
Consumer’s attitude towards reviews 

 

The reviews of any product influence the customer’s understanding or attitudes to business. 

Accordingly, they make decisions on which one is best suited and which is the worst. There is a big 

impact on decision making by consumers on online reviews. 91% of consumers read online reviews 

for local businesses. Every consumer trusts online reviews and makes a decision accordingly. They 

trust the content of their reviews to a very high level that leads through to the matching trusting the 

business. 68% of people say they actually trust a business more what they had a chance to read 

positive reviews about them. 

 

It filters through to actually they end up contact and using 63%. Positive reviews can help run a 

business smoothly. It put all together, which means that more and more consumers are now reading 

reviews online. They also put more trust and faith in the content information they glean from those 

reviews. 

 

It goes through to trusting that business those reviews are written about. This influences who 

they’re going to buy from and ultimately drive leads into business making for happy business 

owners, and is there a correlation between getting that on our application that actually and getting 

more couples of trust and buy from you. Positive reviews actually increase search ranking and click 

from the search. For more information visit https://www.knowitallnev.com/ 

 

A review absolutely has an impact on search rankings, so it’s a great way of increasing the visibility of 

business as within local search. It is a digitalized world, and there are many reasons why reviews are 

one of the most important things for online stores. It creates trust; this happens because they are 

independent opinions from the consumers. It is not a brand sponsoring but actual people talking 

about their own experiences using the product. And this experience doesn’t even need to be good to 

make reviews worth it. 
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