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Words of Wisdom

F_
| Biri. GGATES SAYS :

I wiL. ALWAYs CHOOSE A LAZzy PERSON
To po A DirricuLt JoB ...

BecAuse, HE wiLl FIND AN EASY
WAY 1O DO IT.

Picture from: https://i.pinimg.com/originals/9f/fa/b8/9ffab88bf1069763cb94bf8090934307.jpg
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THE GLOBAL COMPANIES THAT FAILED
TO ADAPT TO CHANGE
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THE GLOBAL COMPANIES THAT FAILED
TO ADAPT TO CHANGE

a W dl [V} (-7} (7] (-7 dl 1
USunnanma s 1zdsumnunsi aawudas laivin

. . A\
. SHARP 1 Aiedaalnihlnajgavasdiln a1y >100 D a1

1 a a a o 6
ﬂ'lN%LEI%LL%ﬂLLﬁz'Jﬂﬁ]@]ﬂ’]’iLﬁ%ﬂﬁiﬁﬂﬁ&'\%ﬂaﬂaﬁ&nﬂ
® U’%ﬁwﬁamza”amm&lmmmmaﬂ ﬂizmﬁﬂaﬂwﬁna‘maaﬂ 5,000 A AL

a v (1 € Y o 6
usimwandaawut vasldniusnnalaiias
6) 6 ' v AA A v
o laflalasuasewmalfanlil g TV siaens SRadwdsnunu

Source: https://anngle.org/th/news/sharpfailed.html



G M valseoru Tuansg-naunen

a v @ 6 v d
® YTUNLAILUDTA NBLGDT (GM) Uaanwunan 1.4 ‘Mﬁ%ﬂ%

* sJaarhausms 26% GM

o GM usahantuanan 2562 a2 linanusatsenausneue 1sls9aud
1329208817190

« GM sumaanwnzndasafionalsidasnts Sawalwgiiwly
Wl

o Fussuuudimams s idiusaefiudeuwsas dhunm
by GM fawna gl

CANADA &



OLYMPUS -

OLYMPUS

o lpAuTaENmnMaHannaasanIsesl dasnndnnaasihuasudunaneioasintasiams
mMaunyEaag

e 3 2554 Michael Woodford CEO @%LL’:?ﬂﬂﬁLﬁﬁﬁﬁnmﬂuLLa AUNUNUSENUNTe
Gl'JLﬂ“II‘iI’Iﬂ‘YI%N‘I%W%ﬂ'J‘]‘YIﬂ'J‘J‘i&S' SanmuGadii mmammwﬂaaaﬂ el
U3manevin 1,700 am@aamaaﬁﬁﬂmu 13

¢ NﬁJ‘i‘Iﬂ’l‘iLﬂNﬂﬂG\ﬂﬂaW’l LLauﬂﬂﬂ'laG\ﬂa%ﬂnﬂﬂﬂa'lilﬂ% mmm?mﬁlmwﬂwmwnaum e

%Uﬁiﬂaﬂﬂﬁd ﬂmwaﬁmmau 10 mmmm}@nﬂ@hﬁ 25b4 I@\&lﬁ%ﬂmmﬂmmawswma
Lﬂ‘i@ﬁ&@ﬂ']ﬁﬂ']‘iLLW‘ﬂﬁl



https://www.google.co.th/url?sa=t&rct=j&q=&esrc=s&source=web&cd=13&cad=rja&uact=8&ved=2ahUKEwi_7q7KsozkAhVLso8KHdCrDuwQFjAMegQIABAB&url=https%3A%2F%2Fwww.theguardian.com%2Fbusiness%2F2012%2Fnov%2F23%2Fmichael-woodford-olympus-whistleblower&usg=AOvVaw0s0_3HsOZ3B-C874BAMrM8
https://www.google.co.th/url?sa=t&rct=j&q=&esrc=s&source=web&cd=13&cad=rja&uact=8&ved=2ahUKEwi_7q7KsozkAhVLso8KHdCrDuwQFjAMegQIABAB&url=https%3A%2F%2Fwww.theguardian.com%2Fbusiness%2F2012%2Fnov%2F23%2Fmichael-woodford-olympus-whistleblower&usg=AOvVaw0s0_3HsOZ3B-C874BAMrM8

EEE——_ T

'

=N : = :
i SANYO ENGINEERING(THAILAND) CO.,LTD. Pinthong Industrial Estate 1
789/196 Moo.1 T.Nongkham ,A.Sriracha,Chonburi 20230 Thailand.

