
Congreso Internacional 
de RSE y Sustentabilidad

"Medio ambiente: el 

accionista invisible“

CERVEPAR 



REAL





• La cerveza de los 
paraguayos desde 1912.
• Receta original e ingredientes 
seleccionados.
• Paraguaya de origen, 
entiende nuestros códigos

Fun lovers, Traditionalists

• Espíritu Joven
• Optimista pero sensata
• Sincera 
• Amigable
• Patriota

Auténtico y verdaderoSu inconfundible sabor 
permite disfrutar de una 
refrescante cerveza 
perfectamente equilibrada.

Autenticidad/Amistad

Brand Ideal
Que los 

paraguayos estén 
orgullosos de si 

mismos

Los 
Paraguayos 
se sientan 

orgullosos de 
si mismos



WE share the SAME 
COLORS and 

ORIGIN



of who WE are and 
what we are ACHIEVING

PROUD



The new PARAGUAY is EMERGING



“CERVECEROS”
WE ARE



With ART
AS A  MESSAGE



RECYCLE

CHALLENGEAS A



The Journey BEGAN





DETAILS are 
IMPORTANT



VIDEO VP CABLE



RECYLCE

PASSION



VIDEO CAACUPE BANDERA



RETURNABLE
WE ARE



FPV (Paraguayan Glass Factory)                                               

WHERE EVERYTHING 
STARTS



TELL WHAT MAKES US PROUD OF 

BEING PARAGUAYANS



MORE THAN

80% RECYCLED
GLASS



AROUND OF

37 USES
BEING

RECYCLED 
AGAIN

BEFORE



9 OUT OF10
BOTTLES

REUSED



EVERY DAY

A POSITIVE IMPACT
THAT GENERATEACTIONS





A VISIBLE AND TANGIBLE
COMMITMENT



THE FIRST LIMITED 

PILSENEDITION OF



WE COMMIT
BRAND

IN WHICH

OUR

TO A

CAUSE



Translatesinto “Take Care of Paraguay” 

1. Abv for “Paraguay”
2. “Pues/Come on” in 

Guarani



DOUBLE THE BET
DOUBLE THE IMPACT



THE LABEL

WAS JUST THE 
FIRST

CHANGE



TO
FROM TELLING

DOING



(LETS ALL TAKE CARE OF OUR COUNTRY)



RECYLCE WHAT ONCE 
WAS OUR PRIDE



CASE CONVOCATORIA



TO AN ACTIONTHAT 

INSPIRESAND 

GENERATES 
CONSCIENCE 

+1.500 
volunteers 
postulated



THAT ENDED IN MORE THAN 
15K SOULS IN THE THEATER
AFTER 10 YEARS OF 
SILENCE



CASE ANFI 



RESULTS 

#1 BEER GROWTH IN 2016 VS 2015 

#1 PREFERED BRAND IN PARAGUAY

#1 SOCIAL MEDIA BRAND (ENGAGEMENT AND SENTIMENT)

39PRESENTATION TITLE GOES HERE 2016



• Rse as a way not as an end

OPPORTUNITY 
ALONG THE ENTIRE CHAIN



A STEP CLOSER TO BE 

THE FIRST REAL “LOVE 
BRAND” of PARAGUAY


