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To GUYXPOVO OLKOVOMLKO TTEPLBAAAOV KOl O
XPNHUOTOOLKOVOMLKOC aAdaBnTiopnog



Ou aAAayEg.... (1)

* AA\ayég oto aodaAiotiko/ouvvta&lodoTiko

— [MepPLOPLOUEVEC TTOPOXEC KOLWVWVLKNG AlodAALONG
e AAANQYEC OTLC OYOPEC EPYAOLOG

— Auénuévn KvnTIKOTNTA

— AwakOpovon poBbwv — ot de€lotntec eival {wTIKAC onUaoiog
e  AAANQYEG OTLC XPNHOTOYOPES

— Auénuévn MoAUTIAOKOTNTA XPNUATOTILOTWTLIKWY TIPOLOVTWV

— Auénuevn pevototnta kat dSuvatotnta davelopou TpLy TV Kplon —
ONUOVTIKA LELWUEVN HETA



O aAAayEg..... (2)

e AnpoypadlkeC aAAAYEC
— Maoakpad nepiodoc ouvtaélodotnong e ALlYOTEPEC TINYEC ELCOSAMATOC
— Avaykn yla KAAUTEPO TIPOYPAUUATIOUO
* Texvoloyikecg e€elilelc
— Wndodlomoinon Tou XpnUATOTLOTWTLKOU CUCTHUOTOC
— MeyaAo €0po¢ XPNUATOTILOTWTLKWY TTPOIOVTWV

— EUKoAn nmpooBaon os peyaho oyko mANpodOpnonNC OXETIKA UE
eMEVOUTIKA TIpoiovTa

— Néa Bgpata aodpAAELAC KOl OLKOVOULKAC EVNUEPWONC

(Lusardi, 2018; Navocg, 2017)



O kivdéuvol

*ATtWAELO ELCOSAUATOC

*ATTOTUXNMEVEC ETEVOUTLKEC ETILAOYEG
*YIEPXPEWON

DTwyela

*EAAeldn cuvtaélodoTikNC amoTtapievong
*AovOOLEVOC TIPOYPAUATIOMOC

(OAutnag, 2011)



XpNHaToolKOVOLKOG aAdaBnTiopoc

e “Yuvbuaouocg ocuveldntotntac, yvwoewyv, 6€ELOTATWY, OTACEWV KoL
ocupumepLpopwy, oV €ival amapaitnteg yia tn AP n cwotwv
OLKOVOLLLKWV OIOPACEWV LLE ATIWTEPO OTOXO TNV EMITEVEN ATOULKAC
OLKOVOLLLKAC eunpeplac” (OECD, 2012)

 “H wavotnta twv avopwnwyv va eneepyalovtal
XPNUOTOOLKOVOULKEC TTAnpodoplec Kol vor AapBdavouv
EUTEPLOTATWMEVEC ATIODACELC OXETIKA UE TO XPNUOTOOLKOVOULKO
TOUC TIPOYPAULUOTIOMO, TN CUYKEVTPWON TTAOUTOU, TO SAVELOHO Kall
Tic ovvtaéewc” (Lusardi & Mitchell, 2014)

* MNoAvdldotato pawvopevo — ep\apUPAVEL [VWOELC, ZUUTTEPLPOPEC
KOL 2TAOELC



XpNUOATOOLKOVOULKN EKTtaidevuon

H Stadikaoia pe TNV omoia oL KATAVOAWTES BEATLWVOUV TNV
KOTOLVON O] TOUG Lo TOL XPNHMATOTILOTWTLKA TTPOoIOVTa, TIG EVVOLEG Kall
Tou¢ Klvduvouc kat, pEow mAnpodopnonc, dStdaokaAiac i / kau
OVTLKELLEVIKWY CUMPOUVAWY, avamtuooouV TV LKAvOTNTa va
aVTIAQUBAVOVTOL TOUC OLKOVOULKOUC KIVOUVOUC KOl TLC OLKOVOULKEC
EUKOLPLEC, VA KAVOUV OUVELONTEC €TILAOYEC Kat va AapBavouv
QTTOTEAEOHOTLKA HETPA VLA TN BEATIWON TNC OLKOVOULKAC TOUC
gunueplac (OECD, 2005)

