and 1955, when he won the
main event, the Del Monte Trophy, respectively in
a 250 MM Vignale Spider, chassis # 0260 MM, and
a 750 Monza, chassis # 0510 M.

The first Ferrari to race at Pebble Beach was the
166 MM Barchetta of “Gentleman” Jim Kimberly
that participated in the 1951 main race and which,
rather inauspiciously, rolled out on the 27th lap,
fortunately without injury to the driver. Aside
from Hill’s main event victories in Ferraris in 1953
and 1955, Sterling Edwards won in a Ferrari 340
MM in 1954, and Carroll Shelby, in the same 750
Monza that Hill drove to victory in 1955, won the
final race at the track in 1956. Ernie McAfee's fatal
accident in his Ferrari 121 LM signalled the end of
racing in the forest and the birth of Laguna Seca.

The continuing popularity of racing in the
region and the financial benefits an influx
of visitors brought to the area prompted the
organising body, the Sports Car Racing Association
of the Monterey Peninsula, to seek an alternative
venue in the region to satisfy competitors and
public alike. Laguna Seca was a purpose-built
facility, on leased military land a few miles inland
from the original Pebble Beach track.

The new venue was, incredibly, constructed in
just 60 days and attracted 35,000 spectators
and 100 race entries to the first meeting held in
November 1957, thus totally justifying the faith
the organisers had in their venture.

Since that date, the track has hosted many
prestigious race series, including Trans Am,
CanAm, IMSA, NASCAR, Formula 5000, CART,
ALMS and World Motorcycle Championships. One
of its most famous gatherings is the annual
historic race meeting, part of the renowned
Monterey Car Week, held each August.

The historic meeting was the brainchild of Steve
Earle, one time owner of Ferrari 250 GTO chassis
# 4293 GT, who organised the inaugural historic
reunion in 1974. Since then it has become one of
the leading classic car race gatherings in the world,

Racing'’s popularity in the
region prompted the
construction of Laguna Seca

pictured from left %

to right, a166 MM

Barchettﬁ,«agso '
GT SWB Berlinetta-

and a 410 Sport %

/4 await their prizes
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attracting international entries and audiences,
drawn to an almost natural amphitheatre, which
offers great viewing facilities.

Mention Laguna Seca and you'll probably think
of cars dropping through the famous “Corkscrew”
series of bends, one of the best known circuit
points, along with the likes of the Eau Rouge at
Spa, Tabac at Monaco, the Mulsanne Straight at
Le Mans and Parabolica at Monza.

However, the circuit is much more than that
exciting series of dropping bends, with many
other challenging turns for the drivers and plenty
of things to see and do in the paddock area and
trade village during the historic racing weekend.
The event is so popular that in recent years a pre-
historic weekend has been added to the calendar,
a lower-key, competitor-oriented gathering that
now kicks off the whirlwind of activity that is
the Monterey Car Week.

Over the years, other events have been added to
the week, the longest running being the Concorso
[taliano. This celebration of Italian cars and
lifestyle started in 1986 at The Quail Lodge, before
moving to Fort Ord in 2003, and subsequently
to other nearby venues. The show always has a
large array of predominantly more contemporary
Prancing Horse models and features a Ferrari
Concours organised by the Ferrari Club of
America’s Pacific Region, with judging that follows
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CULTURE: DESIGN

the same criteria as the Pebble Beach Concours.

The change of venue came about after the
owners of The Quail decided to host their own
upmarket Concours, which has grown in status
and also attracts many significant automobiles,
always with at least one Ferrari class.

A more recent addition is the Concours on The
Avenue in Carmel, ranged along the city's
tree-lined main street, which first hosted the event
in 2007. Ferraris have fared well there since its
beginning, with five Best of Show awards.

Apart from the pleasure thatall these events give
to many thousands of people, both participants
and spectators, they also give a boost to the local
economy and, at the same time, raise hundreds of
thousands of dollars for a number of charities.
Each August, classic car culture is alive and well in
Monterey. Long may it continue.