wiisasanvn HR001/2019

1589 Usznimilansnna ez ans 1 anunIau

i SOnyo Brgnd Lﬂ&lLﬁ%NNﬁ@]Lﬂi@ﬁ%ﬁWﬁﬂ% e ok ok o ok ok ok o ok ok ok ok ok ok ook ok ok ok ok o ok ok ok ok o o sk ok ok s ook i ok R ok ok sk ok ook sk ok ok ko R SRk R RoR
mfalﬁamﬁlwmm@muaum 3 sﬂa@mﬂ% meﬂmmmam
mew a\‘imaﬁl%aummaaﬂmﬂmﬂumwmLLW@ A ‘_ .:. o R i o i
wmuﬂ‘uaumLLmumuLLaummaﬁl@ﬂmaam s ulseaunavemypss e Sifuasiuif o1 fana 2562 Hufub)
* PEnenenusiaguTuathomnin auluigandassnlim
A Y] 6 A v =
wlaianmealanasysumn il lng 2552,

subsgomIina s lnoinu

CHTH TN YT w @ nasan

Wzsunidn

ot N A6
(AWNPU DY 1oy sk shass




NUMBER OF RETAIL STORES CLOSING IN 2017

Radio Shack I 1,430
*Payless I s08
**Ascena Retail group I 667
Rue21 I 400
Gymboree I 350

The Limited
Family Christian
Kmart

hhgregg

Bebe

Wet Seal

Crocs

Gamestop
JCPenny

Michael Kors
BCBG

American Apparel
Gordmans Stores
Sears

Staples

CVSsS

Macy's
Abercrombie & Fitch
Guess

Gander Mountain
EMS

American Eagle
Bob's Stores
Tailored Brands

SOURCES: Company data
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* Includes 408 potential closures announced in bankruptcy filling

** |ncludes 339 potential closures

(Ascena Retail Group owns Ann Taylor, Lane Bryant & others)
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Calgary
Vancouver

p: Porbes Smart City List, Innovation City Index, Specific Smart Project Websites for Each City, Frost &




Smart cities azas1alan1ggsnagaAINidd $ 1.5 aruaiu anglul 2020

Smart City Market by Segments,! Global, 2020

Smart Building 4 _
CAGR: 8.8% (2012-2020) ‘ g - 1

Smart Governance

and Smart Education?

CAGR: 12.4% (2012-2020
Smart Healthcare ( )

CAGR: 6.9% (2012-2020)

2 Smart Security
CAGR: 14% (2012-2020)

Smart Transportation
CAGR: 14 8% (2012-2020)

3 Smart Energy
CAGR: 19.6% (2012-2020

smart |nfrastru ctu re3 4 t e ' Note: The graph represent the market share of each
segment in the smart city market.

CAGR: 8. 9% (2012-2020) For more information on smart city market sectors please
refer to appendix

'These numbers represent the entire smart solutions eco-system in each segment for both urban and non-urban panoramas
2Smart Education inciudes el earning services for schools, universities, enterprises, and government entities
30ther Smart Infrastructure such as sensor networks, digital management of water utilities not included in other segments  Source: Frost & Sullivan analysis.
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T5 : anwduilunswemsimaluwlad (Technological Breakthroughs)
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Future of clicks in retail industry
Global Online Retail Sales To Reach $6.9 Trillion By 2025 Accounting for 23% of Total Retail

China
United Kingdom $1.30
$0.21 ot

o Trillion
Trillion Sn

$19
Trillion
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Demographic shifts are driving the empowerment of women

Education

Leadership

There are 117 female Female junior exec pay in Women are getting the
directors of FTSE 100 the UK is rising faster than majority of higher
companies male counterparts’ education awards

FTSE Financial Time Stock Exchange

‘Wealth

Ml AT UMM LENUIINNY
Entrepreneurshi

3197aMIANEN
° Power

The number of women-
owned businesses

In Nordic countries

By 2020 over half of
women could soon have

millionaires in the UK will : =i
et mcreased. by 59% in the US equal political power
since 2000 —
T 3 imReNNaMsie
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Top 10 The World's Most Powerful Women

From Forbes Magazine

#4 Mary Barra

;

#6 Melinda Gates #7 Susan Wojcicki #8 Ana Patricia Botin #9 Marillyn Hewson #10 Ginni Rometty

2018 (top 10 selection) [eudit]

1. HE Angela Merkel, Chancellor of Germany

2. Ef= Theresa May, Prime Minister of the United Kingdom
3. | B Christine Lagarde, Managing Director of the International Monetary Fund
4. m= Mary Barra, CEO of General Motors
5. B= Abigail Johnson, President-CEO of Fidelity Investments
6. === Melinda Gates, Co-founder of the Bill & Melinda Gates Foundation
7. == Susan Wojcicki, CEO of YouTube
8. Z= Ana Patricia Botin, Executive Chairman of Banco Santander
9. B= Marillyn Hewson, CEO of Lockheed Martin
10. == Ginni Rometty, CEO of IBMI["]




Women are the routers and amplifiers of the social web

So What?