2TOXOC TWV TPOYPAUUATWY XPNUOTOOLKOVOULKAC EKTTOOELONC Elval
N mapoxn BAOLKWV OLKOVOULKWY YVWOEWV (YPOAUOATIOMOC), KoL OXL N
gteldikevon



Enineda OA

33%

22%

(1)

33% Ttwv eVNALKWV Elval XpnNHUOTOOLKOVOULKA
avaAdapntol

(S&R GFLS, 2016)

22% twv padbntwv (15 etwv) 8ev €xouv BaOLKEC
OLKOVOULKEC e€LOTNTEC

12% twv padntwv €xouv LPNAEC eTLOOTELC KoLl
elvall og B€on va avtipetwnicouvv SUoKoA
oevapLa

(PISA 2015)



Entrteda OLA

52% twv
evNALKwV
UItopouV va
uTtoAoyioouv
€V artAO TOKO
KataBEoewv

1 otoucg 3
yvwpilouv otL
UItopouV va
LELWOOUV TOV
ETMEVOUTLKO
Kivbuvo
ayopalovtag
Sladopetika
npoiovia

(2)

42% yvwpilouvv
T 0dp€AN TOU
OVOTOKLOMOU TWV
KataOEoewv

Mnyn: G20/OECD INFE Report on adult financial literacy in G20
countries (2017)



OwKkovouLkoc aAdpafnTiopoc otnv
Evpwnn

Mss575
M 55-64
52% Twv eVvNAKwV givat .;:_‘45:
OLKOVOLLLKQL EYYPALLLATOL 25-34

, , 0-24
KaAutepn katoavonon

XPNHOATOOLKOVOULKWY EVVOLWV
otn B. Eupwrn

XapunAotepa mMOoCOOTA GTOV
gupwraiko Noto

>tnVv K. kat A. Eupwrn, oL véol
dev amotapLleUoLV yla To
HEAAOV, EVW oL HEYAAUTEPOL
avtipeTwrni(ouvv poARpaTa
Katd T ouvtaélodotnon Aoyw
TLEPLOPLOUEVWV OLKOVOULKWV
deflottwy

Mnyn: S&P GFLS 10



Owovopukoc aAdaBnTtiopoc Kat
BiBAL0ONKEC
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DISCIPLINARY
LITERACY

Knowledge
construction Authority

Critical reading Epistemologies

Scholarly
communication

B
iiimoaa

Workplace literacy
& communication

Avayvwplon, tpooBaon
Kol OUYKPLON OLKOVOULLKWV
ntAnpodoplwv amno
Sladopec tnNyEC

Kpttikn) aéloAdynon tng
aélomiotiag, Tng
ETUKALPOTNTAC, TNG
OVTLKELLEVLKOTNTAC TWV
TMAnpodopLwV Kol Twv
TINYWV TOUG

Aflomoinon twv
TIANpodopLWV HUE CUVETO
KOl TLOPOYWYLKO TPOTIO
HBwkN xpron Twv
nAnpodopLwv
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smart mves;tlng Program Design Model Programs Reliable Content  Staff Training Grants Thinking Money Exhibition
@ your library

Welcome |

! |
Illllllllllllll{.lllj' AEdalng g 1 TR EEEEENalen
T TIMEAnInES e T — T e oS T esmsmme 0 g

The Smart investing@your library®
national network can help anyone
learn about money, develop a
budget, save for college, plan for
retirement and much more.

You are welcome to borrow or
adapt any of the resources on this
website to design programs, train
staff, reach out to community
partners and spread the word.