INTERVIEW

LA:LIVING LIFE
1O THE FULLEST

Being different in Los Angeles is the norm. To be completely different
from anyone else is the lifestyle of choice in this city. These four
Ferrari clients are fascinating examples of the many Prancing Horse
fans who live night and day in the Californian metropolis

Words Charles Windisch-Graetz Photography Mark Hanauer




INTERVIEW
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os Angeles, California, is often
called a city, a term we usually associate
with familiar places like New York or Milan.
However, the truth is that Los Angeles, or LA as
most of its four million residents call it,
is actually a collection of cities - beach
cities, glamour cities, industrial cities, desert cities
- all as different as the four extraordinary Ferrari
owners profiled in this story.
[t can be difficult to find a common thread
between the places that make up the fabric of LA
and, at first glance, itappears that our four subjects

pose that same conundrum. However, after
reading their thoughtful answers, similarities
begin to emerge, the passion and pride in their
Ferraris and the fact that all four chose a winding
mountain road as their favorite drive.

Simply put, owning a Ferrari is about driving,
not being driven. The most striking similarity is
their sense of adventure, accomplishment and
creativity; from philanthropy and design to
extreme sports and travel, these tifosi are living life
to the fullest. And that may be the most common
trait among Ferrari owners around the globe.

Simply put, owning
a Ferrari is about driving,
not being driven




INTERVIEW

PRINCE ALEXANDER
VON FURSTENBERG

Ferrari 458 Italia
Malibu, Los Angeles County

he son of Prince Egon and the
legendary designer Diane von Firstenberg, Prince
Alexander chose finance over fashion and Malibu
over Montauk. As the Chief Investment Officer of
Arrow Investments, von Firstenberg has a well-
earned reputation for making good investments:
‘I am in finance, which means | pick stocks for a
living. The beauty is learning about new
industries, companies and technology every day.’

When not reviewing portfolios, von Fiirstenberg
oversees the Diller von Furstenberg Family
Foundation, created with his mother and
stepfather, media mogul Barry Diller.

An avid water sportsman, who can be seen kite-
surfing in front of his Malibu beach house, he
embraces the California lifestyle and the variety of
terrain it offers. ‘I love to be kite-surfing and snow-
boarding on the same day, which I can do living
here. | have a home in north Malibu, and really
enjoy driving my Ferrari through the canyons. |
use it to come to Malibu at the weekends and for
things like driving my son to sports.’

Raised in New York, von Flirstenberg reflects on
the bigger picture of what makes California a
special place: ‘The beauty of Californiais thatit'sin
the US, where we enjoy a functioning legal system
and a meritocracy. California represents nature,
opportunity and family.’

Driving along the hills of Malibu in his 458
[talia, von Firstenberg considers the best drive to
see California. ‘It would have to be the one from
Carmel to Malibu and all the Canyons in between.’
Spoken like a true tifoso.

‘I live in Malibu and really
enjoy driving my
Ferrari through the canyons’




These pages -

von Furstenberg
with his 458 Italia
on the beach at
Malibu. The son

of Egon and Diane
von Flirstenberg,
he chose California
as the base for

his financial
business and also
to indulge his
passion for sports
like kite-surfing
and snowboarding,
which, thanks

to the natural
beauty of this US
state, he can
practise every day

INTERVIEW
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possibly for

a game of golf
and for the
splendid view
of the canyons

LISA CLARK

Ferrari California
Beverly Hills

successful property investor,
designer and adventurer, mother of two Lisa Clark
was drawn to California by the weather and
outdoor lifestyle it provides. For her, the state
symbolises, ‘beautiful fun and unlimited
opportunities. You have fun canyons for hiking
and driving, mountains for skiing and beautiful
beaches and cities along the coast. Not to mention
the city of LA, with its amazing restaurants and
nightlife and the draw of Hollywood's glamour.’