(" Women in the UK are said to control )
online purchasing (60%) and
mobile purchasing (one in six

women compared to one in nine

\_ men) 22
- S

Women are said to be more
likely than men to interact with
and about brands online

845m active users

57% Female

e /

150m active users ( \
68% Women are said to control
o 90m active visitors between 80% and 90% of key
Female spending categories worldwide
82% Female L w
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Waymo Self Driving Car ——— ;_,—_—‘—.

https://enterpriseiotinsights.com

http://www.totalblogdirectory.com

Network of Physical “things” around us that are connected




HOW WAYMO'S SELF-DRIVING CAR WORKS

A forward facing camera works with 8
others stationed around the car to provide
— 360 degrees of vision.

One of Waymo's three lidar systems that shoots lasers
so the car can see its surroundings. Waymo says this
lidar can detect a helmet two-football fields away.

Radar sensors can detect objects
in rain, fog, or snow.

SOURCE: Waymo

Waymo's self-driving sensors are tightly
integrated into the hybrid minivan created
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\Wasugluuugsna (Business Model)

It's not a digital transformation; it's a business transformation
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Source: http://www2.bain.com/infographics/digital-transformation/business-model.asp
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Sharing Economy

https://www.sharedspace.co.nz/

G ORI IGIA,

1 A 9;:1 [ A 6 I U v 6 A 1
¢ m{lfﬁm@IuIamaagl,m@@amam@m mmmﬂumﬂ%ﬂumwa/ﬁum/
A A v A rii A 1 LY z:ll 1Y [~ £ AI dl 1
UINMT IO UINT LW@‘]ﬁIﬂ@‘S’JS\Iﬂ% I@&Wlﬁﬁﬂéd@]a@tﬂmm‘ﬂaﬂﬁﬂﬂiﬁﬁ

* PricewaterhouseCoopers

USENISNInTaRsmadl) 2668 naNanENNTING

shufn “essghauial smsuldiugsha wu gasmnssams

| A A Y A 3 1 1 %
viaafien g3t USmslegsImeTnaug i uarmauLisneudle
pafamsldi gatamsdemeuynau LaggsiaLAmMInadLayinlaaeads

https://www.gep.com

Transportation

() BOATBOUND

3 UBER
= **giaCar © @ ®

g
JustiPark
.. Side:car
zimride

Space

HomeAway*

roemorama
@ LiuipspPace'

csa

CouchSurfing

W
SharedEarth.com

Finance

@

PROSPERP
Y TransferWise

Personal services

*&)
*x

POSTMATES
TaskRabbit

Jdnatacast

HeurlyNerd

Consumer goods

TRADESY

o yerdle
Y GerrcOMMONS
Girl Meets Dress.com
{8 Neigiilser@eeds

iif LendingClub  thr:d

pley

Professional services

fiverr’ Q
Elance QDesk




Sharing Economy
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Find a handyman
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$28/hr

Ethan M

98%

$26/hr

20

Kayla C

99% $27/hr

FREELANCER

Llueberry

G
-~



Sharing Economy

IR OLIBTE IS Y
Mobike UD33H JustPark

Aviansenuriuueil) ¥ 1naonse

v . ey




‘grey” market.
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NASSCOM’

Urbanization-
Augmented Solutions for Convergence and Smart is the Smart city
Reality public connectivity new green Initiative India

0000

=

Smart Cards Cashless Solutions Smart Security Social Trends-Gen Y Automation Data Driven
e-payments Geo socialization solution
and Gateways BigData &

Analytics
MEGATRENDS
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Countrywise GDP growth projections till 2025
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Japan 1
US 9
UK 11
China 23
India 46
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Tencent smiluylofidlasiuilnainn Alibalbe

 Tencent, Alibaba uws: Baidu diu 3 snslvinjaansmsdunasidaan O
Marketing, QQ, WeChat
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