This site is sponsored by the

American Library Association and 1]
the FINRA Investor Education IRRRNRRANRARRRE lmmllllll _7 11 FT111111]

Foundation.

Contact Us

News: Check out the personal finance libguide prepared by ALA’s Office for Research and Evaluation.

Smart investing@your librarye is sponsored by a partnership between ALA and the FINRA Foundation. ~ AT, A Finra '

Association PSPTSReISy

https://smartinvesting.ala.org/



Money Smart Week

MONEY
SMART
WEEK
o=

| What and When Is Money Smart Week? | Annual Conference Program in New Orleans | Preparation, Including Latest Money Smart Week Webinar | Participation, Sponsors,
and More, including Program Ideas and Resources for Money Smart Week | Promotion | Subscribe to the Official Money Smart Week E-list |

What and When Is Money Smart Week?

Money Smart Week was held from April 21-28, 2018! Stay tuned for the dates for Money Smart Week 2019!

Participate in Money Smart Week, a national initiative in its seventh year between the ALA and the Federal Reserve Bank (Chicage) to provide financial literacy programming to
help members of your community better manage their personal finances. Visit the Money Smart Week home page of the Federal Reserve Bank (Chicago) for additional details
about Money Smart Week. See also Become a partner.

Libraries of all types can and do participate, providing programming for all ages and all stages of life on topics such as: basic budgeting; managing student debt; retirement
planning; home purchasing; saving money through couponing; and how to prevent identity theft.

In 2018, over 1000 public, academic, school, prison, and other libraries in 50 states participated. So mark your calendars to participate in 2019!

https://www.moneysmartweek.org/
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College & Research Libraries

Trevor A. Dawes

Association of College & Research Libraries

Libravies and financial
literacy education

Libraries, ACRL, and financial literacy

Helping students make sound decisions

In this column, the first of my presidential
year, I will highlight one of the areas on
which I plan to focus this year and hope you
will agree that it is an important topic for
ACRL, libraries, and librarians.

There has been great emphasis placed
in the past several years on the cost—and
value—of higher education. In addition
to the focus on the cost of texthooks and
other nontuition expenses, lawmakers have
also focused on the dramatic rise in student
loan debt,” especially as student loan debt,
in 2010, surpassed credit card debt in the
United States.?

The Higher Education Opportunity Act of

2008 included several requirements for col-

leges and universities. Among these was the

mandate to have et price caleulator” o

help students determine the actual cost of col-

Education programs to help become better
financial stewards have been in place for
a while, but they have been gaining more

prominence in recent y .

The Financial Literacy and Education
Commission is a national group that “was
established under the Fair and Accurate Credit
Transactions Act of 2003, The commission
was tasked to develop a national financial
nd
education.™

education Web site along with a hotline :

a national strategy on fina

And s0, too, were borm many financial literacy

initiatives.

What is financial literacy?
5
the ability to make informed judgments

incial literacy can be described as

ive actions re,

and to take eff;

rrent and future use

ing the o

Adi Redzic
Financial literacy

libraries and financial
literacy education

Why students need librarians to get involved

ACRL President Trevor A. Dawes’ note:

This month, T invited Adi Red

column to highli
of why lib ns should be
n; educ Ad

Loyola University Chicago and completed his

cduate degree at St. Nor

on his own, Adi

irector of the iOme Chall

Heather Jagman, Krystal Lewis, Brent Nunn, and Scott Walter

Financial literacy across the !

c to write this
s perspective
nvolved in fi-

ert's College
-onsin. Having to fund his education
the founding
and cu

Is college worth it? The majority of us still
believe it is. What we do not believe is that

resolve our financial issues,

both individus d collective.