When asked about the work that brings her so
much pleasure, Clark replies: ‘Our family business
acquires income producing real estate throughout
the US. I handle design and colourisation of the
properties. I'm able to travel, make new friends
and see new parts of our beautiful country. The
most fulfilling aspect is the freedom to use my
creative side. | love seeing the completion of
improvements to the properties, while knowing
there will be another one waiting for me.’

As arelative of Sprint Car Hall of Famer and Indy
racer Don Branson, a love of high-performance
cars runs in the family. ‘I drive my Ferrari
California as my everyday car, it is the perfect car
for California. Not to mention that Ferrari hit the
nail on the head when they designed this car. The
California GT with its retractable hard-top makes it
perfect for the cool air in the evenings and then
dropping it down along the Pacific Coast Highway
for the sea air breeze, or Sunset Boulevard for a
night out on the town. There is no occasion in this
city that makes the driving experience any better.’

Her favourite drives include the coastline of the
Pacific Coast Highway, occasionally turning off the
coast and heading into one of the many canyons.
Another favourite is the Monterey Peninsula:
‘A gorgeous place up north for a longer scenic
drive, with not only beautiful scenery, butamazing
golf, if you pick up a club now and then.’

‘The California is perfect
for driving along the
Pacific Coast Highway’

s,m
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These pages -
Brigitte, in her role
as artist manager,
never misses

the top events.
As well as using
her Ferrari
California every
day, she takes her
little dog, white
like her car, with
her everywhere
she goes

ne encounter with manager and
budding philanthropist Dazza Brigitte and you
understand why she is a regular on movie
premiere and charity gala red carpets all over LA.
The fashionable Ms Brigitte, who never leaves
home without her seriously adorable tiny white
puppy under her arm and an army of assistants, is
a high-energy, high-powered business woman,
who has merged her love of art and those who
create it into a successful artist management

company. ‘Los Angeles is known to attract some of

the greatest artists in the world. Most artists | have
met and worked with are extremely talented, but
don’t understand the value of their work. | believe
there is a balance to be met when it comes to
monetary value for a piece of art.

When not running her business, she can
be seen pulling up to LA's most fashionable
establishments in a pearl white Ferrari California,
which only adds to the dramatic effect. She points

‘A Ferrari represents
success, freedom, art, power,
elegance and status’

5_,1:



out that, ot all her cars, the California is her
‘favourite and, without a doubt, the sexiest’ in her
garage: ‘A Ferrari represents success, freedom, art,
power, elegance and status. Traits that embody all
those most driven to success in their careers.’
Asked about the unique aspects of the state for
which the famed Ferrari model is named, Brigitte
replies, ‘California is host to Hollywood, Silicon
Valley, Napa Valley and Sonoma wine regions, the
Getty and LACMA [Los Angeles County Museum of

INTERVIEW

DAZZA BRIGITTE

Ferrari California
Beverly Hills

Art] museums. The Hollywood glamour and
money interlopes with the sexiness of rock 'n’ roll;
a high-powered combination all rolled up in one.
The weather allows for surfing in the morning, and
to hitthe slopes at night. That's the California draw
in a nutshell: it is magical.’

Can she recommend a particular road trip? ‘San
Juan Capistrano, along the coast with your top
down, of course. Explore the up-and-coming Arts
District just east of downtown, with its converted

industrial buildings, exquisite architecture and
mixed culture. Drive down the 35km of scenic
ocean view roads in Malibu. Enjoy Big Sur and
Hearst Castle along the way and be sure to make
a stop at Pismo Beach.

‘Continue your trip up to Napa Valley and
Sonoma, and take a break in Paso Robles for some
serious wine tasting. Finish your trip with dinner
in San Francisco, where you have an abundance of
fine dining, culture and winding streets to enjoy.’