1 recent graduate of

Sowhat does this tell us?
It tells us that the fairy tale we had been
promised was just that, a tale told by hope-
v also tells us that w

ntly be faced by major

libraries and financial
literacy education

—have left

nd

curriculum (and beyond)

Opportunities for academic libraries

ACRL President Trevor Dawes” nole: This
month’s column focuses on some of the fi-

nancial education efforts at DePaul University
in Chicago. Recognizing that undergraduate
stuclents represent one constituency that gen-
erally needs such education, various depart-
ments and offices on the DePaul campus have
begun offering programs to demonstrate the
importance of financial literacy. What appears

to be s

cessful is not only the one-shot pro-
gram ideas, but to hav
embedded in the cul

inancial education

cular and cocurricular

acti in much the same way we attempt

to teach information literacy. 1 am pleased to

research has demonstrated “a disturbingly
low level of financial literacy among college
students,” as well as an unfortunate endency
for recent graduates to report continued dif-
ficulty in making sound financial decisions as
they transition into the workforce

Writing specifically about the issue of
student loans and the need for borrow

s 1o

understand the differences between terms
offered by college-based lending programs,
te lend-
sident
ider noted that “many

federal lending programs, and pi
ing programs, DePaul University P
Dennis H. Holtschi

students do not have parents or other aduls

16



FINANCIAL
LITERACY

EDUCATION IN LIBRARIES:

1.0

Earning Guideline

2.0

Borrowing & Credit Guideline

3.0

Saving and Investing Guideline

4.0

Spending Guideline

5.0

Protecting Against Risk Guideline

17



4.0

Spending Guideline

4.1 Broad content areas

The spending guideline seeks to inform audiences about personal and household
budgeting, purchase decisions, understanding consumer wants and needs, and
avoiding the pitfalls of uncontrolled spending. Consumers cannot buy or make all
goods and services needed. Asa result, they choose to buy certain goods and services
and not others. Consumers must prioritize, budget, comparison shop analyze value,
and weigh choices. Goods and services usually require spending money. Consumers
can improve their economic well-being through informed spending decisions, which
entail collecting information, planning, and budgeting.

Possible workshop topics:

Budgeting for success

Building a budget: Wantsvs. needs

Where did my money go?

Comparison shopping

Too good to be true: Becoming a savvy consumer

Strategies for managing over-spending and impulse shopping

Potential program outcomes:
a. Describe the difference between wants and needs.
b. Understand the purpose of a budget (spending plan).
¢. Create a simple budget.
d. Be able totrack spending habits.

e. Be able to make informed decisions by comparing costs and benefits of
goods and services.

f Demonstrate how to set financial goals.
g. Demonstrate whatit means to manage money effectively.

a. Understand the ramifications of overspending.

4.2 Focused content areas

Informed decision-making requires comparing the costs and benefits of spending
altematives. Spending choices are influenced by prices, advertising, and
peer-pressure.

People choose from a variety of payment methods in order to buy goods and services.
Choosing a payment method involves weighing the costs and benefits of different
payment options. Donations are expenditures made to charitable organizations and
other not-forprofits groups. Governments establish laws and institutions to provide
consumers with information about goods or services to protect consumers from fraud.

Possible workshop topics:

Charitable donations: Follow the Money

Consumer Credit Counseling: What can it do for me?
Understanding advertising: how to avoid the seduction
Buy, lease, or rent?

Potential program outcomes:

a. Apply reliable information and decision-making to personal financial
decisions.

b. Understand the effects of spending decisions.

¢. Be able toidentify and understand the pros and cons of different
payment options.

d. Be able toidentify benefits of financial responsibility and the costs of
financial irresponsibility.

e. Identify legitimate charitable organizations.

f  Understand the importance of establishing and maintaining a relationship
with a government-insured financial institution, and know what it means to
be unbanked.

g Know and use available consumer resources and make responsible choices
by applying economic principles in their consumer decisions, 18