>>
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Tenore is a trend-
setting designer in
the fashion world
of surfing and
skating, so typical
of the Californian
lifestyle. He bought
the FF primarily
for his wife,

who helped him
establish his
successful
business. The
all-wheel drive is
a symbol of the
energy and talent
that supported
him along his path
to success

e

PAT TENORLE

Ferrari FF
Costa Mesa, Orange County

t is not an understatement to say that
Pat Tenore's global fashion brand RVCA
(pronounced “roo-kah™) has earned its reputation
as the leading arbiter of style for the global
surf and skate culture,

[enore, who grew up San Francisco, started his
career in fashion at the age of 15 and had his own
boutique by 20. Co-founding RVCA in 2001, he is
still the driving force behind the brand, designing
collections and curating shows at the RVCA
galleries in San Francisco and Orange County.

‘I feel fortunate and find it inspiring to
collaborate and work on projects with like-
minded people and people | look up to. People and
relationships are the most interesting parts of my
business.” Tenore also finds time to collaborate
with friends and artists on ANP Quarterly, a tree arts
publication. He is well known for his commitment
to philanthropy, both on a corporate and personal
level. ‘It is a rare thing to get commerce and
community working simultaneously,’ he says. ‘It’s
a balance of opposites.’

As a designer and artist you can understand his
attraction to automotive design and the striking
Ferrari FF. ‘We have an FF which handles the
mountains and Pacitic Ocean coastline in comfort,
safety and style. My wile drives it mostly. It was a
gift to her for putting up with me while
| was pursuing my dream and building my
business. She was very supportive, so | thought
why not get the car that best reflects her
attitude: it is an all-wheel drive and handles any
climate and terrain, just like her.’

Having lived much of his lite in both northern
and southern California, Tenore is uniquely
qualified to share his perspective of the state. ‘] feel
the backbone of this state lies in our natural
resources: the coast, forest and farmland. These
three things provide us with the materials and
sustenance to live, along with providing fruits and
vegetables to the rest of our country. There are
three other things that symbolise California to
me: the Hollywood sign, Disneyland and the
Golden Gate Bridge - all three of them embody a
vision, ingenuity and hard work.

‘It is the land of make-believe: anything is
possible it you are willing to put in the time and
work. Californians are a unique breed: if one
considers what has been made from what is
essentially a desert, from the freeway to the farms
of the San Joaquin Valley, from Hollywood to
Disneyland - for us, anything is possible.’

‘My FF handles the
mountains and coastline in
comfort, safety and style’

5,14
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These pages -

the extraordinary
photographs on these
pages are taken from

the collection of William
Edgar, son of John Edgar,
the man who raced

a number of Ferraris

in the US during the
post-war period.

This image is taken

from the 1956 Nassau
Governor’s Cup, won

by Alfonso de Portago
(on the left of the picture)
in a Ferrari 857 S.
Tragically, de Portago
would die in an accident
at the 1,000 Miglia the
following year. Pictured
with de Portago is

future Scuderia driver
Masten Gregory (in the
yellow shirt) and the
other Edgar Team Ferrari,
Carroll Shelby’'s 410 S




RACING

FERRARIS
AMERICAN
SPIRIT'T

Ferrari’s relationship with the US has continued to blossom

since the first Maranello model landed stateside 60 years

ago.This passion was fuelled by gentlemen racing drivers,
spirited team privateers and faithful tifosi, who nourish
American appetites for the Prancing Horse to this day

y Words William Edgar
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notable early example of :E:uz??net;tis

an American's love affair playful 1956
with Ferraris dates back to image, Miss Palm
1952 in Los Angeles, when fﬁ;ﬁf:g;s;ms
my father John saw Team drivers: Jack
.l:md b{?llght motorsport :}E:ff:i;:{::‘;sm
journalist Henry Manney's after victory at Le
Carrozzeria Touring 340 Mans in 1954, and

America. Both John Edgar and Manney are long 2;:‘:::’:1&?;'

gone, but that Turin Motor Show Barchetta lives
on, although not publicly.

Left, Luigi Chinetti,
Ferrariimporter

Rumour has it that this same Aurelio Lampredi to the USand
4 1-litre. V12 s Coiidses & hich ¢ founder of the
A-litre, -powered Scuderia entry, which co- oelebratad Sovils
drivers Alberto Ascari and Senesio Nicolini crashed American Racing
in the 1,000 Miglia, remains “somewhere” in T?atm(h:IAhRn'
: S : : ; i, BT S0 pictured here
southern California, held there in secret by an naxtto a Feivarl
owner who values the game of poker. When that 860, with 1961
hand might be shown remains a mystery for g“?l"ﬁ,ﬁg:’;p:‘““
. : s ; il Hi in
Ferrari watchers in the QS. | him. Below, left,
Just why are we Americans so keenly passionate the playboy
about Ferraris, and when did our zeal begin? The Porf:r!n Rubirosa
first American to “live the dream” (vivere il sogno) s, i,
. . a2 NS his one-time
was yachtsman Briggs Swift Cunningham in 1949 companion,
with his purchase, through Luigi Chinetti, of Zsa Zsa Gabor

a 166 Spider Corsa, serial number 0161, with a
2.0-litre 130hp V12 designed by Gioacchino
Colombo. Cunningham drove his 166 for its first
US win at the Suffolk County Airport Races,
thrilling spectators at the sight of the little red
cycle-fender car from Italy. If ever there were a
defining moment when Americans awoke to the
presence of Ferrari automobiles, it was that race on
Long Island, New York, in May 1950.

The allure of Ferraris spread quickly to the
Midwest, in particular delighting wealthy James
Kimberly of Neenah, Wisconsin. By that summer,
Kimberly was racing a 166 MM Touring Barchetta
at Bridgehampton, and on a new road course at

sﬂa
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Edgar Motorsport Archive

Elkhart Lake, Wisconsin, where the 166 won the
track’s inaugural event. Pleased with his new
[talian car and eager to show it off, “Gentleman
Jim” towed it to the southern California resort
of Palm Springs in March 1951 to enter it in
a sports car race. His 166 there was stunning in
both looks and practice laps.

When Kimberly was called home on an
emergency just before the race, his mechanic,
Marshall Lewis, won in the Barchetta, two laps
ahead of all the other imports and US specials. It
was the very first Ferrari appearance in the

American west. | was there, and shot a picture of

the potent 2.0-litre sensation against an
uncommon backdrop of war-surplus water trucks
and bleak California desert; my first professional
photo. The glittery poolside parties that night
at the movie stars’ spa christened Ferrari as
the new marque to be reckoned with in the sports
car racing scene in the US.

From then on, Ferrari fever was contagious. Phil
Hill won in his 250 MM at Pebble Beach and Santa
Barbara, while Jack McAfee was victorious at Palm
Springs in 1953, driving my father’s ex-factory 340
America. John von Neumann, who sold Ferraris in
Hollywood, was also into the racing fray with his
driver Richie Ginther, while Carroll Shelby was
doing likewise for Tony Parravano.

When Shelby came over to the Edgar Team early
in 1956, it was to pilot the 24-plug 410 S, built for
Juan Manuel Fangio and later sold to Edgar. The
duel between that blood red 410 brute and Hill
handling George Tilp's snow white 857 S at Palm
Springs in November 1956 was credibly the most

exciting match race between Ferraris in the US of

any time during the Fabulous Fifties. Shelby, in
trademark Texas smile and bib overalls, the
personification of a driver who could best tame
the 4.9-litre Cavallino Rampante, won the spirited
Ferrari fight by a mere half-second from Hill.
However, it was future Ferrari World Champion
Hill, more than any other American of the 1950s,
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above, Tony
Parravano’s 410
Speciale, raced
to victory at
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. would follow the
fortunes of the
US Clienti drivers
with great
interest, as
demonstrated
by this telegram;
below, Dan
Gurneyina 375
i Plus takes the
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at Palm Springs
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The popularity of
Ferraris in the US has
continued to flourish