NMw¢ propouv va eprAakouv ot BLBALOONKEC

*  Qu\ofevia MpoypoUATWY Kol EKONAWCEWV

e EpmAOUTIOMOC GUAAOYNAC UE OXETIKO UALKO

e Anuloupyio odnywv

e AwbaokaAia poBnuatwyv OKA

* Evowpdtwon OwA otnv mAnpodoplakn rmatdeia

e Juvepyoaoio pe mpoypappota OKA rov mpoyuatonoovvtal én
oto 6pupa



2xeSLOMOC eKTaidevong (1)

e Evrtomiopog kat aélohoynon neputtwoswyv dtdaokaAiog OkA oto
dpupa
e Evtomiopog oAwv tTwv evoladepopevwy pepwv (stakeholders)
* JUYKPOTNON ETILTPOTIWYV — OHAOWV EPYACLOC
— JUMPOUAEUTIKNA EMLTPOTIN
— Opada epyaociog

A&LOAOYNON EVKALPLWYV YLOL CUVEPYAOLEC
— EKMOSEUTIKO TIPOCWTILKO
— Ynnpeoieg kat SopEC Tou LOPpUUATOC
— Qopeic ektoC OpUpATOC



2xedLooMOC ekaidevonc (2)

* MpoodloploUOC TWV AVOYKWVY
— A&loAoynon enutedou olkovoukoU aAdapnTiopou
* http://www.usfinancialcapability.org/quiz.php

e https://www.savingadvice.com/tools/quizzes/jumpstart-financial-
literacy.html

— [poTtepaldTNTEC KoL OTOXOL

e A&loAOYNON YVWOEWV KoL ETOLLOTNTOC TIPOOWTILKOU TNG
BLBALOONKNC


http://www.usfinancialcapability.org/quiz.php
https://www.savingadvice.com/tools/quizzes/jumpstart-financial-literacy.html

MepLexopevo eknaidevonc

* Emloyn B€patoc avaloya LLE TOUC OTOXOUG

— OLKOVOULKOC TIPOYPAUMATIOMOC, SLaXelplon XpEOUG,
XPNHUATOOLKOVOLLKN OTTATn KATT.

*  EVTOTOMOGC OXETLKWV TTNYWV Kal dnuoupyla odnyou yla ¢oLtnTES



Oupadec-otoyot

* [pormtuyxLakol poLtnNTES
* Metamtuylakol ¢poLtnTeC
 Doltnteg €€ AMOOTACEWG TIPOYPALULATWV

* [NpoowrLKO

 EupUTtepn kowotnTA



TpomoL napoxnG EKnaldevuonc

* Workshops

* Webinars

e JEULWVAPLA TIPWTOETWV

* [apoucLAoELC

* Hpuepideg, cuvedpLa

e Mabnon peocw opotipwy (Peer-to-peer)



AfloAoynon

 Métpnon
— [Mocootd CUUUETOXNAC
— EpwtnuotoAoyla
— Pre-post test
— AM\oL TpoOToL aBpoloTIKN S aEloAoynong

e Amotiunon

— EmteuxBnkav oL oTtO)OL;

e Avatpododotnon, BeAtiwon, emavainyn



KaAEC P OLKTLKEG



University of Denver Libraries

2uvepyoaoia BIBALOONKNG e TUAMOTO KOL UTTNPECLEC TOU
TAVENLOTN LoV yia tTn dtopyavwon pag eBdopadac OKA oto
nAaioLo Tov npoypappatoc Money Smart Week

*  Mia kevtpikn optAia (http://videocast.du.edu/video/financial-speaker--

adam-carroll---winning-the-money-game)

* 9 ogulvapla amno eWLKoUC
— [poUlmoAoylopog Kat Samaveg
— Xp€o¢ Kkal miotwon
— Emevbuoelg, emixelpnUATIKOTNTA
— Kobotocg eknaidbevong

* 1 wplaio ogpvaplo ano BLBALOBNKOVOUO yLa TLG TINYEC OLKOVOLLKWV
nAnpodopLwv

*  ATOMLKEC CUUBOUAEUTIKEC CUVAVTAOELG POLTNTWV UE OLKOVOULKOUC
oupBouAouc
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http://videocast.du.edu/video/financial-speaker--adam-carroll---winning-the-money-game