who brought to the Prancing Horse the consistent
talent and results at venues such as Road America

and Sebring, helping to make Enzo Ferrari's cars
the championship machines they had become.
Ironically though, it was Shelby and his Cobras and
Ford GTs that moved the Ferrari-Ford wars of the
1960s to world headlines, consequently adding to
Ferrari’s recognition and esteem in the US.

Since those breeding times, the popularity of,
and passion for, Ferraris in the US has continued to
flourish. A significant boost came with the
founding of the Ferrari Club of America (FCA) in
1963 by a handful of owners determined to help
document, maintain and celebrate the country’s
existing Ferraris and those to arrive in ensuing
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decades. Today, the FCA boasts 5,000 members.

| remember the days in the US when Ferraris that
had served drivers and race teams so well became
just “used cars” to be sold off for next to nothing,
at a time when no one imagined vintage
examples would be today's hot ticket at auctions
and in private sales.

That evolution has created a network of Ferrari
restorers across the US, such as Dennison
International in the Pacific Northwest, Midwest's
Motion Products, and the East Coast's Paul Russell
and Company. A body of major collectors ranging
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from Ralph Lauren in New York to Jon Shirley in
Seattle and California’s Bruce Meyer have helped
stirdesire in many to bring significant Ferraris, old
and new, to their stables and the public.

Begun in 1974, the Monterey Historic
Automobile Races at Laguna Seca, recently
replaced by the Rolex Monterey Motorsports
Reunion, have amplitied Americans’ passion for
Ferrari. Its sportive sense imbues paddocks, cars
and people with a colourful ambience the US loves.
There’s an increased popularity in both historic
racing and ornate racing cars, mobile works of art.
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above, the epic
battle between
Shelby and Hill

at Palm Springs

in November 1954,
The future creator of
the AC Cobra, in the
Edgar 410 S, beats
Hill's George Tilp
875 Stothe
finishing line;

a double victory

for Shelby, who
married race

queen Jan Harrison;
in perfect American
style, Jack McAfee
and co-driver

Ford Robinson
ready to depart

for the 1954 Carrera
Panamericana
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The Ferrari Club of America
today boasts
over 5,000 members

Edgar Motorsport Archive
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X the races of the past
- arerelived every year

‘in the great Laguna

Seca meetings. Left,

Ernie Prisbie’s 312 PB

John Goodm% n's
Sparling 31 nt-‘
Sonoma; David

Love in his 250 Testa

Rossa on the grid

at Sonoma, with his
wife next to him

Contributing prominently to the spirit are
Ferrari racing programmes of recent seasons, and
now filling our 2014 calendar. The Grand-Am Rolex
Series 458 Italia last year brought a
resounding sweep of three championships to
Ferrari for driver, team and manufacturer at the
season finale at Lime Rock Park, Connecticut. And
it doesn’t stop there. Ferrari Challenge North
America, F1 Clienti, ALMS, FIA World Endurance
and Formula One continue to excite US television
viewers and fans at venues that include Laguna
Seca, Daytona, Sebring, Road America, Austin and
Watkins Glen, site of the country's first post-war
sports car road race, 65 years ago.

Celebrated Ferrari-attuned people also raise
the spirit level, dramatically seen through time
with the likes of Cunningham, Kimberly, Hill,
von Neumann, Shelby, Ginther, Dan Gurney,
Masten Gregory and so many others in later years
with, among others, Sam Posey, Paul Newman,
Patrick Dempsey and, always himself and forever
for Ferrari, Mario Andretti.

My father once told me, after his driver Carroll
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