Mississippi State University Libraries

Money talks: AwdaokaAia autovopou padnpatoc oo
BLBALOONKOVOHO G MPWTOETELC POLTNTEC

e Avamntuén deflotATwy Slaxelplong xpnUATWY Kol uTtevBuvNC otAoNng o€
KOTOLOTAOELG TNG TPAYHATLKAC {WNAC

Awoxeiplon Tpamneltkwy AoyapLlaopwy
Aladpopd pHeTa€L ETACLOU TIPAYHUATIKOU ETITOKLOU Kal £TACLAC TOCOOTLALOC arnodoong

‘E€unvec Samaveg kal Staxeiplon dotntikwy daveiwyv

Kataption npolmoAoylopol
Katavonon {ntnuatwv aodpaAlong kat popoloyiag

e Avamntuén deflotAtwy MAnpodoplakou ypoppaTIopoU

Epeuvntikn epyaoia yla tov véo Nopo mepi Motwtikwy Kaptwy

* AfloAoynon deflotATwy otNV apxn KoL To TEAOC TOU €€au)vou

28



Marymount University

Evowpatwon deélotntwv nAnpodopLakol ypOoUOTIONoU OTo
NPOypaupa ocmoudwv tTNE ZxoAn¢ Atoiknong Emyelpnoswv

* Juvepyaoio BiBAL0OAKNC — ZXOANC
* Evowpadtwon pe Baon ta npotumna tng ACRL
e Xpnowuomolnénkav 5 pabnpota Tou mPoypAUOTOC OTIOUS WV

* EmutA€ov, ot BLBALoBnKovOouoL TIPOTEWVAY BENATO EPEVUVNTIKWY EPYACLWV
OwKA

BLBAloBnkovouoL BLBAloBnkovouoL Sd16aokouv pLa
ELOAYOUV ULa avarmtUooouyV pLa €vvola WoTE oL

Evvola gvvola doltnTéG va TNV
KOTOLKTI)OOUV

29



Standard Three

1. The information-literate student summarizes the main ideas to be extracted from the information gathered.
2. The information-literate student articulates and applies initial criteria for evaluating both the information and its sources.

QOutcome EN101 EN102 MGT FIN3O1 MET
291 301
Examines and compares information from various sources in order to Ll LR LR

evaluate reliability, validity, accuracy, authority, timeliness, and point of view
or bias.

O

@

3. The information-literate student synthesizes main ideas to construct new concepts.
4. The information-literate student compares new knowledge with prior knowledge to determine the value added, contradictions, or other

unique characteristics of the information.

Dutcome EN101 EN1O2 MGT FINZ01 MET
291 301

Determines whether information satisfies the research or other information LI L LI LR LR
need.
Uses consciously selected criteria to determine whether the information LI Ll LI LR LR
contradicts or verifies information used from other sources.

y — N
Determines probable accuracy by guestioning the source of the data, the LI Ll LI LR LM
limitations of the information gathering tools or strategies, and the
reascnableness of the conclusions.
selects information that provides evidence for the topic. LI Ll LI LR LR

5. The information-literate student determines whether the new knowledge has an impact on the individual’'s value system and takes steps

to reconcile differences.

6. The information-literate student validates understanding and interpretation of the information through discourse with other individuals,

subject-area experts, and/or practitioners.

7. The information-literate student determines whether the initial query should be revised.

CDutcome EMN101 EMN1O2 MGT FINZ01 MET
291 301

Determines if original information need has been satisfied or if additional LI Ll LI LR LR
information is needed.
Reviews search strategy and incorporates additional concepts. LI Ll LI LR LR
Reviews information retrieval sources used and expands to include others as LI LI LI LR LR
needed.

2N
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Ripon College, Lane Library

Money Fitness: Npdoypappa OkA rtov cuvtovileL n BLBAL0ONAKN

* [lopouCLACELCG
* Workshops

—  Emutokwa

— [iotwon

— Katdption npolmoAoylopou
— Emnevdloselg

—  Qoutntika davela

* Money coaches

—  @oltnteg mapeXouv o€ AAAOUC POLTNTEG XPNLATOOLKOVOULKES TTANPODOPLEG KalL
QTAVTOUV OE OXETIKEC EPWTNOELG

https://www.ripon.edu/health-wellness/financial-literacy/about-money-fitness/
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https://www.ripon.edu/health-wellness/financial-literacy/about-money-fitness/

Atlanta University Center, Robert W. Woodruff Library

Eknaidsvon npoownikov octov OKA

* Opada epyaociog yo tn XpnHATOOLKOVOLLLKN eKTtaibeuon amoteAoUEVN
arno HEAN Tou tpoowTitkoU tn¢ BLPALOBAKNG

* 210 mAaiolo tou Mpoypappatog Eknaidevong Npoowrikol
TpayHLaTomolOnke emipopdwon ota €NC BEpata:
— Stress-Free Debt Elimination
— Financial Wellness—Your Credit Report and Credit Score
— Building a Confident Retirement
— Financial Fitness—Living within a Realistic Budget
— What'’s Your Spending Personality?
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Penn State University Libraries

MoneyCounts: a Financial Literacy
Series

e Juvepyaoia BLBALoBAKNC Kot Emtitportng
Eknaidevonc (Commission for Adult
Learners)

Mnviaia ogpvaptla OkA otn
BLBALOONKN

https://financialliteracy.psu.edu/moneycou

nts/

rrrrrrrr

Mhﬂunw

REDIT CARDS

Foster Anditorium, ro2 Paterno Library

This workshop, presented by Dr. Daad Rizk,
a Penn State financial literacy coordinator, will discuss:

« pros and cons of paying with plastic,
* how to read a credit card statement,
"“obnbwmmmnd

Details: bit.ly/1rzz1Jw
Registration: bit.ly/VfydcU

A colaborative #8ort of the Penn State Comenisson for Adutl
Ny Leamers and the Untversity Librares. information: Laaren Refter

ImeIS@psaedy or 8148654414
S PENNSTATE
e ﬁ UNIVERSITY | LiBnARIES

33


https://financialliteracy.psu.edu/moneycounts/

Penn State University Libraries

Student Financial Education Center

* Juvepyaoio petatl BLBAL0ORKNC kat Evwong
Mpomtuylokwyv PottnTwv
* Mabnon petall opotipwyv
*  QoLTNTEC UE XPNLOTOOLKOVOLKEC YVWOELC
TIOPELXAV ATOULKA OEULVAPLAL OE AAAOUC
dOLTNTEC KOl CUMETELXOV WC EKTIALOEVUTEC
o€ opadLKA pabnuata

34



MepLKEC GUUBOUAEC

* EEaoPAALOTE AVILKELLEVIKOTNTO: XPNOLLOTIOLNOTE ALEPOANTITEC TINYEC
* Etaodaliote akpiPela: XpnOLLOTIOLOTE EYKUPEC TINYEC

* AnuloupynoTE ouvepPyaoiec: kaBoplote KpLtApla Kol tPoodokieg

* EMAEETE TPOOEKTLKA TO BEpQ

* BOOLOTELTE OTNV EMLTUXLOL: EVOWUATWOTE TIEPLEXOLLEVO OE UTIAPXOVTA
POYPA AT

* XPNOLUOTIOLOTE EOTLOOLEVEC OTPATNYLKEC TTPOowWONOoNC Kol TtPOPOANG

* MEeTPNOTE TA AMOTEAECHLATO: CUYKPLVETE TLC YVWOELC TIPLV KOl LETAL

* ALOTNPNOTE TO MIPOYPOALLU ETILKOLPO: aVOBEWPEITE CUXVA TO TIEPLEXOUEVO
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